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for  public  service  and  investigative  reporting,  two 
Silurians  Awards  for  environmental  reporting  and 
community  service,  the  Opinion  Page  Editors’ 
Gold  Award  for  best  theme  page,  and  the  Lowell 
Thomas  Travel  Journalism  citation  as  the  nation’s 
best  Travel  Section  in  its  class. 

This  privately-owned  newspaper  promises  to  be 
a  vital  force  for  the  next  100  years.  The  fourth 
generation  of  the  Borg  family  comes  on  board 
June  5.  Please  stand  by. 
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Editort^Publisher 


THE  FOURTH  FSI  ATK  The  Only  Iudcl>cudnit  W  cckly  Jouniid  <>J  Xt’ii  ing 


MOENSACN.  H.  WEDNCSMV.  JUNE  t. 


June  5,  1895,  when 
a  four-page  daily  with  a  staff  of  four  and  a  press 
run  of  3,000  hit  the  street.  For  the  past  100  years. 
The  Record  has  written  the  story  of  North  Jersey. 

However,  we’re  especially  proud  of  these  recent 
honors:  New  Jersey  Press  Association’s  General 
Excellence  Award  as  the  state’s  best  paper  for  the 
last  three  years,  AP  Sports  Editors’  Top  10  Sports 
sections  for  11  consecutive  years;  and  this  year, 
two  top  honors  from  the  New  York  Deadline  Club 
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For  further 


information 


contact  the 


accredited 


school  of 


journalism. 


or  The  Hears! 


Journalism 


Awards  Program 


90  New 


Montgomery  St. 


San  Francisco 


California  94105 


415.543.6033 


The  Hearst 
Journalism  Awards 
Program  is  held 
under  the 
auspices  of  the 
Association  of 
Schools  of 
Journalism 
and  Mass 
Communication, 
and  is  fully  . 
funded  by  the 
William  Randolph 
Hearst  Foundation. 


PRINT 


First  Place 
Stephen  Lynch 
Northwestern  University 
$3,000  Scholarship 


Second  Place 
Jake  Batsell 
Arizona  State  University 
$2,500  Scholarship 


Third  Place 
Christina  Headrick 
Northwestern  University 
$2,000  Scholarship 


PHOTO¬ 

JOURNALISM 


First  Place 
John  Lee 

San  Jose  State  University 
$3,000  Scholarship 


Second  Place 
Laura  Kleinhenz 
University  of  North  Carolina 
$2,500  Scholarship 


Third  Place 
Michelle  Paulman 
University  of  Nebraska 
$2,000  Scholarship 


RAOlO 

BROADCAST 

NEWS 


First  Place 
Joana  C.  Canals 
University  of  Utah 
$3,000  Scholarship 


Second  Place 
Rosa  Linda  Roman 
University  of  Florida 
$2,500  Scholarship 


Third  Place 
E.  Kent  Coloma 

California  State  University,  Northridge 
$2,000  Scholarship 


TELEVISION 

BROADCAST 

NEWS 


First  Place 
Brent  Goff 

University  of  Missouri 
$3,000  Scholarship 


Second  Place 
W.  Todd  Flelschhauer 
Northwestern  University 
$2,500  Scholarship 


Third  Place 
Natalie  Arnold 
Northwestern  University 
$2,000  Scholarship 
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THE 

HEARST 

WINNERS 


Amiversan^ 

1995  National 
Championships 

The  Hearst  Journalism  Awards  Program  congratulates 
the  12  winners  in  the  35th  Annual  National  Print, 
Photojournalism  and  Broadcast  News  Championships. 
We  wish  them  luck  in  their  journalistic  careers. 


newspape''5i 


JUST  THINK,  TEE>.  OVER  500  NEWSPAPERS 


PRETTY 

EXCITINS. 


SOUNDS  LIKE 
AN  AWFULLY  Bl© 
PAPER  ROUTE 
IF  YOU  ASK  ME . 


AUGUST 


Have  your  computer 
I  call  my  computer. 


Virginia  Ireland,  83,  messc^ed  people  also 
interested  in  Shakespeare.  Until  a  year  ago, 
she  had  never  used  a  computer. 


Eleven-year-old  Michael  Vasquez  is  hooked  on 
Mortal  Kombat.  He  surfed  the  Internet  for 
pointers  on  the  video  game. 


Fred  Reitberger,  43,  demonstrated  a  site  on  the 
World  Wide  Web. 


Thousands  of  people 
attended  Discovery 
Day  in  ^ril  in 
St  Petersburg. 

The  event  was 
sponsored  by  the 
St.  Petersburg  Times. 

Discovery  Day 
attracted  people  of  all  ages  and  computer 
e3q)erience.  Experts  offered  advice  and 
lectured  on  different  computer  subjects. 


It  was  a  great  way  to  teach  technology 
handson.  Because  of  the  overvdielming 
response,  Discovery  Day  will  happen  again. 


The  Times  makes  every  effort  to  be  accessible 
to  our  readers.  That’s  why  we  sponsor  more 
than  120  special  events  throughout  die  year. 

By  the  way,  we  can  also  be  reached  on 
the  World  Wide  Web: 
http:/ /www.times.st-pete.fl.us. 

Message  us  anytime. 
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JUNE 

6~9  —  Newspaper  Association  of  America/Newspaper  in  Education 
Literacy  Conference,  Hyatt  Regency,  Bellevue,  Wash. 

7"  1  O  —  National  Association  of  Hispanic  Journalists  Convention, 
El  Camino  Real  Hotel,  El  Paso,  Texas 

8«  11  —  Investigative  Reporters  and  Editors  Conference,  Inter-Con¬ 
tinental  Hotel,  Miami 

1  1  ■  1  4  —  New  York  Newspapers  Advertising  and  Marketing  Exec¬ 
utives  Convention,  Riveredge  Resort  Hotel,  Alexandria  Bay,  N.Y. 

1  4"  18  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Crowne  Plaza,  Kansas  City 

1  7-21  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Walt  Disney  World,  Orlando 

22-24  —  Tennessee  Press  Association  Convention,  Holiday  Inn, 
Gatlinburg,  Tenn. 

24- 28  —  Nexpo  Newspaper  Trade  Show,  World  Congress  Center, 
Atlanta 

25- 28  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Atlanta 

25-28  —  Newspaper  Personnel  Relations  Association  Convention 
and  Exposition,  Orlando  Convention  Center,  Orlando 
28-7/1  —  Association  of  American  Editorial  Cartoonists  Con¬ 
vention,  Stouffer  Harborplace^  Baltimore 

JULY 

4-8  —  Newspaper  Association  of  America  Classified  Conference, 
Opryland  Hotel,  Nashville 

1  4- 14  —  Alabama  Press  Association  Convention,  Perdido  Beach 
Resort,  Orange  Beach,  Ala. 

20-23  —  North  Carolina  Press  Association  Convention,  Pinehurst 
Resort,  Pinehurst,  N.C. 


SEPTEM8ER 

8-10  —  Society  of  Newspaper  Design  Conference,  Hotel  Arts, 
Barcelona,  Spain 

1  4-  14  —  Western  Newspaper  Production  Conference,  Pointe 
Hilton  Resort,  Phoenix 

1  7-20  —  Southern  Newspaper  Publishers  Association  Convention, 
Broadmoor  Resort,  Colorado  Springs,  Colo. 

20-23  —  National  Conference  of  Editorial  Writers  Convention, 
Plaza  Hotel,  San  Antonio 

20-23  —  National  Newspaper  Association  Convention,  Radisson 
Hotel,  St.  Paul 

2 1  -24  —  Newspaper  Operations  Association/New  England  News¬ 
paper  Association  Convention,  Mount  Washington  Hotel  and  Resort, 
Bretton  Woods,  N.H. 

0CT08ER 

0-1  2  —  IFRA  Congress  and  Expo,  Rai  Convention  Center,  Ams¬ 
terdam,  Netherlands 

1  1-14  —  Society  of  Professional  Journalists  Convention,  Radisson 
Hotel,  St.  Paul 

1  0-2 1  —  National  Lesbian  &.  Gay  Journalists  Association  Con¬ 
vention,  Omni  Shoreham  Hotel,  Washington,  D.C. 

22-24  —  Inland  Press  Association  Convention,  Chicago 


S»t.Prtcrsburfi  ©mcs 

Honda’s  Best  Newspaper 


Vol.  128,  No.  22,  June  3.  1995,  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:0013- 
094X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  bust* 
ness  offices  at  1 1  West  I9th  Street,  New  York,  N.Y.  10011.  Second-class  postage  paid 
at  New  York,  N.Y.,  and  additional  mailing  offices.  Printed  at  William  Byrd  Press  Inc., 
Richmond,  Va.  23228.  Titles  patented  and  registered  and  contents  copyrighted  1995 
by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved.  Annual  subscription  $55  in  the 
United  States  and  possessions  and  in  Canada.  All  other,  $1 15.  No  claims  for  back  is¬ 
sues  honored  after  one  year. 

Postmaster:  Send  change  of  address  to  Editor  &.  Publisher  Co.,  1 1  West  19th  Street, 
New  York,  N.Y.  10011. 


2 


Editor6fPublisher  •  June  3,  1995 


These  journalists 
just  got  abetter  view 

of^^hington. 

Presenting  the  1995 -1996  Paul  Miller  Fellows 

During  their  one  year  Fellowship  program 
these  Washington  correspondents 
will  learn  how  our  nations  capital  works  - 
from  the  think  tanks  to  the  bureaucracy  to  the  Hill. 
Each  new  experience  will  help  them  provide 
their  news  organizations  with  better 
Washington-based  coverage  of  the  stories 
that  matter  back  home. 


I 


1995-1996  Paul  Miller  Fellows 

Back  Row  (I  tor):  Marc  Lacey,  Los  Angeles  Times;  MICHAEL  SZNAJDERMAN,  Tampa  Tribune; 

Anick  Jesdanun,  The  Associated  Press;  MICHAEL  Mello,  Otuway  News  Service;  JlM  O’CONNELL, 

Ottaway  News  Service;  JOHN  HUGHES,  Small  Newspaper  Group;  Ewc  WEBB,  Thomson  Newspapers; 

Jerry  Zremski,  The  BuUalo  News;  Bill  Salisbury,  St.  Paul  Pioneer  Press.  Front  Row  (I  to  r):  JiLL  YoUNG  Miller, 
Fort  Lauderdale  Sun-Sentinel;  CiNDY  SMITH,  Fox  Broadcasting;  ROBIN  T.  EDWARD,  The  National  Catholic  Reporter; 
Brett  Lieberman,  The  Patriot-News,  (Harrisburg,  Pa.);  Bob  Geiger,  Lexington  (Ky.)  Herald-Leader;  LOUTA  Baldor, 
Conneaicut  Post;  Andrea  Foster,  States  News  Service;  PENNY  Bender  Fuchs,  Gannett  News  Service; 

Carol  Byrne,  Minneapolis  Star  Tribune.  Not  Pictured:  THOMAS  Farragher,  San  Jose  Mercury  News; 

David  Goldstein,  The  Kansas  City  Star;  James  Rosen,  The  News  &  Observer,  (Raleigh,  N.C.). 


FREECDOM  FORLM 

FRSa  PRSnS.  FRSS  SPS5CH.  FRSS  SPIRIT 


Paul  Miller  Washington  Reporting  Fellowships  are  an  operating  program  of  The  Freedom  Forum.  For  information  or  an  application  contact; 
Paul  Miller  Washington  Reporting  Fellowships,  The  Freedom  Forum,  1 101  Wilson  Blvd.,  Arlington,  VA  22209,  703-528-0800 


Editori^Publishcr/coNTENTs 


King  Features  Syndicate  has  created  this  special  cartoon  dedicated  to  Freedom  of 
the  Press  Day,  which  is  celebrated  on  June  7.  It  is  the  work  of  Cincinnati  Enquirer 
cartoonist  Jim  Borgman,  whose  work  is  syndicated  by  King. 


NEWS 

8  Affirmative 

Procurement 

Increasing  numbers  of  newspapers  are 
adopting  a  purchasing  philosophy  aimed 
at  hiring  minority-owned  vendors. 

1  O  Another  Price-Buster 
For  Newspapers 
Rising  newsprint  costs  are  not  the  only 
problem  newspapers  face.  Plastics  are 
another  source  of  inflation. 

1  1  Strength 

In  Numbers 

Newspapers  join  other  mailers  to  fight 
USPS  proposals  that  they  say  favor  the 
nation’s  giant  mail  users. 

1  8  Neuharth  Sounds  His 
Familiar  Theme 

In  a  speech  on  the  future  of  news¬ 
papers,  former  Gannett  head  Allen 
Neuharth,  who  now  chairs  the  Free¬ 
dom  Forum,  says  papers  should  ‘sum¬ 
mon  the  courage’  to  raise  their  prices. 

1  3  Editors  Offer 
Some  Advice 

Sacramento  Bee  editor  Gregory  Favre 
and  Washington  Post  ombudsman 
Geneva  Overholser  address  some  prob¬ 
lems  confronting  newspapers. 

1  4  Merging  Newsrooms 

Indianapolis  Star,  News  to  combine  re¬ 
porting  staffs;  Phoenix  papers  ponder 
merging  newsrooms. 

1  5  Baltimore 

Evening  Sun 
To  Close 

The  85-year-old  paper  to  cease  publi¬ 
cation  on  Sept.  15;  morning  Sun  will 
be  redesigned  to  incorporate  the  fea¬ 
tures  of  both  papers. 

1  8  Shield  Laws 

Deflect  Subpoenas 

Journalism  professor’s  study  finds  state 
reporters’  privilege  laws  protect  against 
the  increasing  barrage  of  subpoenas. 


1  7  Another  Alternative 
Weekly  Joins 
S.F.  Mix 

City  Voice,  a  100,000-circulation 
weekly  makes  its  debut  in  an  already 
competitive  San  Francisco  newspaper 
environment. 

23  Calif.  Bill  Would 

Require  Fees 
For  Coverage 

The  proposed  law  would  authorize  lo¬ 
cal  governments  to  require  media  units 
to  bid  for  the  rights  to  broadcast  major 
trials  and  let  the  media  pay  for  the 
privilege. 

SECTIONS 

24  Campus  Journalism 
28  Newspeople  in  the  News 
30  Advertising/Promotion 
34  Annual  ad  data 

45  Interactive  Communications 
40  News  Tech 


48  Syndicates/News  Services 
50  Classified 


DEPARTMENTS 

2  Calendar 
O  Editorial 

7  Letters  to  the  Editor 

7  Newspaperdom 

1  8  About  Awards 

1  8  Stock  Tables 

20  Legal  Briefs 

29  Ownership  changes 

04  Shop  Talk  at  Thirty 
Communications  professor  ponders 
the  loss  of  the  Houston  Post  and  its  ef¬ 
fects  on  graduating  journalism  stu¬ 
dents.  The  bottom  line  is  that  there 
will  be  100  to  150  fewer  reporting  jobs 
in  Houston  when  they  collect  their 
college  diplomas. 
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gives  kids  12  to  15  a  voice  of  their  own,  encouraging  their  involvement  through  letters,  fax,  phone  or 
e-mail.  A  perfect  way  to  boost  circulation.  What  could  be  more  '  •  '  '  s  *  H 


perfect  for  a  publisher?  You  not  only  help  the  crusade  for  literacy 
in  your  community;  by  involving  new  readers  when  they’re 
young,  you  also  create  loyal  readers  for  a  lifetime. 


from  the  publishers  of  Parade 


Call  Fred  Johnson  at  Parade  Publications,  212-450-7121,  to  learn  about  our  revenue  sharing  plan  and  other  advantages  of  react. 


m 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 


Robert  U.  Brown,  President 

D.  Colin  Phillips,  Co-Publisher,  Advertising/Research 
Christopher  Phillips,  Co-Publisher,  Circulation/Production 


EditorS'Publisher 


®  The  Fourth  Estate 


A  rash  move 


O.J.  SIMPSON  trial  judge  Lance  Ito’s  recent  move  to  ban  two  reporters 
from  the  courtroom  for  the  remainder  of  the  trial  for  whispering  during 
testimony  was  a  rash  move  by  a  judge  who  will  seemingly  do  anything  to 
keep  the  steadily  dwindling  juror  pool  happy. 

Ito  reportedly  took  this  action  after  he  received  a  note  from  two  jurors 
who  complained  about  the  noise  coming  from  the  journalists  in  the 
audience  section  of  the  courtroom. 

Ito  could  have  warned  the  journalists  before  taking  such  a  drastic  step. 
But  here  is  a  judge  who  has  let  the  trial  linger  by  allowing  the  attorneys 
to  debate  one  another  ad  infinitum. 

Here  is  a  judge  who,  for  the  past  five  months,  has  held  only  half-day 
sessions  on  Friday. 

Here  is  a  judge  who,  perhaps,  blundered  by  not  selecting  a  larger  alter¬ 
nate  jury  pool. 

And  now,  after  numerous  juror  dismissals,  with  only  three  alternates 
left,  and  with  several  months  to  go  before  the  trial  is  over,  it  appears 
Ito  is  at  the  mercy  of  the  jurors. 

So,  the  hell  with  the  First  Amendment.  The  hell  with  the  public’s  right 
to  know.  Let’s  just  ban  those  reporters  who  offended  a  few  jurors  by 
whispering. 

Now  that’s  a  judge  who’s  in  control  of  his  courtroom! 


The  last  word 


CBS  SPORTS  ANALYST  Ben  Wright  recently  denied  making  some 
derogatory  comments  about  the  pro  women’s  golf  tour  that  were  published 
in  the  Wilmington,  Del.,  News  Journal  {E&P,  May  27,  p.  13). 

Among  the  things  the  newspaper  quoted  him  as  saying  were  his  belief 
that  “lesbians  in  the  sport  hurt  women’s  golf”  and  that  women  golfers  in 
general  were  at  a  disadvantage  because  their  “boobs”  interfere  with  a 
proper  golf  swing. 

The  newspaper  stood  by  its  story,  and  CBS  stood  by  Wright  and 
supported  his  denial  of  having  made  those  statements. 

The  last  words  in  the  matter  were  spoken  by  women’s  tennis  legend 
Martina  Navratilova,  herself  a  lesbian,  who  made  reference  to  Wright’s 
portly  waistline.  Instead  of  commenting  on  how  women’s  “boobs”  inter¬ 
fere  with  their  golf  swings,  Navratilova  said,  Wright  should  be  talking 
about  how  his  paunch  would  get  in  the  way  of  his  golf  swing. 

And  that,  folks,  is  what  free  speech  is  all  about.  — ^J.C. 


Chaner  Member, 
Audit  Bureau 
of  Circulations 

ABP 

Member, 

National  Newspaper 
Association 

M 

AucM  Bureau 
of  OrcUadons 

Newspaper  Association 

Ah 

Member 

of  America 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Netvspaperdom, 

March  1892;  The  Fourth  Estate,  March  1,  1894; 

Editor  S  Publisher,  June  29,  1901; 

Advertising,  Jan.  22,  1925. 
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Letters  to  the  Editor 

Newsday  editor  defends 
minority  hiring  record 


IN  HIS  MAY  20  article  on  Newsday, 
Professor  Wolper  says  that  the  firing  of 
sports  copy  editor  Eric  Compton  was 
based  on  an  anonymous  accusation, 
and  he  then  goes  on  to  suggest  that  we 
proceeded  with  less  reporting  and  veri¬ 
fication  of  the  incident  than  we’d  give 
to  a  hit-and-run  accident.  This  is  not 
the  case. 

The  accusation  was  made  by  a 
known  and  very  credible  person,  and 
substantiated  by  Sports  Department 
managers.  And  it  was  not  a  first  of¬ 
fense.  Anyone  familiar  with  the  histo¬ 
ry  of  our  newsroom  knows  that  we  fire 

Newspaperdom» 

50  YiARS  AGO  .  .  .  Sale  of  the 
Augusta  Chronicle  in  Georgia 
marked  the  end  of  newspaper  own¬ 
ership  by  the  International  Paper 
Co.  Investment  in  newspapers  by 
A.R.  Graustein,  president  of  Inter¬ 
national,  began  in  the  1920s.  By 
1929,  it  had  investments  in  or  own¬ 
ership  of  D  dailies. 

Edward  Kennedy,  disaccredited 
Associated  Press  correspondent  who 
was  on  his  way  home  to  the  U.S., 
was  mistakenly  placed  on  the  wrong 
ship  by  a  public  relations  officer  and 
was  reported  to  be  on  his  way  to 
Trinidad. 

When  SHAEF  correspondents  in 
Europe  charged  they  were  facing 
more  difficulty  reporting  the  dawn  of 
peace  than  they  did  covering  the 
war,  E&P  sent  a  radiogram  to  Brig.  | 
Gen.  Frank  Allen  asking  him  for  a 
statement.  He  replied:  “Complete  in¬ 
formation  on  SHAEF  press  censor¬ 
ship  is  available  at  the  War  Depart¬ 
ment  Bureau  of  Public  Relations.” 

From  Editor  &  Publisher 
June  2,  1945 


people  very  rarely,  and  only  for  what 
we  consider  good  cause. 

Wolper  also  says  that  Newsday  did 
not  hire  any  black  journalists  between 
1990  and  1993.  E&P  found  this  state¬ 
ment  so  shocking  that  it  pulled  it  out 
into  a  highlights  box.  This,  too,  is 
wrong. 

During  the  period  1990-1993  we 
hired  39  minority  journalists,  34%  of 
our  total  hires. 

In  the  Sports  Department,  where 
very  little  hiring  was  done  during  this 
period,  37%  of  the  hires  —  three  of 
eight  —  were  black. 

Wolper  notes  that  the  same  incident 
that  led  to  the  firing  of  Compton  re¬ 
sulted  in  a  one-day  suspension  of  an¬ 
other  staffer,  Barry  Hauptman.  This 
also  is  not  true. 

He  was  reprimanded,  but  he  was  not 
suspended. 

Finally,  for  his  “worst  example  of 
[racial]  insensitivity”  in  the  Newsday 
Sports  Department:  Professor  Wolper 
goes  back  eight  years  to  an  offhand  re¬ 
mark  made  at  a  party  by  a  former 
sports  editor,  who  has  since  died.  He 
can’t  speak  for  himself,  but  his  version 
of  events  was  that  he  walked  into  the 
middle  of  someone  else’s  bad  joke,  and 
compounded  it  with  an  inappropriate 
remark  that  he  fully  apologized  for. 

Professor  Wolper  then  goes  on  to  say 
that  even  the  people  who  passed  along 
this  story  said  “the  irony  of  the  remark 
was  [the  man’s]  excellent  record  in  re¬ 
cruiting  women  and  blacks  to  News- 
day.” 

So  perhaps  it  wasn’t  an  irony,  but 
merely  an  unfortunate  aberration  in  a 
very  distinguished  career. 

In  fact,  if  Professor  Wolper  were  to 
back  up  and  read  between  the  lines  of 
his  own  story,  he  might  realize  that  he’s 
gotten  it  wrong:  that  Newsday  is  a 
newspaper  with  a  long  and  strong  com¬ 
mitment  to  diversity  in  the  workplace, 
and  that  when,  in  a  department  known 
widely  and  deservedly  for  the  excel¬ 
lence  of  its  sports  journalism,  we  found 
isolated  examples  of  unacceptable  be¬ 
havior,  we  moved  carefully  but  effec¬ 


tively  —  through  staff  meetings,  writ¬ 
ten  reprimands,  suspensions  and,  in 
one  case,  a  termination  —  to  end  it. 

Anthony  Marro 

Marro  is  editor  of  Newsday 

Managing  editor’s  note:  The  article 
by  Allan  Wolper  stated  that  News- 
day  knew  the  name  of  the  person 
making  the  accusation  but  refused 
to  identify  that  person. 

Wolper  did  not  take  a  position  on 
Eric  Compton’s  dismissal  nor  com¬ 
ment  on  the  way  Newsday  handled 
the  matter.  He  quoted  the  ruling  by 
Administrative  Law  Judge  Eugene 
Goldfarb  which  took  Newsday  to 
task. 

Wolper  did  not  say  Newsday  did 
not  hire  any  minority  journalists 
from  1990  to  1993.  That  informa¬ 
tion  was  attributed  to  then-sports 
editor  Jim  Toedtman. 

Wolper  never  called  the  incident 
involving  Richard  Sandler  "the 
worst  example  of  racial  insensitivi¬ 
ty.”  Wolper  quoted  sports  staffers  as 
making  that  statement. 

The  article  never  editorialized 
about  Newsday’s  sports-department 
hiring  record.  Wolper  quoted  the 
African-American  journalists  at 
Newsday  who  complained  about  it, 
including  Les  Payne,  assistant  man¬ 
aging  editor  for  national  affairs. 

Seigenthaler  redux 

YOUR  STORY  ABOUT  me  {E&P, 
May  6,  p.  11 )  written  by  Mark  Fitzgerald 
was  as  accurate  as  it  possibly  could  have 
been,  given  the  facts  available  to  him.  I 
hasten  to  offer  an  important  adden¬ 
dum.  The  John  Seigenthaler  mentioned 
in  the  “Kidnapped  Attempt”  story  turns 
out  to  be  my  son,  John  Seigenthaler, 
television  anchor  for  WKRN,  Channel 
2,  in  Nashville. 

As  Fitzgerald  faithfully  reported,  I 
feared  initially  that  he,  not  I,  was  the 
target.  For  several  days  both  of  us  were 
under  police  protection,  and  finally  the 
police  informant  clarified  the  error. 

A  further  note:  The  two  would-be 
kidnappers  were  captured  in  Texas  and 
returned  to  Tennessee  to  face  federal 
charges  of  possessing  explosives  and 
firearms.  This  time  they  have  been  de¬ 
nied  bond. 

John  Seigenthaler 
Nashville 
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«USA 

weeke* 


The  magazine  America  responds  to  ' — 

*7,400  students  wrote  stories  for  USA  WEEKEND'S  fiction  contest.  And  an  astounding  250,000  answered  our  latest  teen  survey.  Those  are  just  two  of 
our  Partners  in  Education  programs  distributed  by  local  NIE  coordinators  to  thousands  of  classrooms.  Call  Dave  Barber  at  212-715-2131  for  details  on 


more  great  ideas  for  young  readers. 


Another  newspaper,  the  Chicago 
Tribune,  requires  from  its  outside  con¬ 
tractors  detailed  reports  on  whether, 
and  how  much,  minority-owned  sub¬ 
contractors  are  contributing  to  a  pro¬ 
ject,  said  Sam  Mirza  of  the  newspaper’s 
financial  services  center. 

Like  many  new  business  ventures, 
minority  vendor  development  needs 
support  at  the  top,  Shimkowski  noted. 

In  addition,  a  newspaper  should  put 
its  minority  vendor  development  plan 
in  writing,  so  buyers  and  department 
heads  know  exactly  what  is  expected  of 
them,  Shimkowski  added. 

And  newspapers  should  remind  buy¬ 
ers  and  other  employees  of  what  would 
happen  if  affirmative  procurement 
were  not  the  policy. 

“With  over  $700  billion  in  goods 
and  services  purchased  by  corporate 
America,”  Shimkowski  said,  “without 
affirmative  measures,  this  exclusion  [of 
minority  businesses]  would  continue  to 
the  detriment  of  our  economic  system. 
Minority  business  enterprises  con¬ 
tribute  jobs  and  capital  to  fuel  the 
growth  of  our  overall  economy.” 

CSNE  to  pick 
print  witnesses 
for  executions 

The  California  Society  of  Newspaper 
Editors  (CSNE)  has  accepted  a  request 
from  the  state  Department  of  Correc¬ 
tions  to  pick  witnesses  for  executions. 

The  state  authorized  CSNE  to  give 
out  a  total  of  seven  pool  slots  to  appli¬ 
cants  from  daily  and  weekly  newspapers 
in  the  state.  An  eighth  position  will  go 
automatically  to  Associated  Press. 

Local  interest  in  the  crime  will  be 
primary  factors  in  the  selection  by 
CSNE’s  board  of  directors,  it  was  an¬ 
nounced.  However,  the  largest  circula¬ 
tion  newspaper  in  the  county  where  the 
crime  was  committed  will  be  given  one 
slot. 

Pool  members  must  agree  to  partici¬ 
pate  in  a  news  conference  following  the 
execution,  and  supply  descriptions  and 
quotations.  An  artist  in  the  pool  must 
share  his  or  her  work  with  other  news¬ 
papers. 

Fla.  thrice  weekly 

THE  SOUTH  DADE  News  Leader, 
Homestead,  Fla.,  has  increased  its  fre¬ 
quency  to  thrice  weekly. 


Another  price-buster 
for  newspapers 

Rising  newsprint  costs  are  not  the  only 
problem  newspapers  are  having  to  deal  with; 
plastics  are  another  source  of  inflation 


by  Mark  Fitzgerald 

NEWSPRINT  IS  GETTING  all  the 
ink,  but  purchasing  managers  have  one 
word  for  those  looking  to  identify  oth¬ 
er  sources  of  newspaper  cost  inflation: 
plastics. 

“Polybags,  bundle-strapping,  basical¬ 
ly  anything  with  plastic  is  going  up  in 
price,”  said  Sam  Mirza  of  the  Chicago 
Tribune’s  financial  services  center. 

Prices  for  several  grades  of  polybags 
have  gone  up  about  50%  since  they  be¬ 
gan  rising  in  late  1993,  several  purchas¬ 
ing  executives  said  at  the  recent  38th 
annual  conference  of  the  Newspaper 
Purchasing  Management  Association 
(NPMA)  in  Cincinnati. 

Those  kinds  of  increases  can  impact 
the  bottom  line  quickly.  Newspapers 


“The  market  had  been  depressed 
and,  as  the  economy  improved,  [suppli¬ 
ers]  saw  their  chance  to  put  in  a  series 
of  increases,”  said  Nylin  D.  Bathke, 
purchasing  agent  for  the  St.  Louis  Post' 
Dispatch  and  a  former  NPMA  presi¬ 
dent. 

Bathke  noted  that  there  are  some 
market  reasons  for  the  increase,  includ¬ 
ing  a  few  production  disruptions  due  to 
accidents  and  natural  disasters  among 
the  small  number  of  suppliers. 

He  also  noted,  however,  that  polybag 
consumers  were  able  to  resist  tbe  most 
recently  announced  price  increase. 

One  way  newspapers  are  fighting 
back  is  by,  literally,  cutting  back  on  the 
thickness  of  their  bags. 

“We  keep  specs  [thickness  specifica¬ 
tions]  to  a  bare  minimum  —  and  we 


“Polybags,  bundle-strapping,  basically  anything 
with  plastic  is  going  up  in  price,”  said  Sam  Mirza 
of  the  Chicago  Tribune’s  financial  services  center. 


everywhere  are  using  polybags  more  of¬ 
ten  —  and  double-bagging  during  in¬ 
clement  weather  more  frequently  —  as 
they  work  harder  to  ensure  delivery  of 
a  dry,  undamaged  copy  to  the  sub¬ 
scriber. 

Last  year,  for  instance,  the  New  York 
Times  used  227  million  polybags,  says 
the  paper’s  purchasing  director, 
William  Spina. 

And,  this  year,  the  paper  will  spend 
$2.5  million  on  the  bags. 

“It  is  one  area  we  don’t  scrimp  in,” 
Spina  said.  “We  just  feel  it  is  worth  it.” 

The  course  of  the  price  rises  for 
polybags  and  other  plastic  products  al¬ 
most  exactly  parallels  the  story  of 
newsprint  pricing.  Some  purchasing 
managers,  in  fact,  suspect  suppliers  are 
using  the  panic  over  newsprint  to  re¬ 
coup  quickly  from  several  years  of  soft 
pricing. 


are  again  looking  at  bag  specs,”  said 
Ramsey  Altman,  head  of  purchasing 
for  the  Atlanta  Journal  and  Constitu¬ 
tion. 

“It’s  a  seller’s  market,”  Altman  added, 
“in  newsprint  and,  basically,  all  paper 
products  —  and  anything  polyethyl¬ 
ene.” 


M.L.  STEIN,  West  Coast  editor  of  Editor 
&  Publisher  magazine,  is  the  author  of  a 
revised  edition,  soon  to  be  published,  of 
his  book.  Under  Fire:  The  Story  of 
American  War  Correspondents.  From  the 
Julian  Messner  division  of  Simon  &. 
Shuster,  the  book  traces  war  correspon¬ 
dence  from  the  Revolutionary  War  on. 
The  new  edition  includes  more  on  Viet¬ 
nam  and  later  U.S.  military  actions. 


Author  Stein 
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Strength 
In  Numbers 

Newspapers  join  other  mailers  to  fight  USPS  proposals 
that  they  say  favor  the  nation’s  giant  mail  users 


by  Debra  Qersh  Hernandez 

TWO  NEWSPAPER  associations  have 
joined  other  mailers  to  oppose  U.S. 
Postal  Service  (USPS)  proposals  that 
benefit  only  the  largest  mailers. 

The  National  Newspaper  Associa¬ 
tion  (NNA)  and  the  Newspaper  Asso¬ 
ciation  of  America  (NAA)  have  unit¬ 
ed  with  the  American  Business  Press, 
the  Society  of  National  Association 
Publications  and  the  Red  Tag  News 
Publications  Association,  whose  mem¬ 
bers  include  time-sensitive  publica¬ 


tions,  to  form  the  Independent  Mailers 
Group. 

“This  is  a  group  that  feels  the  Postal 
Service  is  clearly  going  in  the  wrong 
direction,  particularly  in  favoring  big 
mailers  over  small  mailers,  which 
seems  to  be  the  way  their  classification 
is  skewed,”  said  John  Sturm,  NAA  sen¬ 
ior  vice  president/public  policy  and 
general  counsel. 

“It’s  clear  that  it  doesn’t  help  any 
newspaper,  pretty  much  regardless  of 
size,  and  it  helps  our  competitors 
more,”  he  said,  adding  that  the  group 
welcomes  other  organizations  with 
similar  views  to  “communicate  and 
perhaps  coalesce.” 

Larry  Graves,  NNA  public  policy  di¬ 
rector,  said  the  impetus  for  forming  the 
group  was  “the  philosophy  embodied 
in  the  Postal  Service  reclassification 
case. 

“I  think  the  urgency  was  increased 
by  the  proposed  rule  making  to  allow 
[the  Postal  Service]  to  negotiate  rates 


with  very  large  mailers  on  a  one-to- 
one  basis,”  he  added. 

According  to  NNA,  the  proposal  for 
negotiated  service  would  give  price 
breaks  to  individual  mailers  who  guar¬ 
antee  to  send  over  5  million  pieces  of 
mail  or  to  pay  at  least  $2  million  in 
postage. 

The  reclassification  proposal  would 
raise  second-class  rates  about  17% 
while  decreasing  rates  for  high-volume 
mailers  in  a  new  second-class  category 
by  about  14%,  NNA  explained. 

“The  Postal  Service  is  a  zero-sum 


gain.  It  can’t  make  a  profit,”  Graves  ex¬ 
plained.  “The  law  requires  it  to  take  in 
about  $55  billion  a  year.  If  it  gives  one 
[mailer]  a  lower  rate,  it  has  to  charge 
someone  else  more  to  make  up  the  dif¬ 
ference. 

“Any  rate  reduction  to  one  mailer  is 
an  increase  to  more  mailers,”  he  said, 
noting,  “that’s  why  in  the  reclassifica¬ 
tion  case  a  couple  of  hundred  mailers 
will  get  a  14%  decrease,  and  about 
11,000  will  get  an  increase.” 

Graves  pointed  out  that  the  Postal 
Service  “has  relationships  with  large 
mailers  that  are  simply  not  available  to 
smaller  mailers  ....  It’s  just  something 
they  do  institutionally.” 

This  philosophy  means  the  Indepen¬ 
dent  Mailers  Group  may  not  have 
much  clout  with  the  Postal  Service  but 
may  have  better  luck  with  Congress, 
the  Postal  Rate  Commission,  and  the 
public.  Graves  said. 

“We’d  like  to  draw  attention  to  what 
we  feel  is  the  appropriate  role  of  the 


Postal  Service  as  a  government  agency 
—  universal  service,  providing  the  fun¬ 
damental  delivery  system  in  the  United 
States,”  Graves  said. 

“We  don’t  feel  that,  as  a  government 
agency,  it  ought  to  be  providing  favored 
deals  to  mailers,”  he  added. 

SND  dues  up 

THE  SOCIETY  OF  Newspaper  Design 
(SND)  has  announced  a  dues  increase 
in  three  membership  categories,  effec¬ 
tive  Jan.  1. 

The  increases,  the  SND’s  first  in  five 
years,  will  see  basic  professional  mem¬ 
bership  dues  go  up  from  $65  to  $95  for 
one  year,  or  from  $120  to  $180  for  two 
years;  dues  for  educators  and  profession¬ 
als  working  at  newspapers  with  circula¬ 
tions  29,999  or  less  face  an  increase 
from  $55  to  $65  for  one  year,  or  $100  to 
$120  for  two  years;  and  full-time  stu¬ 
dents  will  be  asked  to  pay  $45  for  one 
year,  up  from  $35.  The  two-year  rate 
will  no  longer  be  available  to  them. 

Pulitzer  winner 
writes  forest  guide 

PULITZER  PRIZE-WINNING  Detroit 
News  reporter  Eric  Freedman  has  writ¬ 
ten  Great  Lakes,  Great  National 
Forests,  published  by  Thunder  Bay 
Press,  a  recreational  guide  to  national 
forests  in  the  Great  Lakes  region. 

Newt  cuts  access 

HOUSE  SPEAKER  NEWT  Gingrich 
(R-Ga.)  has  put  an  end  to  his  daily,  tele¬ 
vised  press  briefings,  citing  as  the  rea¬ 
son  the  “flamboyant”  nature  of  some  of 
the  questions,  particularly  from  re¬ 
porters  who  were  not  part  of  the  regular 
Capitol  Hill  press  corps. 


“We  don’t  feel  that,  as  a  government  agency,  it 
ought  to  be  providing  favored  deals  to  mailers,” 
Graves  added. 
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Neuharth 
Sounds  His 
Familiar  Theme 

In  a  speech  on  the  future  of  newspapers,  former  Gannett  head 
Allen  Neuharth,  who  now  chairs  the  Freedom  Forum,  says 
papers  should  ‘summon  the  courage’  to  raise  their  prices 


by  M.L.  Stein 

THE  NEW  YORK  Times’  national 
edition  at  $1  a  copy  is  the  only  “realis- 
tically”  priced  newspaper  sold  today. 

Others  could  raise  their  prices  and 
improve  their  bottom  line  and  content 
“any  time  they  summon  up  the  courage 
to  do  so.” 

So  spoke  Allen  Neuharth,  a  price- 
hike  proponent  dating  back  to  the 
time  when  he  headed  Gannett,  and, 
more  particularly,  when  he  set  the  pace 
for  USA  Today. 

Neuharth  made  this  point  while 
leading  up  to  the  central  question  at  a 
conference  called  “Do  Newspapers 
Have  a  Future?”  sponsored  by  the 
Ronald  Reagan  Presidential  Library  & 
Museum  in  Simi  Valley,  Calif. 

The  speaker,  now  chairman  of  the 
Freedom  Forum,  predicted  that  some 
newspapers  will  survive  well  into  the 
next  century,  but  higher  prices  are  only 
one  of  the  factors  that  will  determine 
the  winners. 

Standouts  will  be  the  papers  that 
learn  to  segment  their  market,  aiming 
special  editions  at  particular  con¬ 
sumers  such  as  youths  and  sports  fans 
and  moving  away  from  a  general  circu¬ 
lation  audience,  he  said. 

Although  asserting  that  USA  Today 
led  the  charge  in  this  direction, 
Neuharth  said  its  innovations  were 
“just  the  tip  of  the  iceberg” 

Still,  he  jibed,  most  of  the  critics 
who  labeled  USA  Today  “McPaper, 
the  fast  food  of  journalism  .  .  .  have 
stolen  many  of  our  McNuggets.” 

Journalists  sneered  at  USA  Today 
because  “newspaper  people  have  gone 
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“Newspapers  began  their  slide  when 
they  persisted  in  thinking  they  were  in 
the  newspaper  business,  not  the  inform 
mation  business.” 

—  Allen  Neuharth,  chairman  of  the 
Freedom  Forum  and  former  head  of 
Qannett  Co. 


too  uptown,”  he  contended.  “If  re¬ 
porters  once  identified  most  closely 
with  ordinary  people,  now  more  often 
than  not  reporters  are  elites,  or  at  least 
they  act  like  it.” 

But  Neuharth  conceded  that  news¬ 
paper  men  and  women  are  not  quite 
like  “ordinary  folk,”  in  that  they  are 
generally  better  educated  and  more 
liberal  than  average  Americans,  live  in 
apartments  instead  of  houses,  and 
“identify  with  big  shots.” 

As  such,  reporters  often  miss  the 


point  of  a  story,  Neuharth  claimed. 
They  blew  President  Clinton’s  pro¬ 
posed  tuition  tax  credit,  ridiculing  it  as 
“kiddie  credit,”  although  the  cut  “rep¬ 
resented  real  money  to  average  taxpay¬ 
ers  with  kids,”  according  to  Neuharth. 

Newspaper  survival  also  depends  on 
running  fast  and  smart  in  the  technol¬ 
ogy  since  content  battles  being  waged 
against  newspapers  by  television,  cable, 
online  services,  magazines,  MTV  News 
and  even  supermarket  tabloids,  which 
should  not  be  ignored,  Neuharth  con¬ 
tinued. 

“Like  it  or  not,  they  are  newspapers, 
too,  and  .  .  .  have  been  a  source  of  in¬ 
formation  about  the  O.J  trial  for  the 
august  New  York  Times,”  he  said. 

Forward-looking  papers,  Neuharth 
said,  are  actively  engaged  in  electronic 
services  to  personal  computers  and  are 
even  working  closely  with  TV  stations 
in  trading  news  and  information.  This 
includes  reporters  going  on  air,  a  prac¬ 
tice  publishers  and  editors  “foolishly 
forbade  in  the  past,”  he  added. 

Such  moves  are  to  prevent  news¬ 
papers  from  “being  run  over  by  a  truck 
on  the  Information  Superhighway,”  the 
USA  Today  founder  said. 

On  his  insistence  that  newspapers 
should  be  elevating  newsstand  prices 
during  this  period,  Neuharth  argued 
that  readers  are  more  receptive  than 
publishers  to  the  raise. 

They  realize,  he  went  on,  that  news¬ 
papers  are  portable,  can  be  clipped, 
saved  and  photocopied,  contain  re¬ 
deemable  food  coupons  and  weigh  in 
with  a  hefty  cargo  of  news,  informa- 

(See  Neuharth  on  page  52) 
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Editors  Offer 
Advice  To 
Newspapers 

Favre,  Olverholser  address  the  industry’s  problems 


by  M.L.  Stein 

THERE’S  NOTHING  WRONG  with 
newspapers  that  a  greater  identifica¬ 
tion  with  readers’  needs  and  concerns 
couldn’t  cure,  two  editors  told  their 
peers. 

And  it  also  wouldn’t  hurt  to  elevate 
reporters’  pay  scales  and  recruit  writers 
with  solid  knowledge  of  such  issues  as 
tax  policies,  health  care,  child  care  and 
social  security,  it  was  added. 

Gregory  Favre,  executive  editor  of 
the  Sacramento  Bee,  and  Geneva 
Overhoiser,  who  left  recently  as  editor 
of  the  Des  Moines  Register  and  will  be¬ 
come  ombudsman  at  the  Washington 
Post  this  month,  spoke  at  a  joint  meet¬ 
ing  of  the  California  Society  of  News¬ 
paper  Editors  and  the  Associated  Press 
News  Executives  Council  (APNEC)  in 
Oakland.  The  conference  theme  was 
“Changing  Media  in  a  Changing 
World.” 

“If  some  of  us  are  declining,  it’s  be¬ 
cause  we  aren’t  paying  enough  atten¬ 
tion  to  content  .  .  .  and  because  we 
aren’t  holding  on  tightly  and  dearly  to 
the  values  on  which  we  have  built 
decades  and  decades  of  support  in  our 
communities,”  said  Favre. 

The  speaker,  who  is  immediate  past 
president  of  the  American  Society  of 
Newspaper  Editors,  said  his  travels 
around  the  country  for  ASNE  con¬ 
vinced  him  there  is  an  “undercurrent 
of  discontent  with  us  out  there.  There 
is  a  feeling  among  readers  that  we  have 
lost  our  values,  or  at  least  set  them 
aside  —  that  we  are  not  delivering 
what  we  preach.” 

Favre  suggested  that  more  internal 
attention  be  paid  to  the  newspapers’ 
watchdog  role,  the  separation  of  news 
and  advertising,  and  audience  segmen¬ 
tation. 
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“I  believe  a  major  contributing  factor  is 
that  we  have  lost  our  way.  We  are  no 
longer  guided  by  our  guiding  principles, 
so  readers  no  longer  see  us  as  a  driving 
force  in  providing  information.” 

—  Qeneva  Overhoiser,  Washington 
Post  ombudsman 

He  added  that  an  ASNE  study  con¬ 
firms  his  belief  that  editors  should 
think  in  terms  of  giving  readers  feed¬ 
back  on  what  papers  hear  and  learn. 

“I  believe  that  people  want  the  fil¬ 
tering  and  editorial  judgment  that 
newspapers  bring  to  an  otherwise  over¬ 
whelming  flood  of  information,”  Favre 
elaborated.  “They  want  us  to  help 
them  sort  out  this  ever-increasingly 
complicated  world  ...  to  guide  them 
through  events,  to  create  a  sense  of  co¬ 
herence,  to  be  the  credible  source  of 
news  and  information  in  their  commu¬ 
nities.” 


In  a  society  that  is  disintegrating  and 
afflicted  with  growing  cynicism,  con¬ 
flict  and  aggression,  people  should  look 
to  newspapers  as  an  old  friend,  a  famil¬ 
iar  voice  that  they  trust,  he  stressed. 

But  this  will  not  be  accomplished  by 
luring  readers  with  “supermarket 
tabloid  tricks”  that  “try  to  make  our 
newspapers  dumb  or  dumber  than  our 
electronic  competitors,”  Favre  warned. 
“Without  being  trivial,  newspapers  can 
cover  significant  subjects  and  still  offer 
entertainment,”  he  argued. 

“The  newspapers  that  are  succeed¬ 
ing  are  those  that  have  accepted 
change,  are  providing  news  and  infor¬ 
mation  that  has  meaning  for  all  ele¬ 
ments  of  their  communities,  and  are 
pumping  new  life  into  our  traditional 
principles  and  values,”  he  continued. 

Overhoiser,  who  has  said  that  her 
resignation  from  the  Des  Moines  paper 
last  February  was  at  least  partly  in¬ 
duced  by  Gannett’s  alleged  financial 
pressure  on  the  paper  that  reduced  the 
news  hole  and  editorial  reach,  averred 
she  was  still  bullish  on  the  future  of 
newspapers.  But  she  lamented  their 
“decline  in  public  confidence  .... 

“We  have  lots  of  reasons  to  be  opti¬ 
mistic,”  she  said.  “We’re  in  the  catbird 
seat  in  the  information  revolution;  we 
have  the  editing  skills  and  a  proven 
record  of  serving  democracy  as  the  pre¬ 
mier  provider  of  information.” 

Then  why  the  malaise  and  sense  of 
unease  in  the  industry? 

“I  believe  a  major  contributing  factor 
is  that  we  have  lost  our  way,”  she  posit¬ 
ed.  “We  are  no  longer  guided  by  our 
guiding  principles,  so  readers  no  longer 
see  us  as  a  driving  force  in  providing 
information.” 

Overhoiser  contended  that  news- 

(See  Editors  on  page  52) 
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Merging 

Newsrooms 

Indianapolis  Star,  News  to  combine  reporting  staffs 


by  Mark  Fitzgerald 

BEGINNING  SOMETIME  THIS  Sep¬ 
tember,  92  years  of  competition  will 
end  between  reporters  from  the  Indi¬ 
anapolis  Star  and  its  sister  afternoon 
paper,  the  Indianapolis  News. 

Indianapolis  Newspapers  Inc.  an¬ 
nounced  plans  to  merge  the  editorial 
staffs  of  the  two  papers.  No  longer  will 
each  paper  send  out  separate  reporters 
and  photographers  to  compete  on  the 
same  paper,  the  parent  company  said. 

However,  the  company,  a  unit  of  the 
Pulliam  family-owned  Central  News¬ 
papers  Inc.,  emphasized  that  it  intends 
to  continue  publishing  two  papers, 
each  with  its  own  look  and  tone. 

While  news  stories  and  photos  will 
be  shared  by  both  papers,  the  company 


said,  each  paper  will  have  a  separate 
editorial  page  staff  and  its  own  local 
and  syndicated  columnists.  The  papers 
will  share  staff-written  features,  but 
will  have  different  comics  and  other 
syndicated  features. 

The  smaller  afternoon  News  will 
continue  to  emphasize  local  news,  In¬ 
dianapolis  Newspapers  said. 

“We  remain  committed  to  serving 
our  readers  with  both  morning  and  af¬ 
ternoon  newspapers.  Merging  our  two 
staffs  will  allow  us  to  use  the  reporting 
staffs  to  improve  content  in  both  the 
Star  and  the  News”  said  Eugene  S. 
Pulliam,  who  is  publisher  of  both  news¬ 
papers. 

Indianapolis  Newspapers  president 
Malcolm  W.  Applegate  said  there 
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would  be  no  layoffs  as  a  result  of  the 
newsroom  merger,  which  he  said  would 
take  place  before  the  end  of  Septem¬ 
ber. 

No  decisions  have  been  made  on 
who  will  run  the  combined  staff.  A 
front-page  Star  article  May  18  quoted 
Star  managing  editor  Frank  Caperton 
as  saying  all  staffers,  including  top 
managers,  will  be  asked  to  reapply  for 
specific  assignments. 

Indianapolis  Newspapers  president 
Applegate  said  that  although  rising 
newsprint  costs  —  and  declining  News 
circulation  —  were  factors  in  the  re¬ 
cent  decision,  the  merger  is  intended 
primarily  to  improve  product  quality. 

“This  is  a  move  driven  primarily  by  a 
belief  on  the  part  of  our  management 
team  that  we  needed  to  do  something 


to  improve  our  products.  It’s  impossible 
to  go  out  and  hire  20  or  30  people  to 
do  it,  so  we  looked  at  ways  to  do  it  in¬ 
ternally,  and  merging  the  two  staffs 
seemed  to  be  the  most  logical  way,” 
Applegate  said. 

One  possible  complication  in  the 
plan  is  straightening  out  the  union  sta¬ 
tus  of  the  two  newsrooms. 

The  Indianapolis  Newspaper  Guild 
represents  the  160  editorial  employees 
of  the  Star,  while  the  approximately 
100  editorial  staffers  at  the  News  are 
not  unionized. 

Guild  leaders  have  said  they  want  all 
employees  of  the  combined  staff  to  be 
covered  under  the  Star  contract. 

After  the  newsrooms  are  combined, 
about  40  editorial  workers  will  be 


available  for  reassignment,  the  news¬ 
papers  said.  About  half  of  these,  exec¬ 
utives  said,  will  be  used  to  produce  lo¬ 
cal  zoned  editions. 

Though  there  is  a  strong  tradition  of 
competition  between  the  two  staffs, 
there  has  been  more  cooperation  over 
the  past  year  or  so  as  the  newsrooms 
have  produced  combined  editions  on 
holidays. 

Indianapolis  Newspapers  said  it  ex¬ 
pects  to  lose  some  circulation  after  the 
newsroom  merger.  In  the  latest  FAS- 
FAX  from  the  Audit  Bureau  of  Circula¬ 
tions,  the  papers  reported  a  combined 
daily  circulation  of  309,770.  Indianapo¬ 
lis  Newspapers  said  about  17,200  sub¬ 
scribers  take  both  papers. 

Of  the  two  papers,  the  morning  Star 
is  bigger  by  far.  The  Star  reported  a 
daily  circulation  of  226,562  while  the 
News  put  its  circulation  at  83,208. 
News  circulation  has  been  on  a  steady 
decline  for  years.  For  example,  10  years 
ago,  in  September  1985,  its  circulation 
was  130,757. 

Phoenix  papers 
ponder  combining 
their  newsrooms 

A  JOINT  COMMITTEE  of  editorial 
staffers  from  the  Arizona  Republic  and 
Phoenix  Gazette  is  studying  a  possible 
combination  of  the  two  newsrooms. 

The  announcement  by  publisher  and 
CEO  Louis  A.  Weill  III  follows  the  ac¬ 
tion  by  Central  Newspapers  Inc.  to 
merge  the  newsrooms  of  the  morning 
Indianapolis  Star  and  the  afternoon  In¬ 
dianapolis  News.  Central  also  is  the  par¬ 
ent  company  of  Phoenix  Newspapers 
Inc.  (PNI),  which  publishes  the  Repub' 
lie  and  Gazette. 

As  in  the  Indianapolis  change,  which 
becomes  effective  in  September,  the  Re' 

(See  Combine  on  page  52) 
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While  news  stories  and  photos  will  be  shared  by 
both  papers,  the  company  said,  each  paper  will 
have  a  separate  editorial  page  staff  and  its  own 
local  and  syndicated  columnists. 


Baltimore 
Evening  Sun 

To  Close 

85'year'old  paper  to  cease  publication  on  Sept.  15;  morning 
Sun  will  be  redesigned  to  incorporate  features  of  both  papers 


THE  SUN  WILL  set  over  Baltimore 
on  Sept.  15,  when  the  SS-year-old 
Evening  Sun  is  slated  to  cease  publica¬ 
tion. 

The  following  Monday,  Sept.  18,  the 
morning  Baltimore  Sun  will  debut  a  re¬ 
designed  paper  that  incorporates  fea¬ 
tures  of  both  the  evening  and  morning 
publications,  as  well  as  new  attributes 
of  its  own. 

The  decision  to  fold  the  Times  Mir¬ 
ror-owned  evening  paper  and  focus  ef¬ 
forts  on  publishing  one  paper  each  day 


our  decision,”  Junck  said. 

More  than  500  evening  newspapers 
have  ceased  publication  or  switched  to 
morning  circulation  in  the  last  35 
years,  according  to  published  reports. 

At  264,583,  the  morning  Sun’s  circu¬ 
lation  is  at  an  all-time  high,  according 
to  the  paper. 

The  Evening  Sun’s  circulation  stands 
at  86,360,  a  decline  of  100,000  since 
1987  and  an  all-time  low  since  1927, 
the  earliest  that  its  Audit  Bureau  of 
Circulations  records  go. 


More  than  500  evening  newspapers  have  ceased 
publication  or  switched  to  morning  circulation  in 
the  last  35  years,  according  to  published  reports. 


came  after  two  years  of  research  with 
more  than  7,000  readers  and  nonread¬ 
ers. 

“The  decision  to  cease  publication 
of  the  Evening  Sun  was  difficult,”  stat¬ 
ed  publisher  and  CEO  Mary  Junck  in  a 
release. 

“The  Evening  Sun  has  been  an  inte¬ 
gral  part  of  our  history  since  it  began 
publishing  on  April  18,  1910. 

“Many  great  journalists,  such  as  H.L. 
Mencken  and  William  Manchester, 
worked  at  the  Evening  Sun.  It’s 
touched  the  lives  of  countless  Mary¬ 
landers  and  helped  shape  our  commu¬ 
nity,  of  which  we’re  all  proud. 

“But  a  consumer  shift  to  morning 
papers,  which  has  claimed  many  other 
evening  papers  across  the  country  — 
and  is  reflected  in  sharply  declining 
evening  circulation  here  —  led  us  to 


The  company  said  it  expects  to  re¬ 
tain  most  of  the  more  than  1,700  em¬ 
ployees  and  hopes  to  limit  the  number 
of  jobs  lost  through  layoffs  and/or  vol¬ 
untary  termination  incentives  to  about 
50.  Attrition,  reassignment  and  reduc¬ 
tion  in  overtime  shifts  will  be  incorpo¬ 
rated.  Staffs  of  the  two  newspapers 
were  merged  three  years  ago. 

The  Sun  expects  to  lose  about 
15,000  sales,  mostly  from  readers  who 
bought  both  newspapers,  and  it  hopes 
to  convert  the  evening-only  readers  to 
the  morning  paper. 

A  sales  and  promotion  campaign  for 
the  new  paper  is  slated  for  September. 

The  new  Sun  —  produced  by  Sun 
designers  and  editors  along  with  news¬ 
paper  designer  Roger  Black  —  plans  to 
include  14  additional  pages  every  day, 
an  8%  increase  in  news  space. 


New  features  will  include  an  expand¬ 
ed  and  stand-alone  business  section, 
with  more  local  and  regional  business 
news  Tuesday  through  Friday;  a  new, 
expanded  weekly  entertainment  guide; 
more  news  about  Baltimore  City  and 
Baltimore  county;  an  expanded  comics 
section  with  a  selection  of  strips  from 
both  papers;  an  enhanced,  color 
weather  map;  more  information  in 
headlines  and  indexes;  and  a  re¬ 
designed  classified  section  with  bolder 
category  titles  and  an  index. 

The  paper  will  use  a  Century  type, 
which  the  Sun  used  from  1920  to  1970, 
and  its  page  designs  will  be  updated 
versions  of  1940s  styles. 


Fun  with  D.C. 

A  NEW  PUBLICATION  set  to  debut 
in  Washington,  D.C.,  likely  will  not 
have  trouble  coming  up  with  material. 

Washington  Wit,  a  biweekly  humor 
publication  about  Washington  and  poli¬ 
tics,  is  being  started  by  former  Democ¬ 
ratic  party  staffer  Bill  Shein,  who 
promises  the  publication  will  take  “good- 
natured  aim  at  Democrats,  Republicans, 
the  press,  tourists  and  all  of  the  other 
absurdities  in  the  nation’s  capital.” 

Set  to  appear  every  other  Tuesday, 
the  free-distribution  tabloid  will  be 
available  in  street  boxes  around  the 
Washington  metropolitan  area,  as  well 
as  in  bookstores,  coffeeshops  and  other 
locations. 

Although  his  career  in  politics  likely 
has  given  Shein  plenty  of  experience  in 
the  absurd,  he  also  worked  as  a  stand-up 
comedian  and  television  comedy  writer 
for  Comedy  Central  and  Nickelodeon. 
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Shield  Laws 
Deflect  Subpoenas 

Journalism  professors  study  finds  they  protect 
against  the  increasing  barrage  of  subpoenas 


by  Eileen  M.  Wirth 

DESPITE  A  RECENT  report  from  the 
Reporters  Committee  for  Freedom  of 
the  Press  (RCFP)  about  the  increasing 
numbers  of  subpoenas  being  slapped 
on  news  organizations,  the  rise  might 
be  even  more  dramatic  had  it  not  been 
for  state  shield  laws. 

That’s  a  major  finding  of  a  1993  sur¬ 
vey  I  conducted,  to  which  100  city  edi¬ 
tors  of  major  newspapers  in  48  states 
responded. 

According  to  responses  from  editors 
who  knew  their  states  had  a  shield  law 
(59),  many  newspapers  routinely  use 
shield  laws  to  unofficially  deter  subpoe¬ 
nas  or  have  them  quickly  dismissed. 

Nearly  half  of  the  city  editors  in 
states  with  shield  laws  said  that  even 
casual  reminders  about  the  laws  had 
prevented  the  issuance  of  some  sub¬ 
poenas.  Here  are  examples  of  some  of 
the  ways  city  editors  said  their  papers 
had  used  shield  laws  to  deter  lawsuits: 

•  “In  most  cases  we  have  managed 
to  rebuff  it  [the  subpoena]  before  we 
went  to  court.” 

•  “From  most  routine  requests,  even 
one  by  phone  to  written  demands,  we 
just  point  to  the  shield  law  and  that 
takes  care  of  it.” 

•  “We  haven’t  had  to  end  up  in 
court.  Have  managed  to  rebuff  [the 
subpoena]  before  going  to  court.” 

•  “There  have  been  cases  where 
we’ve  reminded  litigants  that  they 
must  use  up  all  other  avenues  before 
coming  to  us.  That  has  worked.” 

•  “Our  legal  department  routinely 
writes  letters  to  lawyers  to  remind 
them  of  shield  laws.” 

•  “A  former  reporter  was  subpoe¬ 
naed  to  testify  on  a  medical  malprac¬ 
tice,  but  when  our  editor  said  we  had 


Wirth  is  assistant  professor  of  journalism 
at  Creighton  University,  Omaha. 


the  shield  law,  we  didn’t  hear  anymore 
from  them.” 

•  “Many  times  when  a  law  enforce¬ 
ment  officer  or  an  attorney  wants  to 
see  written  notes,  we  just  mention  the 
shield  law.” 

•  “They  wanted  to  subpoena  a  re¬ 
porter  on  material  he  had.  We  were 
able  to  keep  him  from  being  subpoe¬ 
naed  by  using  our  shield  law.” 

The  survey  was  sent  to  216  selected 
newspapers.  All  fit  at  least  one  of  the 
following  criteria:  circulations  over 
60,000,  largest  paper  in  a  state,  located 
in  a  state  capital. 

This  sample  ensured  that  all  states 
would  be  represented  by  at  least  one 
newspaper,  and  that  those  papers  sur¬ 
veyed  would  be  most  likely  to  do  inves¬ 


tigative  reporting  because  of  their  size, 
importance  in  a  state,  or  location  near 
the  state  government. 

Interviews  with  veteran  reporters 
amplified  this  portrait  of  the  deterrent 
value  of  state  shield  laws.  They  said  the 
mere  existence  of  such  a  law  can  give 
judges  a  tool  to  discourage  lawsuits 
against  news  otganizations. 

James  D.  Fogarty,  who  formerly  cov¬ 
ered  courts  for  the  Omaha  World-Her¬ 
ald,  said  he  has  heard  judges  informal¬ 
ly  remind  lawyers  about  the  Nebraska 
shield  law. 

Judges  generally  dislike  suits  against 
the  media  because  such  cases  are  high 
profile,  expensive  and  time-consum¬ 
ing,  Fogarty  said.  By  reminding  a 
lawyer  about  the  shield  law,  a  judge 
can  implicitly  indicate  how  he  or  she 


would  react  to  such  an  action.  This 
alone  can  cause  some  lawyers  to  recon¬ 
sider  issuing  a  subpoena. 

It  is  also  interesting  to  note  that  city 
editors  from  states  with  shield  laws 
placed  a  much  higher  value  on  the  laws 
as  tools  for  encouraging  investigative 
reporting  than  did  their  counterparts 
in  states  without  shield  laws. 

Three  out  of  four  of  the  city  editors 
polled  in  shield  law  states  tegarded  the 
laws  as  “important”  or  “very  impor¬ 
tant,”  compared  with  fewer  than  half 
the  editors  from  non-shield  law  states. 

Only  5%  of  the  editors  from  shield 
law  states  rated  the  laws  as  unimpor¬ 
tant,  vs.  50%  of  the  editors  from  non¬ 
shield  states. 

Nearly  all  city  editors  rated  inves¬ 


tigative  teporting  and  the  protection  of 
confidential  sources  as  “very  impor¬ 
tant,”  so  the  difference  in  the  impor¬ 
tance  they  attached  to  shield  laws  can¬ 
not  be  attributed  to  a  difference  in 
journalistic  values. 

Twenty-nine  states  and  the  District 
of  Columbia  have  shield  laws,  which 
generally  give  reporters  and  news  orga¬ 
nizations  a  limited  immunity  from  be¬ 
ing  forced  to  disclose  confidential 
sources  or  turn  over  unpublished  mate¬ 
rials  to  authorities. 

The  RCFP  survey  found  that  52.1% 
of  the  664  newspapers  and  236  televi¬ 
sion  stations  responding  to  the  survey 
were  subpoenaed  in  1993,  compared 
with  43.9%  in  1991.  Some  59%  of  the 
subpoenas  were  issued  in  shield  law 
states,  RCFP  reported. 


Only  5%  of  the  editors  from  shield  law  states 
rated  the  laws  as  unimportant,  vs.  50%  of  the 
editors  from  non-shield  states. 
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Another  Alternative 
Weekly  Joins 

S.E  Mix 


by  Joe  Strupp 

AT  A  TIME  when  San  Francisco’s  two 
daily  newspapers  are  struggling,  local 
alternative  publishers  are  battling  for 
advertisers,  and  newsprint  costs  con¬ 
tinue  to  soar,  two  neighborhood  news¬ 
paper  publishers  are  doing  the  un¬ 
thinkable  —  launching  a  new,  free, 
citywide  newspaper. 

In  a  town  known  for  its  strong 
neighborhood  ties,  unusual  political  is¬ 
sues,  and  hunger  for  local  coverage, 
the  owners  of  the  monthly  Richmond 
Review  and  Sunset  Beacon  —  which 
cover  two  of  the  city’s  biggest  residen¬ 
tial  neighborhoods  —  have  combined 
forces  for  the  new,  citywide  newspaper 
named  the  City  Voice. 

Editors  released  the  first  issue  of  the 
100,000-circulation  paper  on  April  14 
during  a  special  kickoff  party  at  their 
new  downtown  headquarters.  With  a 
staff  of  10  people,  including  two  re¬ 
porters,  the  veteran  monthly  publish¬ 
ers  vowed  to  cover  both  neighborhood 
and  City  Hall  issues. 

“We  hope  to  better  serve  the  neigh¬ 
borhoods  and  the  community  with 
news  that  is  important  and  not  covered 
at  the  present  time,”  said  publisher 
Paul  Kozakiewicz,  who  has  published 
the  Richmond  Review  for  the  past  sev¬ 
en  years.  “There  are  a  lot  of  gaps  to  be 
filled,  and  we  are  going  to  do  it  and 
cover  the  outlying  areas.” 

The  16-page  first  issue  included  sev¬ 
eral  columns  about  the  new  publica¬ 
tion,  an  editorial  page,  and  a  spate  of 
articles  about  various  city  issues  and 
neighborhood  stories. 

Kozakiewicz  said  each  Friday’s  City 
Voice  will  be  available  through  20,000 

Strupp  is  a  reporter  for  the  Independent 
and  has  written  assorted  articles  as  a 
freelance  writer  for  E&P. 


The  City  Voice 


home  deliveries,  200  news  racks,  and 
1,200  other  locations,  such  as  bars, 
restaurants  and  coffeehouses. 

Chris  Rivers,  who  will  serve  as  City 
Voice  advertising  sales  manager,  also  is 
publisher  of  the  Sunset  Beacon.  He 
said  both  publications  will  continue  to 
print  and  will  work  together  to  cover 
stories  that  the  daily  papers  fail  to  no¬ 
tice. 

“We  found  that  when  we  were  con¬ 
centrating  on  issues  in  the  avenues  and 
the  neighborhoods,  we  were  covering 
stories  that  the  dailies  ignored  or  cov¬ 
ered  late,”  said  Rivers.  “If  we  can  add 
another  voice  to  the  city,  we  believe  we 
will  help  everyone.” 

The  City  Voice’s  most  direct  compe¬ 
tition  likely  will  be  the  San  Francisco 
Independent,  a  thrice-weekly  free  news¬ 
paper,  which  distributes  on  Friday, 
Sunday  and  Tuesday,  and  has  a  circula¬ 
tion  that  tops  250,000.  The  Indepen¬ 


dent  also  mixes  neighborhood  news 
with  government  issues. 

John  Collin,  a  consultant  to  the  In¬ 
dependent,  said  he  welcomes  competi¬ 
tion,  but  noted  the  San  Francisco  mar¬ 
ket  may  not  be  able  to  support  another 
citywide  neighborhood  publication. 

“With  the  [San  Francisco  Bay] 
Guardian,  the  Independent,  and  numer¬ 
ous  small,  neighborhood  monthlies. 
I’m  unclear  as  to  what  void  the  City 
Voice  is  trying  to  fill,”  Collin  said.  “The 
Independent  has  always  welcomed  and 
thrived  on  competition,  and  we  wel¬ 
come  the  City  Voice!' 

Publishers  of  the  Guardian  and  the 
S.F.  Weekly,  the  only  other  citywide, 
weekly  papers  in  existence,  said  they 
also  welcome  another  news  voice,  but 
don’t  believe  it  will  impact  their  circu¬ 
lation. 

“The  more,  the  merrier,”  said  Bruce 
Brugmann,  Bay  Guardian  publisher. 
“It’s  a  major  job  publishing  here  in  San 
Francisco  and  it  is  survival  of  the 
fittest,  but  I  wish  them  well.” 

Jim  Rizzi,  who  recently  became  pub¬ 
lisher  of  the  S.F.  Weekly,  said  he  does 
not  expect  much  competition  from  a 
neighborhood-based  newspaper. 

“I  don’t  think  they  are  trying  to  get 
the  same  audience;  we  have  a  different 
slant  and  a  different  advertiser,”  said 
Rizzi,  who  joined  S.F.  Weekly  when  it 
was  purchased  earlier  this  year  by  New 
Times  Inc.,  a  nationwide  alternative 
paper  chain.  “We  are  really  concentrat¬ 
ing  on  competition  with  the 
Guardian.” 

Kozakiewicz  would  not  disclose  how 
much  of  an  investment  has  been  made 
in  the  City  Voice,  but  did  say,  “My  life 
savings  is  in  the  pot,  plus  a  large  loan.” 

He  also  said  no  outside  investors  had 
put  funding  into  the  new  publication’s 

(See  Weekly  on  page  55) 
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About  Awards 

D*a4liii«  Club  Awards.  The  news  staff  of  New  Jersey’s 
Bergen  County  Record  took  the  James  Wright  Brown  Award 
for  newspaper  public  service  in  the  annual  journalism  com¬ 
petition  sponsored  by  the  Deadline  Club,  the  New  York 
City  chapter  of  the  Society  of  Professional  Journalists  (SPJ). 

The  Brown  prize,  which  carries  $1,000,  is  named  for  the 
late  founder  of  Editor  &  Publisher  magazine  and  is  given  an¬ 
nually  by  E&P  president  and  editor  Robert  U.  Brown,  a  for¬ 
mer  president  of  the  Deadline  Club  and  of  SPJ. 

The  Record  was  singled  out  for  “Delinquent  Justice,” 
which  sparked  legislative  and  administrative  reforms  in  the 
state’s  juvenile  justice  system. 

Bruce  Locklin  of  the  Record  was  recognized  in  the  se¬ 
ries/investigative  reporting  category  for  reporting  on  the 
failure  of  New  Jersey’s  medical  system  to  discipline  bad  doc¬ 
tors.  Also  honored  in  this  category  was  the  Staten  Island 
Advance  for  its  series  on  domestic  violence. 

The  New  York  Daily  News  received  the  spot  news  report¬ 
ing  prize  for  coverage  of  a  subway  bombing  in  lower  Man¬ 
hattan  last  December.  Also  recognized  for  spot  news  was 
Bloomberg  Business  News  for  early  reporting  on  the  finan¬ 
cial  crisis  in  Orange  County,  Calif. 

Feature  reporting  awards  were  presented  to  Bill  Gannon 
of  the  Newark  Star-Ledger  for  his  reporting  on  Rwanda,  and 
to  Dan  Mangan  at  the  Advocate  of  Stamford,  Conn.,  for 
coverage  of  the  50th  anniversary  of  D-day. 

The  Village  Voice’s  Cynthia  Carr  took  the  nondaily  re¬ 
porting  prize  for  her  profile  of  80-year-old  James  Cameron, 
a  black  man  who  escaped  a  lynching  65  years  ago. 

The  Associated  Press  earned  both  Deadline  Club  pho¬ 
tography  awards.  The  news  service’s  Marty  Lederhandler 
was  recognized  for  spot  news  photography,  Ron  Frehm  for 
feature  photo. 

Michael  Siconolfi  and  Laura  Jereski  from  the  Wall  Street 
Journal  took  business  reporting  honors  for  “Collapse  of  Kid¬ 
der,  Peabody,”  and  Newsday’s  Ford  Fessenden  and  Michelle 
Slatalla  were  recognized  in  the  minority  issues  reporting 
category  for  “Blacks  and  Breast  Cancer.” 

Hillman  Foundation  Awards.  Pulitzer  Prize-winning  re¬ 
porter  Murray  Kempton,  a  regular  contributor  to  New  York 
Newsday  and  former  New  York  Post  writer,  received  the  life¬ 
time  public  service  award  from  the  Sidney  Hillman  Founda¬ 
tion  in  its  annual  media  awards  presentation. 

Hillman,  the  first  president  of  the  Amalgamated  Cloth¬ 
ing  Workers  of  America  union,  was  a  leading  20th-century 
social  and  political  figure.  The  awards,  presented  in  his 
memory  since  1950,  recognize  “journalism  and  public  policy 
that  investigate  issues  related  to  social  justice.” 

Jim  Morris  of  the  Houston  Chronicle  was  honored  with  a 
Hillman  award  for  his  six-part  series,  “Worked  to  Death,” 
which  exposed  health  and  safety  concerns  in  Texas’  con¬ 
struction  industry. 

Columbia  Tobankln/Burger  Awards.  The  weekly 
Dallas  Observer’s  Julie  Lyons  has  won  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journalism  Paul  Tobenkin 
Memorial  Award  for  articles  that  exposed  racial  discrimina¬ 
tion  in  two  small  Texas  towns. 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  5/31/95  5/24/95 

5/31/94 

A.H.  BeloCorp.  (NY) 

62.625 

63.00 

49.875 

American  Media  Inc.  (NY)  * 

5.625 

6.00 

9.875 

American  Publishing  Co.  (NDQ) 

9.25 

10.00 

13.25 

Capital  Cities/ABC  Inc.  (NY) 

96.00 

94.25 

73.975 

Central  Newspapers  Inc.  (NY) 

27.875 

28.00 

27.75 

Dow  Jones  &.  Co.  Inc.  (NY) 

35.875 

36.25 

36.375 

Gannett  Co.  Inc.  (NY) 

53.25 

53.00 

52.875 

Gray  Communications  Sys.  (NDQ) 

23.00 

23.50 

13.50 

Harte-Hanks  Comm.  (NY) 

24.125 

24.375 

19.00 

Knight-Ridder  Inc.  (NY) 

54.25 

54.75 

56.375 

Lee  Enterprises  Inc.  (NY) 

37.375 

37.875 

32.125 

McClatchy  Newspapers  Inc.  (NY) 

22.625 

22.875 

22.75 

Media  General  Inc.  (AM) 

32.25 

32.875 

25.125 

Multimedia  Inc.  (NDQ) 

37.875 

37.375 

28.75 

New  York  Times  Co.  (AM) 

22.50 

23.625 

25.50 

Pulitzer  Publishing  Co.  (NY)  * 

42.50 

42.00 

27.469 

E.W.ScrippsCo.  (NY) 

31.125 

30.75 

26.375 

Times  Mirror  Co.  (NY)  ## 

23.125 

22.75 

22.375 

Tribune  Co.  (NY) 

58.75 

59.375 

58.75 

Washington  Post  Co.  (NY) 

264.50 

270.00 

232.50 

1  *  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend  1 

1  payable  1/3/95 

1  #  Adjusted  for  25%  stock  split  as  of  1/25/95 

1  Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95  I 

1  *  Note:  Park  Communications  is  no  longer  public  since  it  was  bought  I 

1  by  Park  Acquisitions  on  May  1 1 

1  Editor  &  Publisher 

1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

5/31/95 

5/24/95 

5/31/94 

Hollinger  Inc.  (a) 

12.375 

12.25 

15.75 

News  Corp.  Ltd.  (c)  (d) 

21.50 

21.50 

17.833 

Pearson  Ltd.  (b) 

5.99 

5.87 

6.10 

Quebecor  Inc.  Class  A  (a) 

19.625 

19.50 

18.875 

Reuters  Holdings,  ADR  (c) 

45.25 

45.375 

42.00 

Southam  Inc.  (a) 

15.375 

15.50 

19.50 

Thomson  Corp.  (a) 

19.125 

19.125 

16.75 

Toronto  Sun  Publishing  Corp.  (a) 

11.25 

10.50 

14.50 

TorStar  Corp.  (a) 

22.00 

22.50 

23.875 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  November  18, 1994 

1  Prepared  for  E^P  by  Wertheim  Schroder  &  Co.  Inc. 

The  Tobenkin  prize  recognizes  “achievement  in  newspa¬ 
per  writing  in  the  fight  against  racial  and  religious  intoler¬ 
ance  and  discrimination.”  It  is  named  for  the  late  New  York 
Herald  Tribune  reporter. 

Felicia  R.  Lee  from  the  New  York  Times  took  Columbia’s 
Mike  Berger  Award  —  which  honors  the  late  Pulitzer  Prize¬ 
winning  reporter  —  for  her  stories  about  life  on  a  block  in 
Harlem. 

Worth  Bingham  Prlsu.  The  $10,000  Worth  Bingham 
Prize  has  been  awarded  to  Jeff  Brazil  of  the  Los  Angeles 
Times  in  recognition  of  his  series  on  the  Federal  Aviation 
Administration,  and  to  Ralph  Blumenthal  and  Douglas 
Frantz  from  the  New  York  Times  for  their  series  on  USAir. 
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1 994  Seattle  Times  Publisher's  Circle  Award  Winners  ^ 


Each  year,  Seattle  Times  Publisher  and  Chief  Executive  Officer  Frank  A.  Blethen  selects  the 
winners  of  the  Publisher's  Circle  Awards  in  the  categories  of  Executive,  Key  Manager, 
Supervisor  and  Line/Professional  Employee. 

All  but  the  Executive  Award  are  based  on  nominations  submitted  by  employees. 

Among  the  criteria  is  that  the  employee  is  one  who  consistently  has  exemplified  the 
values  and  standards  of  The  Seattle  Times. 

A  $10,000  donation  to  the  nonprofit  organization  of  hisA^er  choice  is  made  in  the  name  of 
the  Executive  recipient,  and  the  other  recipients  each  receive  $5,000.  The  winners  are 
featured  below  with  comments  from  the  publisher. 


Executive 
Carolyn  Kelly 

Senior  Vice  President/Finance 
Chief  Financial  Officer 

"She  has  a  strong  legacy  of 
mentoring  and  nurturing 
people  and  achieving 
exceptional  results." 


Key  Manager 

Stanley  Farrar 

Assistant  Managing 
Editor/Graphics 

"The  consummate  news 
professional.. .A  visionary 
for  The  Times." 


C.aler  in  center  surrounded  by  copy  editors. 

Supervisor 

Karen  Cater 

Chief  Copy  Editor 

"Helps  copy  editors 
improve  at  their  craft  every 
day.. .A  diplomat  on 
deadline." 


Supervisor 

Ana  de  Give 

Manager,  Circulation 

"She  has  a  tremendous 
work  ethic. ..She  cares 
about  her  employees  as 
well  as  caring  about  The 
Times." 

Line /Professional  Employee  Line /Professional  Employee 

Ron  Skorka  Chuck  Wiard 

Pressroom  Advertising 

"It's  because  of  "His  strength  and  skills  lie 

professionals  like  Ron  that  in  how  he  represents  The 

our  North  Creek  operation  Seattle  Times  in  the  eyes 

is  considered  the  model  of  our  customers,  who  are 

press  operation  in  our  our  lifeblood." 

industry." 

rh^  Seattle  rifiics 

Privately  and  Locally  Owned  Since  1896 

In  Brief 


Seigenthaler^s  son 
target,  police  say 

TWO  BROTHERS  WHO  talked  of 
kidnapping  two  Nashville  media  figures 
were  actually  plotting  against  local  news 
anchor  John  Seigenthaler  Jr.  and  not 
his  father,  John  Seigenthaler,  chairman 
emeritus  of  the  Nashville  Tennessean, 
according  to  police. 

It  was  originally  believed  that  the 
senior  Seigenthaler  was  at  the  center  of 
the  kidnapping  scheme  (E&P,  May  6, 

p.  11 ). 

No  evidence  of  actual  plans  to  exe¬ 
cute  a  kidnapping  was  ever  found.  Po¬ 
lice  had  acted  on  a  tip  from  a  third 
brother  who  said  Sean  and  Brian  Bot¬ 
toms  had  talked  of  kidnapping  John 
Seigenthaler  and  WLAC-AM  talk-show 
host  Les  Jameson. 

Police  informed  the  senior  Seigen¬ 


thaler,  who  is  director  of  the  Freedom 
Forum  First  Amendment  Center  at 
Vanderbilt  University,  that  the  Bottoms 
brothers  had  talked  of  kidnapping  him. 

Authorities  discovered  later  that 
Seigenthaler’s  son,  an  anchor  for 
WKRN-TV,  was  the  target. 

Sean  Bottoms,  35,  and  Brian  Bot¬ 
toms,  33,  were  arrested  April  30  in 
Texarkana,  Texas,  on  federal  warrants. 

The  younger  Seigenthaler  said  the 
brothers  evidently  talked  of  kidnapping 
the  two  broadcasters  so  they  could 
make  them  “say  on  the  air  what  they 
wanted  them  to  say.  We  don’t  know 
what  that  was.”  —  AP 


JOURNAL  REGISTER  CO.  on  May 
26  merged  two  Connecticut  news¬ 
papers,  the  100,241-circulation  Neu> 


Haven  Register  and  6,496-circulation 
Milford  Citizen. 

MCI  to  invest 
$2  billion  in 
Murdoch  company 

MCI  COMMUNICATIONS  CORP. 
has  agreed  to  invest  up  to  $2  billion  in 
Rupert  Murdoch’s  News  Corp.,  which 
owns  the  New  York  Post  and  the  Times 
of  London. 

In  addition,  each  of  the  companies 
will  invest  $100  million  in  a  new  joint 
venture  that  will  deliver  online  services. 

In  teaming  with  Murdoch’s  publish¬ 
ing,  TV  and  movie  production  empire, 
MCI  hopes  to  add  content  to  its 
telecommunications  distribution  net¬ 
work,  according  to  the  New  York  Times. 


Conn,  papers  merge 
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Royko  pleads 
guilty  to  DWI 

CHICAGO  TRIBUNE  COLUMNIST 
Mike  Royko  was  fined  $1,600  and 
placed  on  two  years’  court  supervision 
after  pleading  guilty  May  16  to  drunken 
driving  and  resisting  arrest  following  an 
automobile  accident  near  his  suburban 
Winnetka,  Ill.,  home  last  December. 

Cook  County  (111.)  Associate  Judge 
Daniel  Gillespie  also  revoked  Royko’s 
driver’s  license  until  December  and  or¬ 
dered  the  Pulitzer  Prize-winning  colum¬ 
nist  not  to  drink  alcohol  during  the  two 
years’  supervision  period. 

Royko,  who  also  pleaded  guilty  to 
failing  to  yield  right  of  way,  was  also 
sentenced  to  80  hours  of  community 
service  by  reading  to  the  blind  at  the 
Blind  Service  Association  in  Chicago. 

In  a  statement  at  the  court  hearing, 
Royko  apologized  for  the  incident.  Ac¬ 
cording  to  testimony  during  the  hear¬ 
ing,  Royko  had  been  undergoing  treat¬ 
ment  for  alcoholism  at  the  time  of  the 


accident  and  is  enrolled  in  a  continuing 
substance  abuse  program. 

Royko,  63,  was  charged  with  drunken 
driving,  failure  to  yield  and  resisting  ar¬ 
rest  after  he  scuffled  with  police  offi¬ 
cers,  following  a  collision  with  another 
car  Dec.  17. 

At  the  court  hearing,  the  other  dri¬ 
ver,  who  was  slightly  injured  in  the  ac¬ 
cident,  delivered  a  “victim- impact  state¬ 
ment’’  in  which  he  asked  that  Royko’s 
license  be  permanently  revoked. 

Kann  chair  of 
Pulitzer  board 

DOW  JONES  CHAIRMAN  and  CEO 
Peter  R.  Kann  has  been  elected  chair¬ 
man  of  the  Pulitzer  Prize  board.  He  suc¬ 
ceeds  co-chairs  Meg  Greenfield,  edito¬ 
rial  page  editor  of  the  Washington  Post, 
and  Dallas  Morning  News  editor  and 
publisher  Burl  Osborne. 

Greenfield,  Osborne  and  former 
Boston  Globe  editor  Jack  Driscoll  are 


retiring  from  the  board.  Also  elected  to 
the  board  were  William  B.  Ketter,  editor 
and  vice  president  of  the  Patriot  Ledger 
in  Quincy,  Mass.,  and  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors;  Rena  Pederson,  vice  president  and 
editorial  page  editor  at  the  Morning 
News;  and  New  York  Times  columnist 
William  Safire. 

Dallas  charity 
raises  $503,643 

THE  DALLAS  MORNING  News 
Charities  campaign  received  $503,643 
from  1,696  contributors  during  its  ninth 
annual  fund-raising  campaign,  the 
newspaper  said. 

Established  in  1986  to  channel  con¬ 
tributions  to  nonprofit  agencies  that 
supply  food,  shelter  and  clothing  to 
Dallas-area  homeless  and  needy,  the 
charity  drive  normally  solicits  contribu¬ 
tions  from  Thanksgiving  through  Janu¬ 
ary. 
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In  Brief 


Slidell  paper 
escapes  epic  flood 

by  Mark  Fitzgerald 


Sun-Times  cancels 
veterans’  cruise 

AN  EVEN  HALF'century  after  Chicago  Sun-Times  gossip 
columnist  Irv  Kupcinet  inaugurated  an  annual  summertime 
boat  outing  for  war  veterans,  the  newspaper  has  canceled  the 
Purple  Heart  Cruise. 

Sun-Times  editor  and  executive  vice  president  Dennis  A. 
Britton  said  the  newspaper  decided  the  50th  anniversary  of 
the  end  of  World  War  11  was  a  fitting  time  to  end  the  cruise 
and  plan  a  new  event  to  honor  veterans. 

Britton  said  the  cost  of  the  Lake  Michigan  cruise  —  which 
entertained  some  50,000  veterans  during  its  run  —  was  not  a 
factor  in  the  decision. 

He  said  a  new  event  may  be  introduced  as  early  as  this 
summer. 

“The  cruise  was  Chicago’s  way  of  saying  thanks  to  the  men 
and  women  who  served  our  nation,”  said  Kupcinet,  universal¬ 
ly  known  as  “Kup.”  The  columnist  originated  the  cruise  in 
1945  at  the  request  of  the  Pentagon,  and  it  operated  on  con¬ 
tributions  from  readers,  entertainers  and  corporations. 

Sports  reporting  fellows  chosen 

THE  UNIVERSITY  OF  Michigan  has  named  the  first  12  re¬ 
cipients  of  its  sports  reporting  fellowship  program. 

They  are  Tim  Wendel,  USA  Today  Baseball  Weekly;  Mar- 
ilee  Enge,  Anchorage  Daily  News;  Jack  Fischer,  San  Jose  Mer¬ 
cury  News;  Daniel  Froomkin,  Orange  County  (Calif.)  Regis¬ 
ter;  Merrill  Goozer,  Chicago  Tribune;  Loretta  Hieber,  Swiss 
Radio  International;  David  Hilzenrath,  Washington  Post;  Ter- 
ril  Jones,  Associated  Press;  Elizabeth  Kastor,  Washington  Post; 
Elizabeth  Kavetas,  NBC  News;  Randolph  Smith,  Philadelphia 
Daily  News;  Tom  Stanton,  Voice  Publications,  New  Balti¬ 
more,  Mich.;  Catalin  Dimofte,  Adevarul  Economic, 
Bucharest;  Laurentiu  Hie,  Bursa,  Bucharest;  Hisayoshi  Miy- 
atake,  Kyodo  News  Service,  Tokyo;  and  Byoung-soo  Shohn, 
Joong-ang  Daily  News,  Korea. 

Knight-Bagehot  fellows  picked 

REPORTERS  FOR  THE  New  York  Times,  St.  Petersburg 
Times  and  Knight-Ridder  Financial  News  were  among  those 
chosen  as  Knight-Bagehot  Fellows  in  Economics  and  Busi¬ 
ness  Journalism  by  Columbia  University’s  Graduate  School  of 
Journalism. 

The  midcareer  fellowships  provide  full  tuition  and  living 
expenses  for  newspeople  to  take  courses  at  Columbia’s  grad¬ 
uate  schools  of  business,  international  and  public  affairs,  and 
law. 

The  1995-96  Fellows  are  Paul  Davies,  New  Haven  Register; 
Jon  Eric  Hilsenrath,  Knight-Ridder  Financial  News;  Sharon 
R.  King,  Bond  Buyer;  Barbara  Presley  Noble,  New  York 
Times;  Kimberly  C.  Norris,  St.  Petersburg  Times;  Mark  Piesa- 
nen,  Canadian  Broadcasting  Corp.;  Joseph  B.  Treaster,  New 
York  Times;  and  Ann  L.  Wozencraft,  Contra  Costa  Times, 
Walnut  Creek,  Calif. 


THE  DAILY  SENTRY-News  suffered  no  damage  at  all  in  the 
flood  that  otherwise  paralyzed  the  New  Orleans  suburb  of 
Slidell. 

“It  was  remarkable.  All  around  us  there  was  water  every¬ 
where.  It  was  as  if  we  were  an  island,”  said  Terry  Maddox, 
general  manager  of  the  5,228-circulation  Wick  Communi¬ 
cations  Group  paper. 

Despite  a  downpour  that  dropped  17  inches  of  rain  on 
Slidell  May  9  —  which  followed  seven  inches  the  day  before 
—  the  plant,  offices  and  trucks  of  the  Sentry-News  remained 
dry,  Maddox  said. 

“Our  biggest  problem  was  that  many  employees  were  not 
able  to  get  in,”  he  said.  Only  12  of  the  40  employees  were 
able  to  make  it  to  work  May  9. 

Still,  the  paper  managed  to  produce  an  18-page  A  section, 
which  was  down  from  what  normally  would  have  been  a  24- 
page  section. 

The  B  section  had  been  preprinted  and,  as  a  precaution 
against  the  predicted  flooding,  stored  in  trucks  rather  than 
delivered  to  carriers. 

“Delivery  wise,  we  didn’t  miss  a  day  of  delivery,”  Maddox 
said. 

Not  surprisingly,  however,  there  were  subdivisions  that  car¬ 
riers  could  not  reach  in  Slidell,  a  marshy,  low-lying  city  of 
24,000  linked  to  New  Orleans  by  a  bridge  across  Lake 
Pontchartrain. 

About  half  of  Slidell’s  5,000  homes  were  evacuated  because 
of  the  rains. 

“It  seems  like  in  difficult  times  people  really  work  together 
to  pull  through,”  Maddox  said. 


CUBA  HAS  AGREED  to  free  jailed  journalist  Yndamiro 
Restano,  according  to  the  New  York-based  Committee  to 
Protect  Journalists  (CPJ). 

Restano,  the  leading  symbol  of  independent  Cuban  jour¬ 
nalism,  was  fired  as  a  reporter  for  Radio  Rebelde  in  1985  for 
criticizing  the  government  in  an  interview  with  the  New  York 
Times. 

He  took  odd  jobs  after  being  banned  from  Cuba’s  state- 
controlled  media.  He  founded  the  Cuban  Association  of  In¬ 
dependent  Journalists  in  1987  and  won  U.S.  press  freedom 
awards  in  1994  and  1995. 

In  1990  he  founded  a  human  rights  movement,  and  in 
1991  was  arrested  for  leafleting  and  sentenced  to  10  years  in 
jail  for  rebellion. 

CPJ  said  Restano  has  been  offered  freedom,  but  in  exile, 
and  he  refused.  The  New  York-based  journalism  group  called 
on  Cuba  to  free  him  unconditionally  to  signal  its  acceptance 
of  the  right  of  journalists  to  work  independently. 


Cuba  to  release 
jailed  journalist 
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California  bill 
would  require 
fees  for  coverage 


by  M.L.  Stein 

THE  O.J.  SIMPSON  trial  has  drawn 
various  reactions  from  Californians  and 
people  throughout  the  country,  but  in 
the  state  Legislature  it  evokes  the  smell 
of  profit. 

A  majority  in  the  California  Assem¬ 
bly’s  Local  Government  Committee 
has  approved  a  bill  that  would  autho¬ 
rize  cities  and  counties  to  require  me¬ 
dia  organizations  to  pay  for  broadcast¬ 
ing  “high  profile”  cases. 

The  measure  by  Rep.  Paula  Boland 
(R-Granada  Hills,  Los  Angeles  Coun¬ 
ty)  would  authorize  local  governments 
to  require  media  units  to  bid  for  the 
right  to  broadcast  a  major  trial  and  let 
them  charge  for  the  privilege. 


Boland  noted  that  the  Simpson  case 
cost  Los  Angeles  County  over  $2  mil¬ 
lion  in  the  first  30  days  of  the  trial.  She 
told  the  committee:  “We  are  trying  to 
give  L.A.  County  the  option  of  charg¬ 
ing  the  media  to  cover  the  news  event. 
They  [media]  are  not  just  making  mon¬ 
ey,  they  are  making  good  money.” 

Representatives  of  the  California 
Newspaper  Publishers  Association 
(CNPA)  and  the  American  Civil  Lib¬ 
erties  Union  testified  in  opposition  to 
the  bill,  arguing  that  it’s  unconstitu¬ 
tional  and  improperly  puts  government 
in  the  position  of  being  TV  producers. 

CNPA’s  Legislative  Bulletin  said: 
“Conspicuously  absent  from  the  hear¬ 
ing  were  representatives  from  the 
broadcast  industry.” 


Recently,  the  presiding  judge  of  the 
Los  Angeles  Superior  Court  turned 
down  a  county  request  to  force  the  me¬ 
dia  to  pay  for  broadcasting  the  trial. 

In  their  opposition  to  the  move,  the 
broadcasters  pointed  out  that  they  are 
paying  thousands  of  dollars  to  the 
county  for  space  for  their  equipment  in 
a  parking  lot  across  the  street  from  the 
Criminal  Courts  Building,  the  scene  of 
the  trial,  and  for  wiring  inside  the 
courtroom. 

In  another  legislative  battle,  CNPA 
claimed  credit  for  defeating  the  so- 
called  “food  libel  bill”  that  would  have 
allowed  food  producers  and  shippers  to 
sue  anyone  who  originates  or  publishes 
a  statement  that  a  food  product  is 
unsafe. 

CNPA  lobbied  hard  against  the  bill, 
which  was  defeated  in  the  Senate  Judi¬ 
ciary  Committee 

Joining  the  publishers  in  opposing 
the  measure  were  the  Consumers 
Union,  National  Resource  Defense 
Council,  ACLU  and  others. 

CNPA  argued  that  the  bill  would 
have  a  substantial  chilling  effect  on 
public  debate  about  food  safety  issues 
and  in  reporting  such  matters.  BEOT 
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Campus  Journalism 

Faculty  senate 
votes  to  retain 
journalism  dept. 

36'3  decision  criticizes  administration  for  its 
role  in  attempting  to  eliminate  the  program 


by  M.L.  Stein 

THE  UNIVERSITY  OF  Arizona’s  fac¬ 
ulty  senate  voted  overwhelmingly  to 
retain  the  threatened  department  of 
journalism,  sharply  criticizing  the  ad¬ 
ministration  for  its  role  in  attempting 
to  eliminate  the  program. 

By  a  vote  of  36-3,  the  senate  en¬ 
dorsed  its  committee  report,  which 
challenged  the  procedures  that  led  to  a 
recommendation  to  boot  journalism 
out  of  the  university  to  cut  costs. 

UA  Provost  John  Sypherd  has  rec¬ 


ommended  that  journalism,  physical 
education  and  statistics  be  dropped  as 
part  of  a  universitywide  restructuring 
and  budget-shaving. 

The  report  by  the  senate’s  Special 
Committee  on  the  Reorganization  of 
Journalism  went  to  UA  president 
Manuel  T.  Pacheco  with  a  letter  from 
committee  chairman  Norman  Austin, 
who  said  his  group  found  the  review 
process  to  drop  journalism  “seriously 
flawed.” 

Austin,  a  classics  professor,  charged 
that  Dean  Holly  Smith  of  the  School 
of  Social  and  Behavorial  Sciences 


(SSBS),  which  houses  the  journalism 
department,  took  steps  to  phase  out 
the  program  before  waiting  for  a  uni¬ 
versitywide  review  and  while  operating 
without  authorization  by  the  Board  of 
Regents. 

“The  committee  concludes  that  the 
negative  impact  on  the  university  and 
the  community  far  outweigh  the  finan¬ 
cial  savings,  if  any,  that  would  accrue 
to  SSBS,”  Austin  wrote. 

On  behalf  of  the  senate,  he  called 
on  Pacheco,  who  has  backed  the 
provost’s  proposal,  to  “repair  the  dam¬ 


age  done  to  the  department  and  the 
university  by  the  irregular  procedures 
followed  in  this  case  by  a  prompt  rein¬ 
statement  of  the  department.” 

Moreover,  the  senate  urged  that  the 
school  restore  five  faculty  positions 
that  had  been  removed  from  the  jour¬ 
nalism  department  since  1987,  con¬ 
tending  that  the  loss  “seriously  com¬ 
promised  the  department’s  ability  to 
maintain  its  mission  in  teaching,  re¬ 
search  and  service.” 

The  letter  also  was  signed  by  senate 
chair  John  Schwarz  and  Dipankar 
Chakravarti,  chairman  of  the  senate’s 


reorganization  committee,  which  voted 
to  keep  the  journalism  department. 

The  10-person  senate  journalism 
committee,  which  was  composed  of 
three  journalism  department  members, 
including  chairman  Jim  Patten,  also 
stated  in  its  report: 

•  The  proposal  to  eliminate  journal¬ 
ism  fails  to  meet  the  regents’  criteria 
for  financial  exigency. 

•  The  university  would  lose  a  “con¬ 
siderable  sum”  by  the  move,  including 
a  journalism  endowment  of  over 
$500,000,  about  $116,000  in  yearly 
gifts,  and  the  loss  of  tuition  from  the 
300  journalism  majors.  It  noted  that  in 
the  term  1994-95,  the  department  re¬ 
ceived  $654,000  in  endowments,  en¬ 
dowment  income  and  gifts. 

The  committee  disputed  claims  by 
the  provost  and  another  committee 
that  the  department  “does  not  offer 
programs  of  quality.” 

It  found  that  journalism  students 
achieved  “extremely  high  records”  in 
the  Upper  Division  Writing  Proficien¬ 
cy  Exam,  and  that  the  department  of¬ 
fers  “highly  praised  courses  in  General 
Education  that  serve  hundreds  of  stu¬ 
dents  in  other  majors.” 

The  Department  of  Journalism,  one 
of  several  schools  and  departments  of 
journalism  around  the  country  in  dan¬ 
ger  of  extinction,  also  received  strong 
support  from  students,  alumni,  news¬ 
papers,  broadcast  stations  and  public 
relations  agencies  across  the  state,  and 
even  from  the  Pima  County  Board  of 
Supervisors. 

Arizona  Republic  managing  editor 
Pam  Johnson  said  at  a  public  forum 
that  the  demand  for  UA  journalism 
graduates  is  high,  adding:  “It  would  be 
hard  to  imagine  the  Republic’s  news¬ 
room  without  the  stream  of  UA  jour¬ 
nalism  graduates.” 

An  editorial  in  the  Arizona  Daily 
Star  asserted  that  the  faculty  senate’s 
report  revealed  that  the  university  ad¬ 
ministration’s  efforts  to  dump  journal¬ 
ism  “showed  up  such  faulty  conclusions 
and  inept  procedures  that  they  stand 
as  an  academic  and  professional  em¬ 
barrassment. 

“You  have  to  wonder  about  the  ad¬ 
ministration’s  competence  to  run  the 
institution  when  you  consider  how 
some  administrators  distorted  informa¬ 
tion  and  reached  dead-wrong  conclu¬ 
sions.” 

Susan  Knight,  a  journalism  graduate 
student,  was  quoted  in  the  student  pa¬ 
per,  the  Arizona  Wildcat,  as  saying: 
“The  administrators  don’t  know  what 


The  senate  urged  that  the  school  restore  five 
faculty  positions  which  had  been  removed  from  the 
journalism  department  since  1987,  contending  that 
the  loss  “seriously  compromised  the  department’s 
ability  to  maintain  its  mission  in  teaching, 
research  and  service.” 
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they  are  throwing  away  with  this  de¬ 
partment,  or  maybe  they  do.  They  are 
stopping  people  who  are  trained  to 
think  critically  and  write  about  them.” 

Journalism  department  chairman 
Patten  described  the  senate’s  docu¬ 
ment  as  an  “intense  report  saying, 
‘Don’t  do  this.’ 

“1  would  hope  . . .  that  the  president 
would  look  at  it  the  way  it  was  writ¬ 
ten,”  he  added. 

Patten  told  the  Wildcat  that  fear  for 
the  fate  of  journalism  education  al¬ 
ready  has  discouraged  “some  fine  stu¬ 
dents”  from  coming  to  UA. 

The  Board  of  Regents  will  have  the 
final  say  on  whether  the  journalism 


by  Tony  Case 

DUKE  UNIVERSITY’S  PRESIDENT 
has  called  on  the  press  to  closely  exam¬ 
ine  the  implications  of  deep  cuts  in 
student  financial  aid  and  university  re¬ 
search  funding  being  considered  by 
members  of  Congress. 

“Your  newspapers  can  make  a  pow¬ 
erful  contribution  by  seeing  that  these 


questions  are  brought  out  into  the 
open,  by  acquainting  elected  officials 
and  the  people  of  this  country  with  the 
long-term  effects  of  decisions  that  are 
now  being  made  as  the  congressional 
conveyer  belt  builds  up  speed,”  Nan- 
nerl  Overholser  Keohane  said  last 
month  at  the  annual  convention  of  the 
American  Society  of  Newspaper  Edi¬ 
tors  (ASNE). 

Media  scrutiny  of  diminishing  sup¬ 
port  to  schools  won’t  be  welcome  in  to- 


department  stays  or  goes,  but  regents 
frequently  follow  recommendations  of 
university  presidents  in  academic  mat¬ 
ters. 

The  loss  of  the  50-year-old  depart¬ 
ment  also  would  mean  the  end  of  its 
Community  News  Service,  which  feeds 
legislative  and  government  news  to  70 
Arizona  publications;  the  national 
Editing  Program  for  Minority  Journal¬ 
ists;  the  nationally  known  Zenger  Free¬ 
dom  of  Information  Award  and  two 
student-produced  publications. 

It  would  also  end  El  Independiente,  a 
bilingual  newspaper  for  South  Tucson, 
and  the  local  edition  of  the  Tombstone 
Epitaph,  a  historic  biweekly. 


day’s  conservative  political  climate, 
Keohane  told  editors  meeting  in  Dallas 
this  month.  But  the  result,  she  main¬ 
tained,  will  serve  the  public  well. 

“Together,  we  need  to  help  our  soci¬ 
ety  focus  on  those  aspects  of  education 
that  will  be  important  to  them,  and  to 
their  children  and  grandchildren,”  said 
the  political  scientist  and  former 
Wellesley  College  president.  “We  in 


the  universities  will  welcome  that  ef¬ 
fort.” 

Keohane  spoke  eloquently  of  the 
traditions  shared  by  American  news¬ 
papers  and  institutions  of  higher  learn¬ 
ing,  observing  that  they  seek  the  truth, 
educate  the  masses  and  function  with 
little  government  interference. 

Meanwhile,  both  are  daunted  by 
grave  financial  predicaments,  ever- 

(See  Campus  on  page  53) 


Time  Is 
Running  Out! 

CASEY  MEDALS 
FOR 

MERITORIOUS 

JOURNALISM 

Deadline:  Received 
by  August  1, 1995 

presented  by  the  Casey 
Journalism  Center  for 
Children  and  Families 


he  awards  will  honor  distin¬ 
guished  coverage  of  disadvan¬ 
taged  and  at-risk  children  and  their 
families,  and  the  institutions  and 
agencies  charged  with  serving  them. 

First-place  winners  in  ten  catego¬ 
ries  will  receive  $1,000  awards  and 
$2,000  study/travel  grants.  Catego¬ 
ries  include  newspapers,  magazines, 
television,  radio  and  photojournalism. 
WORK  PUBLISHED  OR  BROAD¬ 
CAST  BETWEEN  JUNE  1994  and 
JUNE  1995  IS  ELIGIBLE.  Judges 
include  nationally  known  journalists, 
editors  and  journalism  educators. 
There  is  no  entry  fee. 


For  an  application,  contact: 
Cathy  IVost,  Director 
Casey  Journalism  Center 
College  of  Journalism 
University  of  Maryland 
College  Park,  Md.  20742-7111. 
Phone:  301-405-2482. 


The  Center  is  part  of  the  University  of  Maryland 
College  of  Journalism  and  is  funded  by  the  Annie 
E.  Casey  Foundation. 


Educator  makes  plea 
to  the  press 

Duke  University  president  asks  editors  to  examine  effects  of 
cuts  in  student  financial  aid  and  university  research 


‘‘Together,  we  need  to  help  our  society  focus  on 
those  aspects  of  education  that  will  be  important  to 
them,  and  to  their  children  and  grandchildren,” 
said  the  political  scientist  and  former 
Wellesley  College  president. 
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Legal  Briefe 

Radiologist  sues 
Plain  Dealer 

A  DOCTOR  IS  demanding  more  than 
$100  million  in  damages  from  the 
Cleveland  Plain  Dealer  and  two  re¬ 
porters  for  a  series  of  stories  last  year 
that  mentioned  his  radiology  practice. 

The  articles,  by  reporters  David 
Davis  and  Joan  Mazzolini,  dealt  with 
the  way  hospitals  and  doctors  acquire 
and  operate  magnetic  resonance  imag¬ 
ing  centers  and  how  they’re  regulated 
and  financed. 

The  lawsuit,  filed  last  month,  said 
the  stories  were  inaccurate,  and  that 
the  reporters  misled  the  doctor,  James 
V.  Zelch,  about  the  focus  and  tone  of 
the  articles. 

The  suit  said  Zelch  suffered  more 
than  $22  million  in  business  losses  and 
had  to  spend  more  than  $300,000  to 
defend  against  criminal  and  civil  inves¬ 
tigations  he  said  the  stories  caused. 

Zelch  also  claimed  the  stories  were  a 
conspiracy  between  the  paper  and  his 
competitors. 

Plain  Dealer  editor  David  Hall  said, 
“We’ve  seen  the  lawsuit,  and  will  be 
studying  it.  At  the  present  time,  we 
have  nothing  to  say  about  it.  Generally, 
it  is  our  policy  not  to  comment  on  liti¬ 
gation,  particularly  at  such  an  early 
stage.”  —  AP 

Football  player 
sues  N.Y.  Times 

A  FOOTBALL  PLAYER  has  sued  the 
New  York  Times  for  libel  over  a  report 
that  he  failed  a  National  Football 
League  drug  test. 

James  Stewart,  a  former  University  of 
Miami  running  back,  filed  the  suit  last 
month  after  a  Times  story  said  Stewart, 
a  potential  first-round  pick  in  the  April 
draft,  failed  a  marijuana  test  at  the  NFL 
scouting  camp  in  February. 

The  paper  also  said  former  Miami  de¬ 
fensive  tackle  Warren  Sapp  failed  both 
cocaine  and  marijuana  tests. 

The  league  rebutted  the  report  the 
day  it  came  out,  saying  Stewart  didn’t 
fail  the  marijuana  test  and  that  Sapp, 
also  a  possible  top  draft  pick,  didn’t  fail 
the  cocaine  test. 

The  Times  maintained  that  four  offi¬ 


cials  from  different  clubs  insisted  they 
had  seen  reports  stating  Stewart  tested 
positive  for  marijuana,  and  Sapp  tested 
positive  for  cocaine  and  marijuana. 

Stewart  is  seeking  unspecified  dam¬ 
ages  from  the  paper,  reporter  Mike 
Freeman  and  sports  editor  Neil  Amdur. 

“It’s  libel  to  take  a  young  man  about 
to  start  a  pro  career  to  have  his  name  go 
forward  as  a  marijuana  user,  when,  in 
fact,  he  is  not,”  said  Stewart’s  attorney, 
Alan  Goldfarb. 

At  a  press  conference,  Goldfarb  dis¬ 
played  an  NFL  toxicology  test,  showing 
that  Stewart’s  results  were  negative  in 
every  category,  including  use  of  mari¬ 
juana,  cocaine,  amphetamines,  opiates 
and  alcohol. 

Times  assistant  general  counsel 
George  Freeman  said  the  paper  stood 
by  its  story.  —  AP 

Judge  orders  college 
to  make  presidential 
search  public 

ARGUING  THAT  government  secrecy 
can  breed  the  paranoia  that  inspired 
the  Oklahoma  City  bombing,  a  judge  in 
Michigan  ordered  Oakland  University 
to  open  its  presidential  search  to  the 
public. 

Oakland  County  Circuit  Court  Judge 
Gene  Schnelz  made  the  ruling  in  a  law¬ 
suit  brought  by  the  Oakland  Press  after 
the  university’s  search  committee  held  a 
closed-door  session  in  March.  The 
newspaper  argued  that  the  session  vio¬ 
lated  Michigan’s  strong  open  meetings 
act,  while  the  university  contended  that 
the  meeting  was  permissible  since  there 
was  no  quorum  and  the  group  lacked 
the  authority  to  hire  a  new  president. 

Nonsense,  Judge  Schnelz  said. 

“The  act  of  reducing  a  long  list  to  a 
short  list  is  an  absolute  act  of  power  and 
authority  tantamount  to  complete  con¬ 
trol,”  he  said.  Schnelz  was  quoted  in  an 
article  by  Detroit  Free  Press  education 
writer  Margaret  Trimer-Hartley. 

Further,  Schnelz  argued  that  govern¬ 
ment  secrecy  is  particularly  inappropri¬ 
ate  in  the  wake  of  the  April  19  Okla¬ 
homa  City  bombing. 

“The  court  is  puzzled  as  to  why,  in  a 
society  that  in  general  distrusts  govern¬ 
ment  —  a  distrust  rising  to  the  level  of 
violent  paranoia  in  some,  as  evidenced 


by  the  recent  tragedy  in  Oklahoma 
City  —  a  unit  of  government . . .  would 
want  to  be  so  secretive  in  the  selection 
of  a  person  to  head  that  organization,” 
Schnelz  said. 

California  court 
protects  some 
police  records 

A  CALIFORNIA  APPEALS  court  has 
ruled  that  certain  records  of  citizen 
complaints  against  police  officers  are 
not  accessible  under  the  state  Public 
Records  Act. 

Also  not  available  to  the  public  is  in¬ 
formation  on  how  the  complaints  are 
dealt  with  in  internal  investigations  or 
reviews  by  appointed  oversight  commis¬ 
sions,  the  court  said. 

The  ruling  emerged  from  a  suit 
against  the  city  of  Richmond,  on  the 
east  side  of  the  San  Francisco  Bay,  by 
the  San  Francisco  Bay  Guardian,  which 
publishes  an  East  Bay  edition. 

In  early  1993,  Richmond  police  were 
accused  of  using  excessive  force  and  en¬ 
gaging  in  racial  abuse  during  an  arrest. 
The  Guardian  asked  for  all  of  the  Rich¬ 
mond  Police  Commission’s  paperwork 
in  the  case,  records  of  similar  com¬ 
plaints  for  the  previous  five  years,  and 
data  on  the  height  and  weight  of  all  of¬ 
ficers  by  name.  The  city  refused  all  re¬ 
quests. 

The  Guardian’s  position  was  upheld 
by  the  Contra  Costa  County  Superior 
Court,  which  ordered  the  city  to  release 
the  files. 

But  the  First  District  Court  of  Ap¬ 
peal  on  March  3  overruled  the  lower 
court,  asserting  that  documents  could 
not  be  demanded  if  they  might  help 
persons  suing  police  in  abuse  cases. 
Said  the  court:  “There  is  little  point  in 
protecting  information  from  disclosure 
in  connection  with  criminal  and  civil 
proceedings  if  the  same  information 
can  be  obtained  routinely  under  the 
Public  Records  Act.” 

The  higher  court  noted,  however, 
that  certain  information  regarding  offi¬ 
cer  complaints  could  be  requested  if 
civil  or  criminal  discovery  was  not  in¬ 
volved.  In  a  footnote,  the  appeal  judges 
suggested  the  Guardian  be  given  some 
general  information  about  the  disposi¬ 
tion  of  various  types  of  complaints. 
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Jury  finds  against 
Arizona  paper 

A  FEDERAL  JURY  has  awarded 
$500,000  each  to  two  former  heads  of  a 
federal  anti-crime  unit  after  finding 
that  the  Arizona  Republic  in  Phoenix 
libeled  them  in  a  1984  article. 

Richard  Crane  and  James  Henderson 
alleged  that  their  reputations  were  dam¬ 
aged  after  they  were  quoted  in  an  Au¬ 
gust  1984  story  on  corruption. 

The  jury  found  in  April  that  reporter 
Jerry  Seper  juxtaposed  their  comments 
to  make  the  two  seem  to  contradict 
each  other  when  they  were  asked  if 
there  had  been  a  congressional  investi¬ 
gation  into  their  affairs. 

Daniel  Barr,  who  represented  the  pa¬ 
per  and  Seper,  said  he  would  consider  a 
motion  for  a  new  trial.  Seper  now  re¬ 
ports  for  the  Washington  Times. 

The  article  wrongly  gave  the  impres¬ 
sion  “that  these  men  are  liars  when 
confronted  with  the  allegations,  [and 
that]  there  is  likely  something  to  the  al¬ 
legations,”  said  their  attorney,  Brian 
O’Neill. 

The  reporter  actually  spoke  to  Hen¬ 
derson  several  weeks  before  he  talked 
with  Crane,  O’Neill  said. 

The  Justice  Department  Organized 
Crime  and  Racketeering  Section  in  Los 
Angeles  coordinates  federal,  state  and 
local  efforts  against  organized  crime. 
Crane  headed  the  strike  force  from 
1973  to  1975.  Henderson  was  chief  from 
1975  to  1985. 

Both  were  officially  cleared  in  1985 
of  any  wrongdoing..  — AP 

Phoenix  paper 
wins  computer 
records 

THE  ARIZONA  SUPREME  Court  has 
let  stand  a  lower  court  ruling  giving  the 
Arizona  Daily  Star  of  Phoenix  access  to 
e-mail  and  computer  records  from  the 
Pima  County  assessor’s  office. 

The  decision  ends  a  legal  fight  begun 
when  the  Star  requested  the  records 
under  state  public  records’  law  in 
March  1993. 

The  county  attorney’s  office  refused 
to  release  the  tapes  on  the  grounds  that 
disclosure  could  violate  the  privacy 
rights  of  employees  and  unspecified  ex¬ 
emptions  to  the  public  records  law. 

The  Pima  County  board  of  supervi¬ 
sors  had  requested  the  tapes  as  part  of 


its  investigation  into  alleged  impropri¬ 
eties  in  the  office  of  assessor  Alan 
Lang,  who  was  voted  out  of  office  last 
fall. 

Last  April  Judge  James  Carruth  ruled 
that  the  Star  had  a  right  to  review  the 
tapes.  The  county  attorney  then  ap¬ 
pealed,  and  lost,  twice.  — AP 

Civil  cases 
may  be  opened 

THE  JUDICIAL  CONFERENCE  of 
the  United  States,  a  collection  of  feder¬ 
al  judges  who  set  judicial  policy,  has  re¬ 
jected  a  proposal  to  automatically  seal 
court  documents  in  federal  civil  cases  if 
both  sides  agree. 

The  measure  was  removed  from  a 
larger  proposal  to  amend  the  rules  for 
civil  procedure. 

In  addition,  the  27  judges  voted  to  al¬ 
low  an  experiment  of  cameras  in  feder¬ 
al  civil  courts.  A  subcommittee  was  au¬ 
thorized  to  begin  developing  the  exper¬ 
imental  format. 


Posters  protected 

THE  SAN  JOSE  Mercury  News’ 
posters  of  football  quarterback  Joe 
Montana  are  protected  by  the  First 
Amendment,  a  California  appeals  court 
said  in  upholding  the  dismissal  of  Mon¬ 
tana’s  suit  against  the  newspaper. 


Montana  charged  he  was  being  ex¬ 
ploited  for  commercial  purposes  when 
the  News  made  posters  of  newspaper 
pages  containing  photos,  articles  and 
drawings  of  Montana  leading  the  San 
Francisco  49ers  to  Super  Bowl  victories 
in  1989  and  1990. 

The  paper  sold  some  of  the  posters 
for  $5  and  gave  others  away  at  various 
events. 

Executives  said  the  charge  only  cov¬ 
ered  costs  and  the  posters  were  not  a 
profit  venture. 

A  Superior  Court  judge  dismissed 
the  suit,  and  the  Sixth  District  Court  of 
Appeal  upheld  that  decision. 

Presiding  Justice  Christopher  Cottle 
said  Montana’s  name  and  likeness  ap¬ 
peared  in  the  posters  for  the  same  rea¬ 
son  they  appeared  in  the  newspaper: 
Montana  was  a  major  player  in  a  popu¬ 
lar  professional  sport.  A  newspaper  has 
the  right  to  reproduce  its  own  work,  he 
ruled. 

Libel  suit  tossed 

A  STATE  JUDGE  in  Denver  has  dis¬ 
missed  a  $100-million  libel  suit  against 
the  Denver  Post  and  two  business  news 
staffers. 

The  suit  by  businessmen  Gerald  R. 
Student  and  John  W.  Stoddard  was 
based  on  a  1992  news  brief  reporting  on 
the  Resolution  Trust  Corp.’s  suit  against 
them.  Judge  Edward.  A.  Simons  ruled 
that  the  suit  did  not  merit  a  trial. 
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Newspeople  in  the  News 


Robert  N.  Brisco 


Jan*  Pickering,  a  copy  editor  at  the 
Bloomington,  Ill.,  Pantagraph,  has 
been  appointed  to  the  newly  created 
position  of  business  editor. 

Jaii*lt  Bail*y,  a  consultant  to  Group 
Productivity  Centers  Inc.,  Windsor 
Locks,  Conn.,  has  been  named  assis¬ 
tant  to  the  publisher  at  the  Hartford 
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Courant  in  Connecticut. 

Joel  H.  Walker,  55,  executive  vice 
president  and  treasurer  of  Troy  Daily 
News  Inc.  in  Ohio,  and  publisher  and 
editor  of  the  Troy  Daily  News,  has 
been  named  president  and  CEO. 

He  succeeds  R.  George  Kuser, 
68,  who  retired. 

ThoMas  E.  Thokey,  56,  secretary 
and  general  manager,  adds  the  title  of 
executive  vice  president. 

David  R.  Llndeoian,  39,  manag¬ 
ing  editor  of  the  Daily  News,  was  ap¬ 
pointed  vice  president/news. 

Charles  T.  Lobaugh,  29,  finance 
and  systems  manager,  was  named  chief 
financial  officer  and  treasurer,  and  will 
continue  as  director  of  systems  and 
new  technology. 

Vicki  Yetter,  advertising  manager, 
becomes  advertising  director. 

Samuel  R.  Ronicker,  circulation 
manager,  assumes  the  title  of  circula¬ 
tion  director. 

Robert  N.  Brisco,  director  of  adver¬ 
tising  marketing  and  strategic  planning 
at  the  Los  Angeles  Times,  has  been 
promoted  to  the  new  position  of  vice 
president  of  advertising  marketing  and 
strategic  planning. 

William  Nottingham, Orange 
County  edition  city  editor,  was  named 
managing  editor/news  for  the  edition. 

Paul  Salsinl,  staff  development  di¬ 
rector/writing  coach  at  the  Milwaukee 
Journal,  has  left  the  paper  to  become  a 
freelance  writing  and  editing  coach  for 
other  papers. 

Mark  Cllfferd,  manager  of  govern¬ 
ment  services  for  Manheim  Auctions, 


has  been  named  director  of  corporate 
information  systems  for  the  parent 
company,  Cox  Enterprises. 

William  K.  Marlmow,  associate 
managing  editor  at  the  Baltimore  Sun, 
has  been  appointed  managing  editor. 

Lucy  Barthelomay,  senior  design 
supervisor  at  the  Boston  Globe  and  art 
director  of  the  Boston  Globe  Magazine, 
has  been  named  to  the  newly  created 
post  of  assistant  managing  editor/de¬ 
sign. 

Lonnie  L.  Peppier,  publisher  at  the 
Meadville  (Pa.)  Tribune,  has  been  ap¬ 
pointed  sales  and  marketing  director  at 
the  Monroe  (Mich.)  Evening  News. 

Mark  Kurtich,  vice  president  of  op¬ 
erations  and  customer  service  at  the 
Hartford  Courant,  has  been  named 
vice  president  of  circulation  and  cus¬ 
tomer  service. 

Matt  Poland,  production  director, 
was  appointed  vice  president  of  opera¬ 
tions. 

Jim  Baldls,  special  projects  man¬ 
ager,  becomes  circulation  director. 

Paul  Reynolds,  director  of  facili¬ 
ties  and  engineering  at  the  Courant, 
was  named  production  director. 

Paul  McKilllp,  a  sports  reporter  at 
the  Kenosha  (Wis.)  News,  has  been 
promoted  to  sports  editor. 

He  succeeds  Jim  Kornkven,  who 
retired. 

Christopher  Luceck,  creative  ser¬ 
vices  manager  at  the  Providence  Jour- 
nal'Bulletin,  has  been  appointed  cre¬ 
ative  director,  advertising. 
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Ownership  Changes _ 


Pacific  Publishing  Co.  has  sold  the 
19,500'Circulation  Issaquah  (Wash.) 
Pr*ss  and  Shopper  to  the  Seattle 
Times  Co.  Debbie  Berto,  22-year  vet¬ 
eran  of  the  Issaquah  paper,  continues 
as  publisher. 

Pacific  Publishing  operates  a  dozen 
community  papers  in  the  Seattle  area. 

Gannett  Co.  Inc.  has  agreed  to  pur¬ 
chase  the  Daily  Cemmorcial  of 

Leesburg,  Fla.,  from  the  New  York 
Times  Co.  The  morning  paper  has  a 
daily  circulation  of  31,700  and  Sunday 
circulation  of  34,500. 

In  1971,  the  Times  Co.  bought  the 
paper,  founded  in  1875. 

Gannett  operates  three  other  papers 
in  Florida  —  the  Fort  Myers  Netus- 
Press,  Pensacola  News  Journal  and 
Florida  Today  in  Brevard  County. 

Massachusetts-based  Community 
Newspaper  Co.  has  bought  two  Massa¬ 
chusetts  newspaper  groups,  expanding 
the  company’s  total  circulation  to  one 
million. 

Community  Newspaper,  a  division 
of  Fidelity  Investments,  purchased  the 
Mariner  and  Pennysaver  newspaper 
company  from  Capital  Cities/ ABC. 

While  a  price  wasn’t  disclosed,  the 
Boston  Herald  reported  the  deal  was 
worth  $15  million  or  less.  A  higher 
price  would  have  required  a  review  by 
the  Justice  Department’s  antitrust  divi¬ 
sion,  which  took  months  to  approve 
Fidelity’s  purchase  of  the  Harte-Hanks 
Community  Newspapers,  including  the 
Middlesex  News  and  13  other  publica¬ 
tions. 

Fidelity’s  latest  deal  adds 
Mariner/Pennysaver’s  15  weeklies  and 
two  monthlies,  with  a  circulation  of 
more  than  42,000,  and  the  210,000-cir¬ 
culation  Pennysaver  shoppers  to  a  sta¬ 
ble  that  now  includes  97  publications. 

—  AP 

Jim  and  Amy  Davis  of  Leavenworth, 
Wash.,  have  sold  their  newspapers  in 
Leavenworth  and  Cashmere,  Wash.,  to 
Prairie  Media  Inc.,  owned  by  Jeff  and 
Liz  Gauger  from  Omaha,  Neb. 

The  Davises  have  owned  the  1,500- 
circulation  Cashmere  Valley  Record 
since  1989  and  the  2,400-circulation 
Laavenworlh  Echo  since  1991. 

Their  company  also  publishes  the 
annual  Sonnenschein  of  Leavenworth, 


with  a  circulation  of  120,000,  and  the 
80,000-circulation  Spirit  of  Leaven¬ 
worth. 

The  transaction  was  handled  by 
Dave  Gauger  of  Gauger  Media  Service 
Inc.  in  Raymond,  Wash. 

Dixie  Newspapers  of  Marble  Falls, 
Texas,  has  purchased  two  Texas  week¬ 
lies  —  the  6,100-circulation  Marbla 
Falls  Highlandar  and  3,500-circula¬ 
tion  Burnat  Bullalln  —  from  Repub¬ 
lic  Newspapers  Inc.  of  Knoxville. 

Mark  Henry,  marketing  director  of 
Dixie’s  Taylor  (Texas)  Daily  Press,  was 
named  publisher  in  Marble  Falls. 

Dixie  operates  15  Texas  newspapers. 

The  Alvarado  (Texas)  Post  has  been 
sold  by  Loree  Lewis  and  Paula  Daniel 
to  Alvarado  Newspapers  Inc. 

Roland  Welch,  formerly  of  the  Euro¬ 
pean  edition  of  the  military  newspaper 
Stars  and  Stripes  and  of  the  Galveston 
(Texas)  Daily  News,  is  president  of  the 


newly  formed  corporation  and  publish¬ 
er  of  the  Post. 

The  sale  was  handled  by  Bill  Berger, 
president  of  Associated  Texas  News¬ 
papers  Inc.  of  Austin. 

Edward  B.  Wise  has  sold  Sedro  Co. 
Inc.,  a  newspaper  publishing  company 
in  Sedro  Woolley,  Wash.,  to  Vernon  L. 
and  Barbara  A.  Barr  of  Madison,  S.D. 

Sedro  publishes  the  102-year-old 
Cevrler-Tloias,  as  well  as  the  shop¬ 
per  publication,  Skagit  RIvar  Post, 
and  the  Intornatloaal  Loop  Trav> 
ol  Guido. 

Wise’s  Snohomish  Publishing  Co. 
Inc.,  a  printing  concern  in  Snohomish, 
Wash.,  was  not  included  in  the  sale. 

Vernon  Barr  is  the  former  director 
of  news  and  information  services  at 
Dakota  State  University  in  Madison, 
S.D.,  and  former  assistant  publisher 
and  managing  editor  of  the  Lakewood 
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The  Daniels  Family 
of  Raleigh,  North  Carolina 

has  agreed  to  sell 

The  News  and  Observer 
Publishing  Company 

(Daily  Circulation  155,000,  Sunday  Circulation  200, (MX)) 
to 

McClatcby  Newspapers 

We  are  proud  to  have  represented 
the  Daniels  Family  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

123  East  Marcy  St.  -  Suite  207,  Santa  Fe.  NM  87501 

(505)  820-2700 
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INMA,NAA 

set  to  hold 
joint  workshop 

The  two  organizations  will  collaborate  for  the  first  time 


by  Dorothy  Qiobbe 

THE  INTERNATIONAL  Newspaper 
Marketing  Association  (INMA)  and 
the  Newspaper  Association  of  Ameri¬ 
ca  (NAA)  are  scheduled  to  hold  a 
workshop  this  October  in  Providence. 

Putting  together  a  workshop  isn’t 
news.  But  if  the  INMA/NAA  plan 
happens,  it  will  be  the  first  time  that 
the  two  organizations  —  which  com¬ 
pete  for  members  —  will  co-sponsor  an 
event. 

“The  NAA  and  INMA  have  mutual¬ 
ly  agreed  to  collaborate  on  a  profes¬ 
sional  development  experiment,”  said 
John  Palumbo,  marketing  communica¬ 


tions  director  for  the  Providence  Jour¬ 
nal.  “When  this  was  proposed,  every¬ 
body  from  the  NAA  said  it  was  a  great 
idea  and  so  did  the  people  from 
INMA.” 

The  workship  will  have  a  marketing 
theme  and  likely  will  coincide  with  the 
INMA  eastern  regional  conference, 
which  takes  place  in  Providence  on 
Oct.  12  and  IT 

At  many  NAA-member  newspapers, 
cost  constraints  —  among  other  things 
—  have  lead  publishers  to  discourage 
their  staff  from  joining  the  INMA.  But 
last  summer,  a  number  of  participants 


in  NAA’s  “visioning”  process  called  for 
an  end  to  what  they  said  was  a  “trade 
embargo”  between  the  two  organiza¬ 
tions  (E&P,  Sept.  17, 1994,  p.  24). 

Most  recently,  a  planning  group  for 
the  June  NAA  marketing  conference 
took  up  the  issue.  Palumbo  said  that 
the  group  discussed  regional  seminars 
as  a  way  to  provide  training  without 
incurring  high  travel  costs. 

“INMA  still  has  regional  confer¬ 
ences,  so  the  thought  was  if  we  could 
combine  our  efforts  somehow  and  de¬ 
velop  a  program  that  would  precede  or 
follow  an  INMA  regional  convention, 
it  would  help  attendance  and  help  peo¬ 
ple  who  want  training  on  a  regional 


basis,”  Palumbo  said. 

“Those  of  us  who  are  involved  with 
both  organizations  are  attempting  to 
do  that  because  we  see  there  are  bene¬ 
fits  to  participating  in  both,  and  we  see 
it’s  not  a  mutually  exclusive  deal,”  he 
added. 

The  NAA  and  INMA  have  also 
started  sharing  speakers.  At  the  recent 
INMA  annual  conference  in  Boston, 
Jim  Healy,  vice  president/advertising 
sales  for  the  NAA,  gave  an  address  on 
how  to  secure  political  ad  dollars. 

Shaun  Higgins,  immediate  past  pres¬ 
ident  of  INMA,  said  that  his  organiza¬ 


tion’s  members  will  be  on  the  program 
at  the  NAA  marketing  convention  in 
June. 

“One  of  my  objectives  was  to  further 
a  cooperative  spirit  between  the  two 
organizations,”  Higgins  said.  “We  have 
different  roles,  and  often  they  are  con¬ 
vergent.  This  is  a  positive  first  step.” 

As  for  a  trade  embargo  between  the 
two  organizations,  Higgins  said  he’s 
“never  seen  any  evidence”  of  that. 
“That  sort  of  rivalry  is  well  behind  us, 
if  it  ever  existed,”  he  added. 

“There  may  be  newspapers,  or  news¬ 
paper  groups,  or  private  corporations, 
that  have  decided  that  they  want  to 
consolidate  their  membership  for  busi¬ 
ness  reasons  . . .  but  1  think  those  deci¬ 
sions  are  open  and  are  subject  to  re¬ 
view,”  Higgins  said. 

Kentucky  daily 
dropped  as 
defendant  in 
AD/SAT  lawsuit 

THE  LEXINGTON  (Ky.)  HERALD- 
Leader  has  been  dismissed  as  a  defen¬ 
dant  in  an  antitrust  lawsuit  that  was 
filed  last  year  by  AD/SAT  Inc.  against 
the  Associated  Press  and  a  group  of  AP 
members. 

U.S.  District  Judge  Peter  K.  Leisure 
wrote,  “There  are  no  facts  pleaded  from 
which  this  court  can  infer  that  the  Her¬ 
ald-Leader  desired  AP  to  achieve  a  mo¬ 
nopoly. 

“The  Herald-Leader  presents  strong 
evidence  that  any  action  taken  by  it 
was  an  independent  action  in  its  own 
self-interest. 

“AD/SAT  has  produced  no  evidence, 
either  direct  or  circumstantial,  that  rea¬ 
sonably  tends  to  prove  that  the  Herald- 
Leader  and  others  had  a  conscious  com¬ 
mitment  to  a  common  scheme  designed 
to  achieve  an  unlawful  objective,” 
Leisure  added. 

Last  year,  AD/SAT  accused  the  AP 
and  a  group  of  its  member  newspapers 
of  attempting  to  monopolize  the  elec¬ 
tronic  advertising  delivery  market 

(E&P,  Sept.  24,  1994,  p.  11). 

Leisure  denied  an  AD/SAT  request 
for  a  preliminary  injunction  that  would 
have  barred  AP  from  the  electronic  ad 
delivery  market. 


“One  of  my  objectives  was  to  further  a  cooperative 
spirit  between  the  two  organizations,”  Higgins 
said.  “We  have  different  roles,  and  often  they  are 
convergent.  This  is  a  positive  first  step.” 
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Valassis  reports 
increased  earnings 

VALASSIS  COMMUNICATIONS 
Inc.  reported  higher  earnings  on  in¬ 
creased  revenues  for  the  quarter  ending 
March  31. 

The  company  attributed  the  first 
quarter  results  to  increased  prices  in  its 
core  business  of  free-standing  inserts 
(FSIs),  after  the  negative  effects  of  a  re¬ 
cently  ended  price  war  with  its  com¬ 
petitors. 

For  the  first  quarter,  revenues  were 
$157.4  million,  up  11.1%  from  a  year  ago. 
Net  earnings  increased  to  $8.8  million, 
from  $.9  million  a  year  ago. 

FSI  sales  were  up  slightly  to  $124.6 
million,  compared  to  $121.2  million  in 
last  year’s  first  quarter.  But,  as  a  result  of 
the  company’s  strategy  to  increase  FSI 
prices,  Valassis’  FSI  market  share  for  the 
quarter  decreased  to  44%  vs.  48%  a 
year  ago. 

TNN  reports  54% 
increase  in 
preprints  placed 

THE  NEWSPAPER  NETWORK  Inc. 
(TNN),  a  subsidiary  of  McClatchy 
Newspapers,  has  made  headway  with  a 
number  of  accounts  recently. 

TNN  facilitates  the  placement  of 
preprints  in  newspapers  across  the 
country  with  its  one  rate,  one  order/one 
bill  system. 

In  the  first  quarter  of  this  year,  TNN 
placed  almost  214  million  preprints,  a 
54%  increase  over  the  same  quarter  last 
year,  according  to  Jerry  Grilly,  president 
and  CEO. 

Some  recent  TNN  successes  are  list¬ 
ed  below. 

•  Pak  N’  Save  Foods,  a  Northern 
California  grocer  has  converted  1.1  mil¬ 
lion  pieces  ftom  direct  mail  to  news¬ 
papers,  sold  through  TNN.  Sixteen 
newspapers  are  receiving  weekly  paid 
and  TMC  inserts. 

•  As  TNN  continues  to  target  auto¬ 
motive  association  dealer  dollars, 
Oldsmobile  is  running  ROP  schedules 
in  18  newspapers  in  the  Nashville  area, 
and  an  eight-page  advertorial/broad¬ 
sheet  ran  in  25  newspapers  in  the  Indi¬ 
anapolis  area. 


•  Dodge  dealers  in  New  Orleans  ran 
their  first  full-page  ad  this  year  in  news¬ 
papers  in  Alabama,  Florida,  Louisiana 
and  Mississippi.  For  the  rest  of  the  year, 
12  more  full-page  ads  are  scheduled  to 
run. 

•  Several  newspapers  in  Utah  ran  a 
three-time  ROP  schedule  for  Nissan  in 
February,  and  Lincoln-Mercury  placed 
four  12-page  color  ROP  ads  in  18  news¬ 
papers  in  the  Southwest.  Tracer  ads  also 
were  placed  in  15  newspapers  in  the 
Southwest  zone. 

TNN  goes  after  former  newspaper 
advertisers  who  have  switched  to  direct 
mail,  auto  dealer  association  dollars, 
and  fast  food  accounts. 

Young  Columbus 
participants 
return  from  trip 

PARTICIPANTS  IN  PARADE  maga¬ 
zine’s  annual  Young  Columbus  trip  re¬ 
cently  returned  from  England. 

Early  last  month,  120  youngsters  aged 
12-18  (and  32  chaperones)  left  New 
York  for  the  10-day  trip  across  England, 
which  included  visits  to  Oxford,  Strat¬ 
ford-upon-Avon,  the  Cotswolds,  Bath, 
Greenwich  and  London. 

Highlights  from  Young  Columbus  ’95 
included  an  official  event  at  the  U.S. 
Embassy,  dinner  with  the  Lord  Mayor 
and  Lady  Mayoress  of  Oxford,  an  after¬ 
noon  with  English  students,  and  a  guid¬ 
ed  tour  of  Oxford’s  University  College. 

The  Young  Columbus  program  is 
sponsored  by  Parade.  Winners  are  se¬ 
lected  from  thousands  of  young  people 
who  compete  in  newspaper  youth-carri¬ 
er  programs  and  Newspaper  in  Educa¬ 
tion  contests. 

Parade  reduces 
ad  closing  date 

PARADE  MAGAZINE  HAS  an¬ 
nounced  the  number  of  days  between 
closing  and  issue  date  will  be  reduced 
by  five,  effective  with  the  July  2  issue. 

Also,  the  geographical  zones  avail¬ 
able  for  regional  buys  will  increase  from 
six  to  seven. 

The  new  national  closing  will  be  33 
days  prior  to  issue  date,  and  regional 


closing  will  be  39  days  prior  to  issue 
date.  If  a  scheduled  closing  date  falls  on 
a  holiday,  the  closing  date  will  be  the 
preceding  business  day. 

Parade’s  additional  zone  is  comprised 
of  Kansas,  Louisiana,  Oklahoma  and 
Texas,  which  previously  were  part  of 
Zone  6.  Missouri  and  Arkansas,  which 
were  part  of  Zone  6,  join  Kentucky, 
North  Carolina,  South  Carolina  and 
Tennessee  to  form  a  new  Zone  5.  The 
new  Zone  6  is  comprised  of  Mississippi, 
Alabama,  Florida  and  Georgia. 

Appeals  court 
upholds  dismissal 
of  Advo  lawsuit 

THE  U.S.  THIRD  Circuit  Court  of  Ap¬ 
peals  has  upheld  the  dismissal  of  an 
antitrust  suit  filed  by  Advo  Inc.  against 
Philadelphia  Newspapers  Inc.  (PNI). 

Advo  had  accused  PNI,  publisher  of 
the  Philadelphia  Inquirer  and  Daily 
News,  of  monopolistic  actions  and 
predatory  pricing  in  order  to  drive  Advo 
out  of  the  Philadelphia  market.  The  de¬ 
cision  upheld  last  summer’s  dismissal  of 
Advo’s  $10-million  lawsuit  by  U.S.  Dis¬ 
trict  Court  in  Philadelphia. 

“We  reject  Advo’s  argument,”  the 
Court  of  Appeals  wrote.  “This  case  is  a 
textbook  example  of  a  situation  in 
which  a  plaintiff  is  .  .  .  using  the  anti¬ 
trust  laws  in  an  attempt  to  chill  the 
very  conduct  the  laws  were  designed  to 
protect.” 

In  a  statement,  Robert  J.  Hall,  pub¬ 
lisher  and  chairman  of  the  Inquirer  and 
Daily  News,  said,  “We  are  delighted 
with  the  outcome  of  this  proceeding, 
and  we  believe  it  should  be  the  end  of 
this  disruptive,  pointless  exercise.” 

Rocky  Mtn.  News 
expands  biz  section 

THE  DENVER  ROCKY  Mountain 
News  has  expanded  its  business  section 
to  offer  more  business  news  and  feature 
coverage  to  readers. 

A  campaign  introducing  the  expand¬ 
ed  coverage  will  position  the  revamped 
section  as  “The  Original  Laptop”  —  a 
tool  that  gives  readers  current  informa¬ 
tion  about  the  business  world. 
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Book  Reviews 


The  Paperboy.  Pete  Dexter  (Ran¬ 
dom  House,  New  York,  N.Y.  10022), 
307  pages,  $23. 

In  a  vast  gray  area  of  journalism 
ethics,  where  motives  may  be  more 
self-serving  than  altruistic,  and  tech¬ 
niques  can  be  bent  to  serve  the  pursuit 
of  a  story,  two  widely  different  re¬ 
porters  for  a  Miami  newspaper  team 
un.  They  set  out  to  try  to  prove  the  in¬ 
nocence  of  a  near-illiterate  angry  con¬ 
vict  awaiting  electrocution  for  the  mur¬ 
der  of  a  nasty  backwater  sheriff  who 
kept  score  of  the  number  of  persons  — 
mostly  blacks  —  he  had  killed. 

Ward  James  is  the  bland,  workaholic 
reporter  of  the  team,  whose  taste  for 
digging  up  new  facts  or  verifying  old 
ones  is  never  relenting.  His  teammate, 
however,  Yardley  Acheman,  is  atten¬ 
tive  only  to  boozing,  beginning  in  the 
morning,  and  chasing  the  ladies.  Yard- 
ley  is  clearly  headed  for  destruction. 
But  in  this  dark  novel  the  reader  is  led 
also  to  wonder  what  dark  secrets  Ward 
James  might  have,  too. 


-  CALL  FOR  APPLICATIONS  - 


Become  a  Knight  Fellow! 

The  Knight  Interna¬ 
tional  Press  Fellowship 
Program  is  open  for  appli¬ 
cations  from  U.S.  news  me¬ 
dia  professionals  to  assist 
the  developing  independent 
press  worldwide.  Individu¬ 
als  with  expertise  in  a  broad 
range  of  press  disciplines 
are  encouraged  to  apply. 

Fellowships  last  up  to  nine 
months  and  include  trans¬ 
portation,  living  expenses 
and  a  modest  honorarium. 


Reporting 

Writing 

Editing 

Publication 

Design 

Pre-press 

Production 

Relevant 

state- 

of-the-art 

technology 

Circulation 

Advertising 

Marketing  and 

Promotion 

Management 

Pressroom 

Operations 

Broadcast 

Production 


The  fellowships  are  spon¬ 
sored  by  the  John  S.  and 
James  L.  Knight  Founda¬ 
tion  and  administered  by 
the  Center  for  Foreign  Jour¬ 
nalists. 


Next  Application  deadline: 
July  15, 1995 


For  information  olease  write  or  fax  the: 


Center  for  Foreign  Journalists 
1 1 690-A  Sunrise  Valley  Drive 
Reston,  Virginia  2209 1  -1 409 
Fax:  (703)  620-6790 


by  Hiley  Ward 


Ward  James  has  a  younger  brother. 
Jack,  a  likable,  general  underachiever 
except  for  his  success  as  a  swimmer  at 
the  University  of  Florida,  a  feat  which 
he  blows  by  getting  expelled  for  drain¬ 
ing  the  school’s  pool  as  a  prank. 

Younger  brother  Jack  is  the  book’s 
very  serviceable  narrator,  and,  despite 
his  laid-back  tone,  is  clearly  the  one  to 
watch.  Jack  still  lives  at  home  with  his 
dad,  an  ailing  editor  of  a  small-town 
weekly.  Dad  has  his  own  brand  of 
questionable  ethics,  as  he  caters  to  the 
whims  of  advertisers  and  boosters. 
Ward  shows  up  at  home,  with  Yardley, 
as  the  twosome  pursues  the  inconsis¬ 
tencies  in  the  area  concerning  the  tri¬ 
al  and  conviction  of  Hillary  Van  Wet¬ 
ter,  the  big  bear  of  a  man  awaiting  the 
chair. 

The  only  other  major  character  is 
the  beginning-to-age  Charlotte  Bless, 
who  says  she  has  fallen  in  love  with  the 
jailed  Hillary  through  the  mail  and 
wants  to  marry  him.  Jack,  who  drives  a 
delivery  truck  for  his  father’s  newspa¬ 
per  as  the  “paperboy,”  chauffeurs 
around  brother  Ward  and  Yardley. 
They  even  wade  through  a  swamp  as 
they  try  to  get  to  sources.  The  three 
men  are  at  most  times  accompanied  by 
sex-siren  Bless,  who  proves  to  be  par¬ 
ticularly  useful  as  an  entree  to  inter¬ 
viewing  Hillary  in  prison. 

Friction  develops  between  the  snob¬ 
bish,  big-city  writer  Yardley  and  the 
small-town,  news  truck  driver  Jack. 
And  the  book’s  funniest  moments  are 
the  confrontations  between  the  two, 
with  the  bland,  no-nonsense  —  he- 
could-care-less  —  older  brother  Ward 
refusing  to  intervene. 

What  is  the  fate  of  the  wizard  inves¬ 
tigative  team  of  Ward  James  and  Yard- 
ley  Acheman?  Will  Ward  get  his  just 
due  for  doing  all  the  work,  even  as 
Yardley  is  trying  to  take  all  the  credit? 

How  good  is  the  twosome’s  final 
product?  Will  they  win  any  awards? 

What  will  happen  to  the  father,  as 
he  takes  on  a  conspiring,  young  new 
bride? 

This  dark  comedy,  which  would  in¬ 
deed  make  a  good  stage  play,  ends  sud¬ 
denly  with  the  whole  package  wrapped 
up  in  a  few  pages.  It  all  makes  sense, 
however,  even  if  there  is  only  sadness 
in  place  of  tears. 

Dexter,  a  syndicated  columnist,  is 
author  of  the  award-winning  novel 


Paris  Trout  and  has  worked  on  news¬ 
papers  in  Pennsylvania  and  Florida. 

Black  Achievers  in  American  Jour¬ 
nalism.  Roland  E.  Wolseley  (Win¬ 
ston  Publishing  Co.,  P.O.  Box  90883, 
Nashville,  Tenn.  37209),  209  pages, 
$11.95. 

At  age  91  and  professor  emeritus  of 
journalism  at  Syracuse  University, 
Wolseley  keeps  up  a  pace  of  publishing 
that  would  be  the  envy  of  many 
younger  academicians. 

According  to  a  directory.  Contempo¬ 
rary  Authors,  this  would  be  about  the 
30th  book  he  has  either  authored  or 
co-authored. 

Wolseley,  who  has  written  on  vari¬ 
ous  journalism  topics  from  covering  re¬ 
ligious  journalism  to  understanding 
magazines  and  textbooks,  expands 
here  on  his  interest  in  the  black  press. 

In  1992,  he  issued  his  Courage  and 
Enterprise:  A  Gallery  of  Black  Journal' 
ists,  and  recently  saw  a  new  edition  of 
his  1971  The  Black  Press. 

His  stated  purpose  here  is  to  provide 
media  role  models  for  future  aspiring 
young  African-American  journalists. 
He  offers  20  profile  vignettes  of  famous 
and  near-famous  black  journalists, 
from  Samuel  Cornish  and  John  Russ- 
worm  with  his  pioneer  effort  in 
launching  Freedom’s  Journal  in  1827  to 
modern  magazine  editors,  such  as  Su¬ 
san  Taylor,  editor  of  Essence,  and  pho¬ 
tographer  and  film  director  Gordon 
Parks. 

The  personalities  are  arranged  al¬ 
phabetically,  from  Robert  Abbott  of 
the  Chicago  Defender  to  crusading 
journalist  and  editor,  Ida  B.  Wells-Bar- 
nett. 

There  are  the  familiar  orator/editor 
Frederick  Douglass  and  prolific  writer 
and  magazine  developer  and  militant 
writer  and  editor  of  The  Crisis,  W.E.B. 
Du  Bois.  There  are  also  the  lesser- 
known  crusading  editor  William  Mon¬ 
roe  Trotter  of  the  Boston  Guardian  and 
Samuel  Ringgold  Ward,  a  religious 
abolitionist  and  editor  of  the  Impartial 
Citizen  newspaper  in  Syracuse,  N.Y., 
and  other  papers. 

A  feature  portrait  accompanies  each 
chapter.  A  final  chapter  offers  advice 
on  how  to  go  about  pursuing  a  career 
in  journalism,  as  the  reader  seeks  to 
follow  in  the  footsteps  of  these  role 
models  and  forerunners. 
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N.Y.  Times  Co. 
offers  online 
soap  opera 

A  SERIAL  DRAMA  billed  as  the  first 
online  soap  opera  has  appeared  on 
©times,  the  New  York  Times  Co.’s  ser¬ 
vice  on  America  Online  (AOL). 

But  AOL  subscribers  may  want  to 
wait  for  the  TV  version. 

Parallel  Lives  sounds  like  a  great  idea, 
but  resembles  a  literary  magazine  more 
than  a  soap  opera.  The  text-and-illus- 
tration  serial  consists  of  several  short 
stories  accompanied,  apparently,  by  clip 
art.  Readers  can  suggest  plot  twists  by 
using  form-driven  e-mail. 

Parallel  Lives  is  sponsored  by 
Nabisco. 

Online  service 
for  N.J.  only 
is  planned 

THE  OWNER  OF  two  daily  news¬ 
papers  and  two  radio  stations  in  New 
Jersey  plans  a  computer  online  service 
modeled  after  national  services  but  de¬ 
voted  solely  to  New  Jersey. 

New  Jersey  Press  Inc.  will  launch  IN 
Jersey  next  month 

Subscribers  will  be  able  to  access 
news  stories,  find  information  on  hospi¬ 
tals  and  schools,  exchange  messages 
through  discussion  forums,  play  games 
or  chat. 

Voice  communication  will  be  added 
to  the  service  several  months  after  its 
launch,  the  company  said. 

The  New  Jersey  Press  Inc.  publishes 
the  Asbury  Park  Press  and  the  Home 
News  based  in  East  Brunswick.  The 
two  papers  have  a  combined  circulation 
of  more  than  200,000. 

The  service  will  also  provides  access 
to  Internet.  —  AP 

Nebraska  daily 
teams  up  with 
Telecom  USA 

THE  LINCOLN  JOURNAL-Star  and 
Telecom  USA  will  publish  a  telephone 
directory  that  will  list  residents  and 


businesses  in  Lincoln  and  southeast 
Nebraska.  The  two  are  equal  partners 
in  the  joint  venture. 

According  to  the  agreement,  Tele¬ 
com  USA  will  be  responsible  for  sales 
and  promotion  of  the  new  directory, 
called  the  Telecom  USA-Lincoln  Jour' 
nal'Star  directory. 

Distribution  of  234,000  copies  of  the 
directory  is  scheduled  for  November 
1995. 

N.J.  paper  puts 
pols  on  cable 

THE  RECORD,  HACKENSACK,  N.J., 
has  joined  TCI  Cable  in  launching  “Lo¬ 
cal  Live,”  a  series  of  multimedia  pro¬ 
grams  giving  citizens  a  chance  to  ques¬ 
tion  local  politicians  about  public  is¬ 
sues. 

The  series,  co-sponsored  by  the 
Bergen  County  League  of  Municipali¬ 
ties  and  Jukebox  Radio,  began  April  27 
with  a  90-minute  show  featuring 
Bergen  County  Executive  Pat  Schuber. 

Record  columnist  Steve  Adubato 
hosts,  as  citizens  phone  in  questions 
live  to  politicians  in  the  studio. 

Audio  will  be  broadcast  live  on  Juke¬ 
box  Radio,  as  TCI  broadcasts  send  the 
signal  via  satellite  to  two  other  local  ca¬ 


ble  operators.  Vision  Cable  and  Come- 
cast. 

“We  felt  it  was  important  to  provide 
a  forum  to  examine  the  quality-of-life 
issues  faced  by  our  readers  every  day,” 
said  Record  editor  Glenn  Ritt. 

System  for  news 
in  cyberspace 

TELEGRAFIX  COMMUNICATIONS 
Inc.,  Huntington  Beach,  Calif.,  and  Cy- 
kic  Software  Inc.,  San  Diego,  have  an¬ 
nounced  what  they  say  are  the  first  me¬ 
dia  server  systems  designed  to  allow 
newspapers  and  broadcasters  to  distrib¬ 
ute  electronic  products  on  the  Internet’s 
World  Wide  Web. 

The  systems,  announced  and  demon¬ 
strated  at  the  NAA  convention  in  New 
Orleans  in  April,  are  available  with 
database,  audiotex,  fax  on  demand,  ad¬ 
vertising  placement,  and  audience  mea¬ 
surement.  TeleGrafix  contributes  its 
multimedia  software,  Cykic  its  Internet 
networking  platform. 

Systems  sell  for  $10,000  and  up  and 
will  be  available  in  the  third  quarter  of 
this  year,  according  to  TeleGrafix  pres¬ 
ident  Patrick  Clawson.  He  said  plans 
call  for  adding  transactional  services  to 
the  product  lineup. 


WHAT’S  THE#  I  REASON 
HUNDREDS  OF  DAILY  &  WEEKLY 
NEWSPAPERS  GO  INTERACTIVE? 

Find  out  the  answer  to  this  question  and  many  more  by  ordering  the  | 

results  of  the  Sixth  Annual  Study  on  Information 
Services  Offered  by  Newspapers,  an  extensive  survey 
of  240  of  the  nation’s  top  daily  newspapers  plus  80 
U.S.  weeklies. 

This  insightful  report  can  help  you: 

•  Understand  why  newspapers  are  embracing  interactive 
media  and  which  services  are  most  vital  to  their  business 

•  See  how  interactive  trends  have  shifted  since  1989 

•  Gain  insight  into  what  mix  of  services  your  colleagues  offer  today 
and  what  they’re  pursuing  for  tomorrow 

•  Compare  interest  level  in  various  interactive  services 

Sixth  Annual  Study  on  Information  Services  Offered  by  Newspapers 

Cost  $150 

Order  today.  Call  609-92 1  -7200  ext.  422 

Sponsored  by;  The  Kelsey  Group,  Editor  &  Publisher 
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REPORT  OF  NEWSPAPER 

ADVERTISING  DATA  FOR  1994 

An  exclusive  annual  EiS’P  Advertising  Data  Section 

1994  Total  Advertising  Inches 

in  277  Newspapers  (255  Cities) 

The  tabulations  below  are  taken  from  figures  reported  to  Editor  &.  Publisher  by  the  newspaper  concerned. 

Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Irans/ 

Columns 

in 

Travel/ 

Classified  < 

Classified 

Total 

per  page 

inches 

Retail  General 

Automotive 

Financial 

Tourism 

Display  In^Column 

Advertising 

ALABAMA 

Anniston  Star . . 

. (eS) 

6(c) 

2  1/16 

370,078 

7,998 

82,520 

8,424 

N/A 

N/A 

196,227 

561,318 

Mobile  Register . 

. <m) 

6(d) 

2  1/4 

389,590 

26,062 

380,572 

34,872 

N/A 

223,544 

221,145 

1,275,785 

Press . 

. (e) 

6(d) 

2  1/4 

382,833 

25,100 

N/A 

N/A 

N/A 

223,544 

221,145 

852,622 

Press  Register . 

6(d) 

2  1/4 

62,314 

1,527 

N/A 

N/A 

N/A 

70,978 

55,758 

190,577 

Press  Register . 

- (S) 

6(d) 

2  1/4 

204,406 

14,332 

N/A 

N/A 

1,777 

139,295 

75,250 

435,060 

Total . 

1,039,143 

67,021 

380,572 

34,872 

1,777 

657,361 

573,298 

2,754,044 

Register  (Part  Run) . 

6 

2  1/4 

85,539 

167 

N/A 

N/A 

N/A 

32,167 

10,924 

128,797 

ALASKA 

Anchorage  Daily  News . 

. (mS) 

6(d) 

1  7/8 

499,707 

11,811 

N/A 

N/A 

N/A 

294,125 

556,534 

1,362,177 

£huly  News  (Part  Run) . 

. (mS) 

6(d) 

1  7/8 

5,133 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

5,133 

Kodiak  Daily  Mirror . 

. (e) 

5 

1  13/16 

128,808 

N/A 

N/A 

N/A 

N/A 

N/A 

2,242 

131,050 

Sitka  Daily  Sentinel . 

. (e) 

6 

2  3/16 

55,435 

6,051 

N/A 

N/A 

N/A 

87 

13,044 

74,617 

ARIZONA 

Casa  Grande  Dispatch . 

. (e) 

6 

2 

161,159 

8,964 

3,151 

6,813 

1,024 

32,156 

86,407 

288,686 

ARKANSAS 

Benton  Courier . 

. <e) 

6(c) 

2  1/8 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

139.242 

Conway  Log  Cabin  Democrat... 

. (eS) 

7(a) 

2  1/8 

227,760 

264 

N/A 

N/A 

N/A 

67,034 

115,497 

410,555 

£1  Dorado  News'Times . 

. (m) 

6(b) 

2  1/16 

169,077 

906 

N/A 

N/A 

N/A 

134,800 

N/A 

304,783 

Hot  Springs  SentineLRecord ... 

6(c) 

2  1/16 

370,032 

1,008 

N/At 

N/At 

N/At 

249,713 

N/A 

620,753 

t  Automotive,  Financial  &  Transportation/Travel/ 

Tourism  inches  are  included  in  Retail. 

Little  Rock  Democrat'Gazette. 

. (mS) 

6(c) 

2  1/16 

534,486 

38,342 

N/A 

N/A 

N/A 

1,278,765 

N/At 

1,851,593 

Democrot'Qozette  (Part  Run) . (mS) 

6 

2  1/16 

70,084 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

70,084 

t  Classified  lo'Column  inches  are  included  in 

Classified  Display. 

CAUFORNIA 

Alameda  Ttmes'Star . 

6(d) 

2  1/16 

446,443 

117,219 

448,870 

27,339 

16,996 

685,170 

N/A 

1,248,832 

Fremont  Argus . 

6(d) 

2  1/16 

569,174 

156,608 

468,878 

39,118 

19,556 

697,742 

N/A 

1,423,524 

Glendale  News'Press . 

. (m) 

6 

2  1/16 

248,913 

2,685 

N/A 

N/A 

N/A 

179,330 

121,863 

552,791 

Hayward  Daily  Review . 

. (mS) 

6(d) 

2  1/16 

471,733 

136,426 

451,059 

27,671 

18,339 

680,875 

N/A 

1,289,034 

Los  Angeles  Times . 

. (mS) 

6(d) 

2  1/16 

2,136,156 

453,896 

71,027t 

84,775t 

132,349t 

N/A 

854.026 

3,444,078 

Times  (Part  Run) . 

. (mS) 

6(d) 

2  1/16 

3,247,414 

821,456 

33,305t 

35,951t 

2,016t 

N/A 

2,376,472 

6,445,342 

t  Automotive,  Financial  &  Transportation/Travel/ 

Tourism  inches  are  included  i 

n  General. 

Manteca  Bulletin . . 

6(c) 

2  1/16 

135,318 

N/A 

N/A 

N/A 

N/A 

133,785 

115,161 

384,264 

Marysville  AppeaLDemocrat... 

. (mS) 

6(c) 

2 

296,193 

14,810 

N/A 

N/A 

N/A 

230,220 

99,686 

640,909 

Monterey  County  Herald . 

. <m) 

6 

2  1/16 

424,258 

16,695 

66,273 

19,085 

N/A 

156,676 

300,503 

898,109 

Oakland  Tribune . 

. (mS) 

6(d) 

2  1/16 

415,622 

143,006 

445,976 

29,314 

18,473 

685,624 

N/A 

1,244,252 

1  Palmdale  Antelope  Valley  Press . (m) 

6(b) 

2  1/16 

534,241 

25,399 

N/A 

N/A 

N/A 

N/A 

786,538 

1,494,959 

Pleasanton  Tri' Valley  Herald. 

. (mS) 

6(d) 

2  1/16 

500,280 

159,000 

463,948 

33,870 

18,974 

711,258 

N/A 

1,370,538 

Riverside  Press'Enterprise . 

. (mS) 

6(d) 

2  1/16 

667,540 

92,595 

N/A 

N/A 

N/A 

N/A 

1,001,502 

1.761.637 

1  PresS'Enterprise  (Part  Run) . (mS) 

6(d) 

2  1/16 

281,825 

1,255 

N/A 

N/A 

N/A 

N/A 

N/A 

29,437 

Sacramento  Bee . 

. (m) 

6(d) 

2  1/16 

909,162 

191,886 

N/A 

N/A 

N/A 

2,244,946 

N/A 

3,345,994 

Bee  (Part  Run) . 

6 

2  1/16 

261,974 

N/A 

N/A 

N/A 

N/A 

85,560 

N/A 

347,534 

Salinas  Californian . 

6(c) 

2  1/16 

320,046 

15,065 

N/A 

N/A 

N/A 

283,886 

N/A 

618.997 

San  Diego  Union*  iribune . 

. (mS) 

6(d) 

2  1/16 

1,521,220 

211,432 

N/A 

N/A 

N/A 

N/A 

1,196,781 

2,929,433 

Vruon-Trihune  (Part  Run) 

6(d) 

2  1/16 

221,881 

21,581 

N/A 

N/A 

N/A 

N/A 

211,047 

454,509 

San  Francisco  Chronicle . 

6(d) 

2  1/16 

28,213 

9,218 

N/A 

N/A 

N/A 

N/A 

N/A 

37,431 

Examiner . 

. (e) 

6(d) 

2  1/16 

621 

1,212 

N/A 

N/A 

N/A 

N/A 

N/A 

1,833 

Examiner  &  Chronicle . 

6(d) 

2  1/16 

977,020 

362,765 

49,842 

77,924 

48,767 

N/A 

891,860 

2,408,196 

Examiner  &  Chronicle . 

. (S) 

6(d) 

2  1/16 

1,061,061 

315,758 

15,347 

12,619 

53,999 

N/A 

231,758 

1,690,542 

Total . 

2,066,915 

688,953 

65,189 

90,543 

102,766 

N/A 

1,123,618 

4,138.002 

1  *Figure  represents  Legal  advertising  only. 

1  (a)  Classified  advertising  on  T'Column  format,  (b)  Classified  advertising  o 

in  8'Column  format,  (c)  Classified  advertising 

on  9'cotumn  format,  (d)  Classified  advertising  on  lO'Column  format. 

1  Totals  do  not  necessarily  add 

up  across  because  only  major  classifications  are  shown  and  because  Automotive,  Financial  and  Transportation^ravel/Tourism  breakdowns  are 

sometimes  also 

1  included  in  Classified,  General  and  Retail. 
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Title  of  Frequency  Number  Column 

Newspaper  of  Adv.  Width  Trans/ 

Columns  in  Travel/  Classified  Classified  Total 

per  page  inches  Reuil  General  Automotive  Financial  Tourism  Display  In^Column  Advertising 

Chronicle  (Part  Run) . (m)  6(d)  2  1/16  9,942  8,431  N/A  N/A  N/A  N/A  N/A  18,373 

Examiner  (Part  Run) . (e)  6(d)  2  1/16  81  42  N/A  N/A  N/A  N/A  N/A  123 

Examiner  Chronicle  (Part  Run)  ..(me)  6(d)  2  1/16  262,509  20,549  59,020  4,120  3,258  N/A  359,238  708,694 

Examiner  6r  Chronicle  (Part  Run)  ..(S)  6(d)  2  1/16  58,302  18,668  1,240  32  590  N/A  60,030  138.862 

Total  (Part  Run) .  330,834  47,690  60,260  4,152  3,848  N/A  419,268  866,052 

Visalia  Times'Delta . (m)  6  2  1/16  458.480  14,570  N/A  N/A  N/A  196,708  68,504  738,262 

West  Covina  Thomson  LA  News 

Group . (mS)  6  2  1/16  614,677  42,827  346,071  1.727  N/A  81.218  579.376  1,318,098 

(Pasadena  Star'News) . (mS) 

(San  Gabriel  Valley  Tribune) . (mS) 

(Whittier  Daily  News) . (mS) 

COLORADO 

Boulder  Daily  Camera . (mS)  6(c)  2  566,526  28,026  N/A  N/A  N/A  277,230  N/A  871,782 

Doily  Camera  (Part  Run) . (mS)  5(a)  2  15,609  13  N/A  N/A  N/A  N/A  N/A  15,622 

Denver  Rocky  Mountain  News . (mS)  5(b)  2  1/16  1,307,906  46,961  1,053,632  50,900  49,180  754,683  1,006,055  3,115,605 

Fort  Morgan  Times . (e)  6  2  1/16  103,358  5,688  9,843  5,864  512  19,484  20,664  165,413 

Glenwood  Post . (m)  6  2  1/8  186,779  6,855  N/A  N/A  N/A  N/A  74,657  279334 

Loveland  Daily  Reporter-Herald . (e)  6  2  1/8  194,444  4,050  N/At  N/At  N/At  71,086  119,428  384,958 


t  Automotive,  Financial  and  Transportation/ 
Travel/Tourism  inches  are  included  in  Retail. 

CONNECTICUT 


Greenwich  Time . (all  day)  6(d)  2  1/16  233,174  78,646  65,452  40,233  6,695  179,184  147,095  638,099 

Sunday  Time . (S)  6(d)  2  1/16  426,617  192,987  29,850  23,927  9,920  91,365  75,803  786,772 

Toul .  659,791  271,633  95,302  64,160  16,615  270,549  222,898  1,424,871 

Middletown  Press . (m)  6(c)  2  7/8  165,043  1,518  22,958  N/A  N/A  59,592  82,244  331,355 

Suraford  Advocate . (all  day)  6(d)  2  1/16  281,225  74,361  74,152  34,330  6,721  131,085  196,182  682,853 

Sunday  Advocate . (S)  6(d)  2  1/16  325,917  197,935  30,260  25,780  9,664  90,676  75,519  690,047 

Total .  607,142  272,296  104,412  60,110  16,385  221,761  271,701  1,372,900 

DELAWARE 

Dover  Delaware  State  News . (mS)  6(c)  2  1/2  402,491  1,087  36,329  11,567  2,825  197,738  162,640  814,677 

DISTRia  OF  COLUMBIA 

Washington  Post . (mS)  6(d)  2  1/16  1,556,424  304,140  N/A  N/A  N/A  1,269,205  N/A  3,129,769 

Post  (Pan  Run) . (mS)  6(d)  2  1/16  247,426  10,188  N/A  N/A  N/A  8,634  N/A  266,248 

FLORIDA 

Boca  Raton  News . (m)  6(d)  2  1/8  573,000  84,200  154,800  N/A  N/A  444,100  81,800  1,337,900 

Fort  Lauderdale  Sun-Sentinel . (mS)  6(d)  2  1/16  1,389,298  546,806  N/At  N/Att  N/At  2,216,153  N/Attt  4,152,257 

Sun-Sentinel  (Part  Run) . (mS)  6(d)  2  1/16  2,196,001  82,951  N/At  N/Att  N/At  722,304  N/Attt  3,001,256 


t  Automotive  and  Transportation/Travel/ 
Tourism  inches  are  included  in  General, 
tt  Financial  inches  are  included  in  Retail, 
ttt  Classified  In-Column  inches  are  included 
in  Classified  Display. 


Fort  Myers  News-Press . 

. (m) 

6 

2  1/16 

665,375 

25,132 

702,608 

N/At 

1,393,115 

News-Press . 

. (S) 

6 

2  1/16 

278,374 

22,736 

162,530 

N/At 

463,640 

News-Press . 

. (mS) 

6 

2  1/16 

357,780 

33,240 

15,438 

406,458 

Total . 

943,749 

47,868 

357,780 

33,240 

15,438 

865,138 

N/At 

2,263,213 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 


Jacksonville  Florida  Times-Union . (mS)  6  2  1/16  753,580  52,506  9,726  3,015  N/A  N/A  N/A  818,827 

Leeshurg  Daily  Commercial . (mS)  6(d)  2  1/16  207,493  1,895  N/At  N/At  N/At  272,842  184,845  667,075 

t  Automotive,  Financial  and  Transportation/ 

Travel/Tourism  inches  are  included  in  Classified. 

Miami  Herald . (mS)  6(d)  2  1/16  1,100,589  245,564  937,802  62,147  90,965  1,689,515  N/At  3,035,668 

Herald  (Part  Run) . (mS)  6(d)  2  1/16  1,697,265  166,378  N/A  N/A  N/A  1,321,209  N/At  3,184,852 

t  Classified  In-Column  inches  are  included 
in  Classified  Display. 

Ocala  Star-Banner . (m)  6(c)  2  1/16  523,600  4,800  N/At  N/At  N/At  595,100  N/Att  1,123,500 

t  Automotive,  Financial  and  Transportation/ 

Travel/Tourism  inches  are  included  in  Retail, 
tt  Classified  In-Column  inches  are  included  in 
Classified  Display. 


Tallahassee  Democrat . 

6(c) 

2 

1/8 

529,000 

10,700 

418,874t 

N/A 

N/A 

374,993 

328,054 

1,008,398 

Democrat . 

. (S) 

6(c) 

2 

1/8 

174,200 

7,200 

34,886t 

N/A 

N/A 

84,456 

104,156 

307,141 

Total . 

703,200 

17,900 

453,760t 

N/A 

N/A 

459,449 

432,210 

1,315,539 

Democrat  (Part  Run) . 

6(c) 

2 

1/8 

13,400 

N/A 

N/A 

N/A 

N/A 

4,663 

N/A 

16,508 

Democrat  (Part  Run) . 

. (S) 

6(c) 

2 

1/8 

33,300 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

33,300 

Total  (Part  Run) . 

46,700 

N/A 

N/A 

N/A 

N/A 

4,663 

N/A 

49,808 

t  Automotive  inches  are  reported  in  10-col.  format. 


GEORGIA 

Columhus  Ledger-Enquirer . (mS)  6  2  1/16  398,600  15,900  214,900  N/A  N/A  351,400  N/A  765,900 

Statesboro  Herald . (mS)  6  2  222,511  3,086  N/A  N/A  N/A  42,151  N/A  267,748 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  T-column  format,  (b)  Classified  advertising  on  S-column  format,  (c)  Classified  advertising  on  9'column  format,  (d)  Classified  advertising  on  lO-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive,  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also 
included  in  Classified,  General  and  Retail. 
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lltle  of 

Newspaper 

Frequency 

Number 
of  Adv. 
Columns 
per  page 

Column 

Width 

in 

inches 

Retail 

General 

IDAHO 

Blackfoot  Morning  News . 

6(c) 

2  1/16 

67.318 

2,788 

Twin  Falls  'Iimes'News . 

. (mS) 

6(c) 

2  1/16 

350,050 

3,660 

ILUNOIS 

Alton  Telegraph . 

6 

2  1/16 

445,545 

3,609 

Champaign  News'Gazette . 

. (eS) 

6(b) 

2  1/16 

407,718 

16,399 

NesvS'Qo^ettefPart  Run) . 

. ..(eS) 

6(b) 

2  1/16 

10,561 

N/A 

Chicago  Sun'ltmes . 

5(b) 

2  1/16 

430,000 

130,000 

Sun-Times . 

. (S) 

5(b) 

2  1/16 

125,000 

50,000 

Total . . 

555,000 

180,000 

Sun-Times  (Part  Run) . . 

. -..(m) 

5(b) 

2  1/16 

550,000 

50,000 

Sun-Times  (Port  Run) . . 

. (S) 

5(b) 

2  1/16 

160,000 

20,000 

Total  (Part  Run) . . 

710,000 

70,000 

Danville  Commercial-News . . 

. (e) 

6 

2  1/16 

118,580 

2,990 

Commercial-News . . 

. (S) 

6 

2  1/16 

55,992 

656 

Toul . 

174,572 

3,646 

t  Classified  In-Column  inches  ai 

‘e  included  in 

Classified  Display. 

Moline  Dispatch . 

. (eS) 

6(c) 

2  1/16 

427,772 

24,574 

Rock  Island  Argus . 

. (eS) 

6(c) 

2  1/16 

429,887 

25,798 

INDIANA 

Bloomington  Herald-Times . 

t  Classified  In-Column  inches  are 

. (mS)  , 

included  in 

6(c) 

2  1/16 

349,622 

4,070 

Classified  Display. 

Clinton  Daily  Clintonian . 

. M 

7 

2  1/8 

103,035 

2,570 

Connersville  News-Examiner... 

. (e) 

6(c) 

2  1/16 

158,640 

815 

Greensburg  Daily  News . 

. (e) 

6(b) 

2  1/16 

140,078 

1,435 

Indianapolis  Star/News . 

6 

2  1/4 

1,425,415 

89,136 

Star/News  (Part  Run) . 

6 

2  1/4 

124,557 

N/A 

Lafayette  Journal  &  Courier.... 

. (mS) 

6(c) 

2  1/16 

367,306 

12,168 

Lebanon  Reporter . 

. M 

6 

2  1/16 

132,26.) 

1,268 

Logansport  Pharos-Tribune . 

. (e) 

6(b) 

2  1/16 

183,0?6 

1,062 

Pharos-Tribune . 

Total . 

. (S) 

6(b) 

2  1/16 

N/A 

183,096 

N/A 

1,062 

Madison  Courier . 

. (e) 

6(b) 

2  1/16 

135,411 

2,130 

Muncie  Star . 

6 

2  3/4 

194,029 

3,794 

Evening  Press . 

. (e) 

6 

2  3/4 

280,465 

3,824 

Sunday  Star . 

Total . 

. (S) 

6 

2  3/4 

79,515 

554.009 

1,671 

9,289 

Munster  Times . 

6 

2 

352,003 

16,506 

Times  (Part  Run) . 

t  Automotive  &  Financial  inches 

are  included  in 

6 

2 

211,489 

N/A 

Retail. 

ft  Transportation/Travel/Tourism  inches  are 

included  in  general. 

ttt  Classified  In-Column  inches  5 

ire  included  in 

Classified  Display. 

South  Bend  Tribune . 

. (e) 

6(d) 

2  1/16 

266,079 

13,727 

Tribune . 

Total . 

. (S) 

6(d) 

2  1/16 

121,718 

387,797 

9,690 

23,417 

Tribune  (Part  Run) . 

. (e) 

6(d) 

2  1/16 

18,954 

N/A 

Tribune  (Part  Run) . 

Total  (Part  Run) . 

. (S) 

6(d) 

2  1/16 

20,958 

39,912 

N/A 

N/A 

Vincennes  Sun-Commercial . 

. (eS) 

6 

2  1/4 

236,651 

2,454 

Wabash  Plain  Dealer . 

. (e) 

6 

2 

166,669 

314 

Warsaw  Times-Union . 

. (e) 

6 

2  1/16 

266,589 

N/A 

Washington  Times-Herald . 

. (e) 

6(b) 

2  1/16 

186,991 

7,722 

IOWA 

Carroll  Times-Herald . 

. (e) 

6 

2  1/8 

132,854 

4,202 

Creston  News-Advertiser . 

t  Classified  In-Column  inches  are 

. (*) 

included  in 

6(c) 

2  1/8 

115,853 

6,130 

Classified  Display. 

Iowa  City  Press-Citizen . 

. . (e) 

6 

2  1/4 

246,128 

19,130 

KANSAS 

Fort  Scott  Tribune . . 

. (e) 

6 

2  1/4 

79,690 

4,034 

Hutchinson  News . . 

. (mS) 

6(c) 

2  1/16 

288,563 

4,917 

Junction  City  Daily  Union . . 

t  Classified  In-Column  inches  are 

. (eS) 

included  in 

6 

2  1/16 

150,408 

2,024 

Classified  Display. 

Lawrence  Journal-World . 

. (eS) 

6 

2 

426.730 

6,565 

Liberal  Southwest  Daily  Times  .. 

. (eS) 

6(b) 

2 

227,429 

2,986 

t  Classified  In'Column  inches  are  included  in 
Classified  Display. 


Trans/ 


Travel/ 

Classified 

Classified 

Total 

Automotive 

Financial 

Tourism 

Display 

In-Column 

Advertising 

N/A 

N/A 

N/A 

22,208 

41,374 

133,688 

N/A 

16,247 

N/A 

294,636 

49,362 

713,955 

N/A 

N/A 

N/A 

142,379 

58,771 

650,304 

N/A 

N/A 

N/A 

220,108 

179,930 

824,155 

N/A 

N/A 

N/A 

951 

873 

12,385 

220,000 

55,000 

60,000 

310,000 

240,000 

1,110,000 

37,000 

12,000 

20,000 

65,000 

75,000 

315,000 

257,000 

67,000 

80,000 

375,000 

315,000 

1,425,000 

265,000 

25,000 

30,000 

700,000 

N/A 

1,300,000 

50,000 

6.000 

12,000 

185,000 

N/A 

365,000 

315,000 

31,000 

42,000 

885,000 

N/A 

1,665,000 

N/A 

N/A 

N/A 

140,517 

N/At 

262,087 

N/A 

N/A 

N/A 

52,281 

N/At 

108,929 

N/A 

N/A 

N/A 

192,798 

N/At 

371,016 

N/A 

N/A 

N/A 

319»094 

335,227 

1,106,667 

N/A 

N/A 

N/A 

319,094 

335,227 

1,110,006 

N/A 

N/A 

N/A 

402,673 

N/At 

756,365 

N/A 

N/A 

N/A 

N/A 

16,793 

122,398 

N/A 

N/A 

N/A 

N/A 

94,540 

253,995 

30,150 

12,400 

1,813 

38,150 

57.457 

243,840 

440,286 

62,281 

34,367 

1,158,178 

N/A 

2,716,324 

N/A 

N/A 

N/A 

N/A 

N/A 

124,557 

N/A 

N/A 

N/A 

340,509 

220,211 

940,194 

N/A 

N/A 

N/A 

49,347 

14,740 

197,619 

N/A 

N/A 

N/A 

N/A 

N/A 

184,158 

N/A 

N/A 

N/A 

98,594 

N/A 

98,594 

N/A 

N/A 

N/A 

98,594 

N/A 

282,752 

38,843 

18,601 

761 

13,847 

70,535 

221,923 

6,178 

12,974 

9,899 

152,709 

N/A 

350,532 

1,173 

8,694 

4.599 

167,584 

N/A 

451,873 

5,984 

13,476 

3,934 

58,654 

N/A 

139,840 

13,335 

35,144 

18,432 

378,947 

N/A 

942,245 

N/At 

N/At 

N/Att 

331,275 

N/Attt 

699,784 

N/A 

N/A 

N/A 

N/A 

N/A 

211,489 

N/A 

N/A 

N/A 

274,820 

86,207 

496,422 

N/A 

N/A 

N/A 

85,451 

79,443 

230,344 

N/A 

N/A 

N/A 

360,271 

165,650 

726,766 

N/A 

N/A 

N/A 

N/A 

N/A 

18,954 

N/A 

N/A 

N/A 

N/A 

N/A 

20,958 

N/A 

N/A 

N/A 

N/A 

N/A 

39,912 

N/A 

N/A 

N/A 

132,510 

N/A 

371,615 

N/A 

N/A 

N/A 

73,232 

N/A 

240,215 

N/A 

N/A 

N/A 

38,556 

N/A 

305,145 

N/A 

N/A 

N/A 

N/A 

84,059 

278,772 

N/A 

N/A 

N/A 

N/A 

51,655 

188,711 

N/A 

N/A 

N/A 

46,086 

N/At 

168,069 

62,881 

16,536 

N/A 

130,044 

112,271 

532,852 

N/A 

N/A 

N/A 

96,872 

N/A 

180,596 

N/A 

N/A 

N/A 

220,161 

91,432 

605,073 

N/A 

N/A 

N/A 

93,401 

N/At 

245,833 

70,862 

15,272 

1,702 

39,478 

164,650 

725,259 

5,460 

9,789 

N/A 

28,168 

N/At 

273,832 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  T'column  format,  (b)  Classified  advertising  on  8'column  format,  (c)  Classified  advertising  on  9'column  format,  (d)  Classified  advertising  on  10>column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive^  Financial  and  TransportationTTravel/Tourism  breakdowns  are  sometimes  also 
included  in  Classified,  General  and  Retail. 
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Title  of  Frequency  Number  Column 

Newspaper  of  Adv.  Width  Trans/ 

Columns  in  Travel/  Classified  Classified  Total 

per  page  inches  Retail  General  Automotive  Financial  Tourism  Display  In-Column  Advertising 

Topeka  Capital-Journal . (m)  6  2  1/16  415,655  9,431  N/A  N/A  N/A  302,567  N/At  727,653 

Capital-Journal . (S)  6  2  1/16  132,859  3,082  N/A  N/A  N/A  105,717  N/At  241,658 

Toul .  548,514  12,513  N/A  N/A  N/A  408,284  N/At  969,311 

Capital-Journal  (Part  Run) . (m)  5  2  1/16  22,361  N/A  N/A  N/A  N/A  N/A  N/A  22,361 

Capital-Journal  (Part  Run) . (m)  5  2  1/16  22,817  N/A  N/A  N/A  N/A  N/A  N/A  22,817 

Total  (Part  Run) .  45,178  N/A  N/A  N/A  N/A  N/A  N/A  45,178 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Wichita  Eagle . (mS)  6(d)  2  1/16  466,728  22,301  N/A  23,772  4,643  N/A  809,018  1,298,047 

Eagle  (Part  Run) . (mS)  6(d)  2  1/16  111,446  411  N/A  N/A  N/A  46,978  N/A  158,835 

KENTUCKY 

Bowling  Green  Daily  News . (eS)  6(c)  2  1/16  854,886  19,663  N/A  13,849*  N/A  165,195  84,400  1,137,993 

Henderson  Gleaner . (m)  6  2  1/16  183,020  8,531  N/A  N/A  N/A  87,834  69,163  348,548 

Lexington  Herald-Leader . (m)  6(d)  2  1/8  582,197  14,587  N/A  N/A  N/A  622,396  N/At  1,219,180 

Herald-Leader  (Part  Run) . (m)  6(d)  2  1/8  51,574  308  N/A  N/A  N/A  1,724  N/At  53,606 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Mayfield  Messenger . (e)  6  2  79,270  2,500  N/A  N/A  N/A  78,000  N/At  159,770 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 


MAINE 

Bangor  Daily  News . (m)  6(c)  2  1/16  263,951  15,682  82,486  N/At  N/At  111,375  114,169  587,663 

Daily  News  (Part  Run) . (m)  6(c)  2  1/16  53,345  N/A  N/A  N/A  N/A  N/A  N/A  53,345 

t  Financial  &  Transportation/Travel/Tourism 
inches  are  included  in  Retail  &  General. 

Biddeford  Journal  Tribune . (e)  6<c)  2  1/16  109,313  3,284  N/At  N/Att  N/Att  59,809  135,553  307,959 

t  Automotive  inches  are  included  in  Retail  & 

Classified. 

tt  Financial  &  Transportation/Travel/Tourism 
inches  are  included  in  Retail. 


Portland  Press  Herald . (m)  6  2  1/16  395,784  13,985  104,318  1,296  N/A  111.454  209,382  730,605 

Maine  Sunday  Telegram . (S)  6  2  1/16  262,317  5,584  102,334  1,148  N/A  181,188  38,079  487,168 

Total .  658,101  19,569  206,652  2,444  N/A  292,642  247,461  1,217,773 

Press  HeroU  fPart  Run) . (m)  5  2  30,970  N/A  N/A  N/A  N/A  N/A  194  31,164 

MARYLAND 

Easton  Sur-Democrat . (mS)  6(c)  2  1/8  148.122  3,276  111.549  25,872  N/A  27,764  41,646  358,733 

Frederick  Post  &  News . (me)  6  2  1,329,525  5,418  27,943  N/A  N/A  490,418  N/At  1,853,304 


t  Classified  In'Column  inches  are  included  in 
Classified  Display. 

MASSACHUSEHS 


Athol  Daily  News . (e)  6(b)  2  1/16  104,523  2,658  N/At  N/At  N/At  N/A  66,008  173,189 

t  Automotive,  Financial  &  Transportation/ 

Travel/Tourism  inches  are  included  in  Retail. 

Attleboro  Sun  Chronicle . (cS)  6  2  1/16  414,810  5,996  N/A  N/A  N/A  259,127  N/At  679,933 

t  Classified  In'Column  inches  are  included  in 
Classified  Display. 

Boston  Globe . (mS)  6(d)  2  1/16  815,894  636,522  605,266  94,346  160,696  1,092,122  726,459  3,270,997 

Qlobe  (Part  Run) . (S)  6<d)  2  1/16  148,963  100,394  15,590  17,812  3,221  33,523  766  283,646 

Boston  Herald . (mS)  5(b)  2  1/16  361,992  169,210  643,776  45,672  47,931  830,635  242,831  2,342,047 

Gardner  News . (e)  7  1  5/8  133,267  N/A  N/A  15,057  N/A  N/A  24,790  173,114 

Lawrence  EagU'Tribune . (e)  6(d)  2  1/16  319,969  9,476  N/A  N/A  N/A  221,328  N/At  550,773 

Sunday  Eagle-Tribune . (S)  6(d)  2  1/16  127,650  3,620  N/A  N/A  N/A  125,549  N/At  256,819 

Toul .  447,619  13,096  N/A  N/A  N/A  346,877  N/At  807.592 

Eagle-Tribune  (Part  Run) . (e)  6  2  1/16  34,789  N/A  N/A  N/A  N/A  N/A  N/A  34,789 

Sunday  Eagle-Tribune  (Part  Run)...(S)  6  2  1/16  23,192  N/A  N/A  N/A  N/A  N/A  N/A  23,192 

Total  (Part  Run) .  57,981  N/A  N/A  N/A  N/A  N/A  N/A  57,981 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Lowell  Sun . (eS)  6(c)  2  1/16  459,736  15,366  187,517  30,350*  N/A  397,911  N/At  903,363 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Quincy  Patriot  Ledger . (e)  6(c)  2  450,624  23,327  183,944  40,367  4,085  271,946  332,615  1,306,908 

Patriot  Ledger  (Part  Run) . (e)  6(c)  2  99,778  N/A  N/A  14,876  N/A  10,262  N/A  124,916 

Salem  Evening  News . (e)  6  2  1/16  380,588  11,586  61,521  14,561  3,217  228,906  N/A  700,379 

Wakefield  Daily  Item . (e)  6(c)  2  122,555  9,512  N/At  5,587*  N/A  99,744  N/Att  237,398 

t  Automotive  inches  are  included  in  Retail  & 

Classified  Display. 


tt  Classified  In-Column  inches  are  included  in 
Classified  Display. 


*Figure  represents  Legal  advertising  only. 

(a)  Classifi^  advertising  on  7-column  format,  (b)  Classified  advertising  on  8-column  format,  (c)  Classified  advertising  on  9-column  format,  (d)  Classified  advertising  on  10-column  format. 
Touls  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive,  Financial  and  Transporution/Travel/Tourism  breakdowns  are  sometimes  also 
included  in  Classified,  General  and  Reuil. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Trans/ 

Columns 

in 

Travel/ 

Classified 

Classified 

Total 

per  page 

inches 

Retail 

General 

Automotive 

Financial 

Tourism 

Display 

In-Column 

Advertising 

MICHIGAN 

Alpena  News . 

. («) 

6(b) 

2  1/16 

156,456 

4,643 

N/A 

N/A 

N/A 

78,936 

N/At 

240,035 

t  Classified  lii'Column  inches  are 

included  in 

Classified  Display. 

Escanaba  Daily  Press . 

. (e) 

6(c) 

2  1/16 

119,868 

3,464 

N/A 

N/A 

N/A 

13,327 

53,309 

189,968  ' 

Ionia  Sentinel'Standard . 

6(b) 

2  1/8 

88,312 

933 

5,424 

N/A 

N/A 

3,195 

41,184 

139,048 

Lansing  State  Journal . 

. (mS) 

6(d) 

2  1/16 

478,433 

21,974 

120,080 

18,524 

3,576 

426,229 

N/A 

1,068,816 

Stole  Journal  (Port  Run) . 

. (mS) 

6 

2  1/16 

63,819 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

63,819 

Three  Rivers  CommerciahNews . 

. (e) 

6(b) 

2 

157,190 

2,550 

N/A 

2,702* 

N/A 

42,142 

N/A 

204,584 

Traverse  City  Record'Eagle . 

. (mS) 

6(c) 

2  1/8 

399,341 

13,451 

23,766 

22,641 

12,726 

272,725 

75,737 

792,320 

MINNESOTA 

Brainerd  Daily  Dispatch . 

. (eS) 

6 

2 

205,177 

1,709 

N/A 

N/A 

N/A 

157,699 

N/A 

364,585 

St.  Cloud  Times . 

. (eS) 

6 

2  1/16 

387,790 

14,417 

31,185 

17,442 

N/A 

181,830 

149,889 

782,553 

MISSISSIPPI 

Natchez  Democrat . 

6(c) 

2  1/16 

64,826 

1,579 

N/A 

N/A 

N/A 

12,007 

19,596 

98,008 

MISSOURI 

Branson  Tri'Lakes  Daily  News ... 

. (m) 

6 

2 

125,533 

3,940 

N/A 

N/A 

N/A 

109,101 

51,608 

290,182 

Cape  Girardeau  Southeast  Missourian ..(mS) 

6 

2  1/16 

383,480 

15,602 

N/A 

10,350* 

N/A 

220,942 

N/At 

630,374 

t  Classified  In'Coiumn  inches  are 

included  in 

Classified  Display. 

St.  Joseph  NewS'Press . 

. (mS) 

6(c) 

2  1/16 

1,124,120 

108,789 

N/A 

6,281 

N/A 

N/A 

213,117 

1,452,298 

St.  Louis  Post'Dispatch . 

. (mS) 

6(d) 

2  1/16 

912,591 

76,116 

N/A 

N/A 

N/A 

1,041,607 

N/At 

2,030,314 

t  Classified  In^Column  inches  are 

included  in 

Classified  Display. 

Trenton  Republican^Times . 

. (e) 

6 

2  1/16 

85,778 

2,755 

N/A 

5,741 

N/A 

3,875 

42,182 

140,331 

West  Plains  Daily  Quill . 

. (e) 

6 

2  1/16 

121,131 

6,690 

N/A 

N/A 

N/A 

N/A 

37,306 

165,127 

MONTANA 

Billings  Gazette . 

. (m) 

6 

2 

351,953 

10,772 

185,717 

16,756 

N/A 

171,238 

100,633 

837,069 

NEBRASKA 

Lincoln  JoumaLStar . 

6(c) 

2  1/16 

52,370 

12,764 

2,356 

8 

2,859 

23,830 

13,387 

107,574 

McCook  Daily  Gazette . 

. (e) 

6 

2 

128,683 

9,220 

N/A 

N/A 

N/A 

24,430 

26,327 

188,660 

North  Platte  Telegraph . 

6 

2  1/16 

195,467 

12,387 

N/A 

N/A 

N/A 

73,674 

33,012 

314,540 

NEW  HAMPSHIRE 

Dover  Foster's  Democrat . 

. (e) 

6 

2  1/16 

322,729 

7,720 

87,331 

N/A 

N/A 

80,965 

71,060 

569,805 

Laconia  Citizen . . 

. (e) 

6 

2  1/16 

208,173 

5,492 

13,919 

N/A 

N/A 

74,668 

42,303 

344,555 

Manchester  Union  Leader/New  Hamsphire 

Sunday  News . . 

. (mS) 

6 

2  1/16 

658,184 

20,239 

N/A 

N/A 

N/A 

607,503 

N/A 

1,285,926 

Nashua  Telegraph . 

. (mS) 

6(c) 

2  1/16 

478,132 

9,293 

N/A 

N/A 

N/A 

195,679 

222,578 

905,682 

NEW  JERSEY 

Bridgewater  Courier-News . 

. (mS) 

6(d) 

2  1/16 

351,246 

48,904 

95,066 

18,912 

N/A 

174,846 

262,268 

837,264 

Hackensack  Record . 

6(d) 

2  1/16 

753,472 

83,279 

36,083 

61,209 

22,449 

449,001 

405,691 

1,788,735 

Record . 

. (S) 

6(d) 

2  1/16 

273,417 

57,875 

16,712 

40,816 

35,509 

380,085 

174,328 

943,233 

Total . 

1,026,889 

141,154 

52,795 

102,025 

57,958 

829,086 

580,019 

2,731,968 

Record  (Part  Run) . 

6(d) 

2  1/16 

60,101 

4,024 

N/A 

3,961 

206 

566 

24 

68,676 

Record  (Port  Run) . 

. (S) 

6(d) 

2  1/16 

67,768 

6,355 

N/A 

8,599 

295 

576 

N/A 

83,298 

Total  (Part  Run) . 

127.869 

10,379 

N/A 

12,560 

501 

1,142 

24 

151,974 

Neptune  Asbury  Park  Press . 

. (eS) 

6(c) 

2  1/2 

1,210,000 

95,000 

N/A 

N/A 

N/A 

435,000 

458,000 

2,198,000 

NEW  MEXICO 

Albuquerque  Journal . 

6(c) 

2  1/16 

445,941 

19,996 

121,497 

12,682 

7,647 

113,677 

205,933 

927,373 

Tribune . . 

. (e) 

6(c) 

2  1/16 

282,780 

18,573 

118,804 

7,246 

6,685 

67,447 

205,933 

707,468 

Sunday  Journal . . 

. (S) 

6(c) 

2  1/16 

146,212 

11,953 

4,267 

5,880 

7,625 

89,413 

95,897 

361,247 

Total . . 

874,933 

50,522 

244,568 

25,808 

21,957 

270,537 

507,763 

1,996,088 

Carlsbad  Current- Argus . . 

. (m) 

6(c) 

2  1/16 

172,424 

1,763 

6,676 

5,072 

972 

22,280 

36,926 

246,113 

Roswell  Daily  Record . 

. (mS) 

6(b) 

2  1/16 

195,819 

4,882 

N/A 

22,072* 

N/A 

54,990 

97,167 

374,930 

NEW  YORK 

Buffalo  News . 

5(d) 

2  1/16 

376,230 

82,995 

60,253 

23,546 

N/A 

357,529 

N/At 

900,553 

New. . 

. (S) 

5(d) 

2  1/16 

179,071 

65,427 

47,645 

18,593 

N/A 

92,902 

N/At 

403,638 

Total . 

555,301 

148,422 

107,898 

42,139 

N/A 

450,431 

N/At 

1,304,191 

t  classified  In-Column  inches  a: 

re  included  in 

Classified  Display. 

1  *Figure  represents  Legal  advertising  only. 

1  (a)  Classified  advertising  on  T-column  format,  (b)  Classified  advertising  c 

>n  8'column  format,  (c)  Classified  advertising 

on  9-column  format,  (d)  Classified  advertising  on  lO-column  format. 

1  Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive*  Financial  and  Transportation/Travel/Tourism  breakdowns  are 

sometimes  also 

1  included  in  Classified,  General  and  Retail. 
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Title  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Trans/ 

Columns 

in 

Travel/ 

Classified 

Classified 

Total 

per  page 

inches 

Retail 

General 

Automotive 

Financial 

Tourism 

Display 

In-Column 

Advertising 

Middletown  Times  Herald'Record 

6 

2 

795,053 

7,124 

153,702t 

N/A 

N/A 

125,808 

234,153 

1,162,138 

Sunday  Record . 

. (S) 

7 

2 

N/A 

N/A 

171,038t 

N/A 

N/A 

137,505 

227,164 

364,669 

Total . . 

795,053 

7,124 

324,740t 

N/A 

N/A 

263,313 

461,317 

1,526,807 

Times  Herold'Kecord  (Part  Kunj....(mS) 

6 

2 

206,128 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

206,128 

t  Automotive  inches  are  also  included  in 

Classified  Display  and  Classified  In'Column. 

New  York  Times . 

. (mS) 

6<d) 

2  1/16 

693 

1,167 

N/A 

N/A 

N/A 

948 

N/At 

2,808 

Times  (Part  Run) . 

. <mS) 

6 

2  1/16 

435 

186 

N/A 

N/A 

N/A 

305 

N/A 

926 

t  Classified  In'Column  inches  are 

included  in 

Classified  Display. 

Olean  TiroeS'Heraid . 

. (eS) 

6(c) 

2  1/16 

222,002 

3,719 

N/A 

N/A 

N/A 

111,788 

N/At 

337,509 

t  Classified  In'Column  inches  are 

included  in 

Classified  Display. 

NORTH  CAROUNA 

Goldsboro  NewS'Argus . 

. (eS) 

6 

2  1/16 

305,720 

4,391 

N/At 

N/A 

N/Att 

321,740 

N/A 

631,851 

t  Automotive  inches  are  included 

in  Retail  & 

Classified  Display. 

tt  Transportation/Travel/Tourism  inches  are 

included  in  General. 

Raleigh  News  &  Observer . 

. (mS) 

6(d) 

2  1/4 

795,752 

23,585 

N/At 

N/Att 

N/Att 

1,335,832 

N/Attt 

2,155,169 

Netvs  S  Observer  (Part  Run)  , 

. (mS) 

6(d) 

2  1/4 

118,078 

N/A 

N/A 

N/Att 

N/Att 

N/A 

N/A 

118,078 

t  Automotive  inches  are  included 

in  Classified. 

tt  Financial  &.  Transportation/Travel/Tourism  inches 

are  included  in  Retail. 

ttt  Classified  In'Column  inches  are  included  in 

Classified  Display. 

Reidsville  Review . 

. (eS) 

6 

2  1/8 

89,750 

1,492 

9,100 

10,400 

100 

21,879 

43,997 

176,718 

NORTH  DAKOTA 

Grand  Forks  Herald . 

. (mS) 

6 

2  1/16 

299,815 

7,119 

N/A 

N/A 

N/A 

68,585 

160,031 

535,550 

Herald  (Part  Run) . 

. (mS) 

6 

2  1/16 

N/A 

N/A 

N/A 

N/A 

N/A 

12,220 

N/A 

12,220 

OHIO 

Akron  Beacon  Journal . 

. (mS) 

6(d) 

2  1/16 

572,831 

50,905 

683,796 

N/A 

12,255 

685,661 

548,912 

2,554,360 

Beacon  Journal  (Part  Run).... 

. (mS) 

6(d) 

2  1/16 

105,456 

666 

65,032 

N/A 

N/A 

75,770 

N/A 

246,924 

Bowling  Green  Sentinel-Tribune 

. M 

6(b) 

2  1/16 

160,939 

4,066 

N/A 

11,338* 

N/A 

146,398 

N/A 

322,741 

Lima  News . 

. (eS) 

6(c) 

2  1/16 

361,755 

6,331 

N/A 

N/A 

N/A 

132,915 

158,580 

659,581 

Medina  County  Gazette . 

6(c) 

2  1/16 

278,418 

981 

N/A 

N/A 

N/A 

331,991 

N/At 

611,393 

t  Classified  In'Column  inches  are 

r  included  in 

Classified  Display. 

Napoleon  Northwest  Signal . 

6 

2 

76,090 

468 

N/A 

N/A 

N/A 

29,910 

23,407 

136,599 

Shelby  Daily  Globe . 

. (e) 

6 

2  1/16 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

N/A 

81,356 

Toledo  Blade . 

6 

2  1/16 

395,938 

23,781 

N/A 

N/A 

N/A 

44,692 

159,416 

623,827 

Blade . 

. (S) 

6 

2  1/16 

210,873 

13,551 

N/A 

N/A 

N/A 

78,627 

75,324 

378,375 

Total . 

606,81 1 

37,332 

N/A 

N/A 

N/A 

123,319 

234,740 

1,002,202 

Blade  (Part  Run) . 

6(d) 

2  1/16 

72,906 

2,055 

N/A 

N/A 

N/A 

N/A 

5,981 

80,942 

Upper  Sandusky  Daily  Chief-Union.... (e) 

6 

2 

203,965 

N/A 

N/A 

N/A 

N/A 

N/A 

52,964 

256,929 

Van  Wert  Times-Bulletin . 

. (e) 

6 

2  1/16 

208,382 

2,902 

N/At 

N/At 

N/At 

38,204 

24,037 

273,525 

t  Automotive,  Financial  6i  Transportation/Travel/ 

Tourism  inches  are  included  in 

Retail. 

OKLAHOMA 

Ponca  City  News . 

. (eS) 

6 

2  1/16 

416,033 

30,389 

N/A 

N/A 

N/A 

81,751 

59,265 

587,438 

Shawnee  News-Star . 

6(.) 

2  1/16 

338,144 

1,085 

16,255 

23,271t 

N/A 

130,095 

N/Att 

508,850 

t  Legal  inches  are  included  in  Financial. 

tt  Classified  In-Column  inc'  es  a 

xe  included  in 

Classified  Display. 

OREGON 

Albany  Democrat-Herald . 

. (e) 

6 

2  1/16 

290,537 

1,183 

N/A 

N/A 

N/A 

6,595* 

285,107 

583,422 

PENNSYLVANIA 

Erie  Times  Publishing  Co . 

..(meS) 

6(d) 

2  1/16 

434,948 

160,964 

N/A 

N/A 

N/A 

N/A 

N/A 

606,731 

Greeensburg  Tribune-Review . 

..(m) 

6 

2  1/16 

286,612 

8,848 

N/A 

14,492 

N/A 

211,010 

266,921 

787,883 

Tribune-Review . 

..(S) 

6 

2  1/16 

288,589 

3,679 

N/A 

1,760 

N/A 

206,113 

85,361 

585,502 

Total . 

.. 

575,201 

12,527 

N/A 

16,252 

N/A 

417,123 

352,282 

1,373,385 

Levittown  Greater  Philadelphia 

Newspapers . 

..(me) 

6(c) 

2  1/16 

919,562 

111,091 

26,336 

87,511 

36,161 

824,564 

N/A 

1,965,247 

Qreater  Philadelphia  Neu/spopers 

(Part  Run) . 

(me) 

6(c) 

2  1/16 

277,122 

32,292 

936 

35,062 

2,602 

N/A 

N/A 

349,229 

Pittsburgh  Post-Gazette . 

(m) 

6 

2  1/16 

334,921 

73,783 

N/A 

N/A 

N/A 

N/A 

570,301 

979,005 

Post-Gazette . 

(S) 

6 

2  1/16 

167,093 

45,295 

N/A 

N/A 

N/A 

N/A 

371,171 

583,559 

Total . 

502,014 

119,078 

N/A 

N/A 

N/A 

N/A 

941,472 

1,562,564 

Post-Qozette  (Part  Run) . 

,..(m) 

6 

2  1/16 

102,504 

1,071 

N/A 

N/A 

N/A 

N/A 

224,917 

331,492 

Post-Qozette  (Part  Run) . 

...(S) 

6 

2  1/16 

45,547 

592 

N/A 

N/A 

N/A 

N/A 

50,709 

96,848 

Total  (Part  Run) . . 

... 

148,051 

1,663 

N/A 

N/A 

N/A 

N/A 

275,626 

428,340 

*Figure  represents  Legal  advertising  only. 

(a)  Classifi^  advertising  on  7'Coluinn  format,  (b)  Classified  advertising  on  8'column  format,  (c)  Classified  advertising  on  9>’Column  format,  (d)  Classified  advertising  on  lO'Column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  AutomotivCi  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also 
included  in  Classified,  General  and  Retail. 
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Tiile  of 

Frequency 

Number 

Column 

Newspaper 

of  Adv. 

Width 

Trans/ 

Columns 

in 

Travel/ 

Classified 

Classified 

Total 

per  page 

inches 

Retail 

General 

Automotive 

Financial 

Tourism 

Display 

In-Column 

Advertising 

Reading  Times/Eagle . 

6(c) 

2  1/16 

390,417 

7,340 

315,564t 

N/A 

N/A 

434,844 

N/Att 

832,601 

Eagle . 

. (S) 

6(c) 

2  1/16 

299,129 

7,172 

N/A 

N/A 

N/A 

259,026 

N/Att 

565,327 

Total . 

689,546 

14,512 

315,564 

N/A 

N/A 

693,870 

N/Att 

1,397,928 

t  Automotive  inches  for  (meS)  are 

included 

in  Total. 

tt  Classified  In-Column  inches  are 

included  in 

Classified  Display. 

Washington  Observer-Reporter . 

6(c) 

2  1/16 

232,172 

5,205 

N/A 

N/A 

N/A 

357,626 

N/At 

595,003 

Observer-Reporter . 

. (S) 

6(c) 

2  1/16 

64,867 

1,338 

N/A 

N/A 

N/A 

119,494 

N/At 

185,699 

Total . 

297,039 

6,543 

N/A 

N/A 

N/A 

477,120 

N/At 

780,702 

t  Classified  In-Column  inches  are  included  in 

Classified  Display. 

RHODE  ISLAND 

Providence  Journal-Bulletin . 

6 

2  1/16 

892,960 

44,943 

104.010 

61,058 

7,199 

19,805 

99,327 

1,229,302 

Sunday  Journal . 

. (S) 

6 

2  1/16 

310,619 

30,392 

148,047 

22,042 

20,201 

57,095 

168,852 

757,248 

Toul . 

1,203,579 

75,335 

252,057 

83,100 

27,400 

76,900 

268,179 

1,986,550 

Joumol-BuUetin  (Part  Run) . 

6 

2  1/16 

178,182 

1,065 

29,904 

10,440 

1,014 

8,780 

3,078 

232,463 

Sunday  Journal  (Part  Run) . 

. (S) 

6 

2  1/16 

18,340 

393 

5,152 

1,728 

361 

699 

929 

27,602 

Total  (Part  Run) . 

196,522 

1,458 

35,056 

12,168 

1,375 

9,479 

4,007 

260,065 

SOUTH  DAKOTA 

Spearfish  Black  Hills  Pioneer . . 

. (e) 

5(a) 

2  1/8 

179,090 

10,500 

9,800 

3,000 

3,510 

12,500 

62,400 

280.800 

Watertown  Public  Opinion . . 

. M 

6(b) 

2  1/16 

237,044 

4,504 

N/A 

15,087 

N/A 

138,456 

N/A 

395,091 

TENNESSEE 

Athens  Daily  Post- Athenian . . 

. . (e) 

6(c) 

2  1/16 

190,845 

3,093 

N/At 

N/At 

N/At 

45,709 

32,168 

271,815 

t  Automotive,  Financial  &  Transportation/Travel/ 

Tourism  inches  are  included  in  Classified  Display. 

Morristown  Citizen  Tribune . (eS)  6  2  1/16  279,248  5,965  N/At  N/Att  N/Att  134,772  112,334  532,319 

t  Automotive  inches  are  included  in  Classified  Display, 
ft  Financial  &  Transportation/Travel/Tourism  inches  are 
included  in  Retail. 

Murfreesboro  Daily  News  Journal . (eS)  6  2  1/16  242,577  8.414  60,831  22,889  N/A  152,667  159,410  646,788 


TEXAS 

Abilene  Reporter-News . (mS)  6(c)  2  1/16  364,254  9,344  178,825  29,867  3,183  260,730  317,974  1,164,177 

Athens  Daily  Review . (e)  6(b)  2  1/8  139,332  1,728  N/A  N/A  N/A  98,070  131,089  239,130 

Brownsville  Herald . (mS)  6(d)  2  1/6  320,217  22,868  N/A  N/A  N/A  129,330  40,406  444,723 

Clute  Brazosport  Facts . (mS)  6  2  1/16  N/A  N/A  N/A  N/A  N/A  N/A  N/A  604,968 

Corpus  Christi  Caller-Times . (m)  6(c)  2  1/16  736,820  10,803  370,588  N/At  N/At  532,517  414,956  1,378,827 

t  Financial  6l  Transportation/Travel/Tourism  inches 
are  included  in  Retail. 


San  Angelo  Standard-Times . 

. (mS) 

6(c) 

2  1/16 

331,331 

6,819 

86,043 

19,190 

798 

198,567 

123,397 

660,114 

San  Antonio  Express-News . 

6(d) 

2  1/16 

654,318 

59,696 

N/At 

N/Att 

N/Attt 

563,583 

211,616 

1,489,213 

Express-News . 

. (S) 

6(d) 

2  1/16 

226,753 

28,847 

N/At 

N/Att 

N/Attt 

400,458 

54,137 

710,195 

Total . 

881,071 

88,543 

N/At 

N/Att 

N/Attt 

964,041 

265,753 

2,199,408 

t  Automotive  inches  are  included  in  Retail  & 
Classified  Display. 

tt  Financial  inches  are  included  in  Retail. 


ttt  Transportation/Travel/Tourism  inches  are 
included  in  General. 

Temple  Daily  Telegram . (mS)  6(c)  2  1/16  269,864  4,431  N/A  N/A  N/A  186,006  N/At  460,301 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 


VERMONT 

Newport  Daily  Express . (e)  6  2  1/8  92,035  2,179  N/A  654  N/A  26,563  12,076  133,507 

St.  Johnsbury  Cal^onian-Record. . (e)  6(b)  2  1/8  219,925  1,857  N/A  N/A  N/A  58,709  N/At  280,491 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 


VIRGINIA 

Fredericksburg  Free  Unce-Star. . (e)  6  2  1/16  582,385  4,025  N/A  12,604*  N/A  163,973  N/At  762,987 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 


Richmond  limes-Dispatch . 

6(d) 

2 

1/16 

533,940 

44,052 

308,916 

2,366 

8,785 

N/A 

455,446 

1,033,438 

iimes-Uispatch . 

. (S) 

6(d) 

2 

1/16 

235,570 

18,494 

14,475 

11,134 

12,664 

N/A 

263,166 

517,230 

Total . . 

769,510 

62,546 

323,391 

13,500 

21,449 

N/A 

718,612 

1,550,668 

TimeS'Dispatch  (Port  Run) . . 

6(d) 

2 

1/16 

1 14,397 

516 

N/A 

N/A 

N/A 

N/A 

N/A 

114,913 

WASHINGTON 

Ellensburg  Daily  Record . (e)  6  2  133,760  3,407  11,700  N/A  1,560  21,100  94,236  265,763 

*Ftgure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  7'column  format,  (b)  Classified  advertising  on  6-column  format,  (c)  Classified  advertising  on  9-column  format,  (d)  Classified  advertising  on  10-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive,  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also 
included  in  Classified,  General  and  Retail. 
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Title  of  Frequency  Number  Column 

Newspaper  of  Adv.  Width  Trans/ 

Columns  in  Travel/  Classified  Classified  Total 

per  page  inches  Retail  General  Automotive  Financial  Tourism  Display  In^Column  Advertising 

Everett  Herald . (mS)  6  2  1/16  419,525  45,413  N/At  N/Att  N/A  477,739  N/At  942,677 

t  Automotive  &  Classified  In^Column  inches  are 
included  in  Classified  Display. 
t+  Financial  inches  are  included  in  General. 

Olympia  Olympian . (mS)  6(c)  2  517,322  15,260  N/A  N/A  N/A  495,420  N/A  1,028,002 

Seattle  Times/Post'lntelligencer . (me)  6(d)  2  1/16  565,515  163,591  20,780  39,643  149,741  786,300  N/At  1,515,406 

Times/Post-lntelligencer . (S)  6(d)  2  1/16  263,608  76,541  5,829  11,166  48.904  501,119  N/At  841,268 

Total .  829,123  240,132  26,609  50,809  198,645  1,287.419  N/At  2.356,674 

Times/Post-IntelligenccT  (Part  Run)  (meS)  6(d)  2  1/16  103,896  9,219  14.913  3,856  3,808  2,058  N/At  115,173 

t  Classified  lU'Column  inches  are  included  in 
Classified  Display. 

Spokane  Spokesman-Review . (m)  6(d)  2  1/16  485,634  43,424  N/A  N/A  N/A  400,641  164,951  1,094,650 

Spokesman-Review . (S)  6(d)  2  1/16  129,139  15,664  N/A  N/A  N/A  211,578  57,634  414,015 

Total .  614.773  59,088  N/A  N/A  N/A  612,219  222,585  1,508,665 

Tacoma  News  Tribune . (m)  6(d)  2  1/16  708,326  64.978  249,565  18,770  8,015  638,131  282,304  1,325,565 

News  Tribune  (Part  Run) . (m)  6(d)  2  1/16  25,097  280  1,260  364  20  N/A  N/A  25,377 

Walla  Walla  Union-Bulletin . (eS)  6(c)  2  1/16  264,361  3,753  35,388  13,679  983  N/A  80,956  354,395 

WISCONSIN 

Antigo  Daily  Journal . (e)  6(b)  2  1/16  177,795  11,057  N/A  N/A  12,973  N/A  30,090  231,915 

Janesville  Gazette . (eS)  6  2  1/4  366,370  6,435  N/A  N/A  N/A  295,495  N/At  668,300 

t  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Monroe  Evening  Times . (e)  6  2  1/16  121,170  1,389  N/A  N/A  N/A  31,786  47,680  202,025 


*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  7'column  format,  (b)  Classified  advertising  on  S-column  format,  (c)  Classified  advertising  on  9-column  format,  (d)  Classified  advertising  on  10-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive,  Financial  and  Transportation/Travel/Tourism  breakdowns  are  sometimes  also 
included  in  Classified,  General  and  Retail. 

CANADA 

ALBERTA 

Edmonton  Sun . (mS)  6(b)  1  9/16  7,707,841  1,421,724  N/At  N/Att  N/Att  6,560,551  N/Attt  15,690,116 

t  Automotive  inches  are  included  in  Classified  Display, 
ft  Financial  &.  Transportation/Travel/Tourism 
inches  are  included  in  Retail  &  General, 
ttt  Classified  In-Column  inches  are  included  in 
Classified  Display. 

Note:  Figures  are  reported  in  modular  agate  lines. 

Medicine  Hat  News . (e)  6  2  1/16  4,250,000  582,000  N/A  N/A  N/A  N/A  1,540,000  6.372,000 

Note:  Figures  are  reported  in  modular  agate  lines. 

BRITISH  COLUMBIA 

Nanaimo  Daily  Free  Press . (e)  6  2  3,205,000  270,000  N/A  N/A  N/A  N/A  1,099,782  3,584,972 

Note:  Figures  are  reported  in  modular  agate  lines. 

NEW  BRUNSWICK 

Caraquet  L'Acadie  Nouvelle . (m)  5  2  700  1,400  140  70  140  350  350  3,150 

NOVA  SCOTIA 

Halifax  Daily  News . (m)  7  1  3/8  375.437  41.451  N/A  N/A  N/A  90,315  N/At  507,203 

Sunday  Daily  News . (S)  7  1  3/8  119.407  10,766  N/A  N/A  N/A  88,523  N/At  218,696 

Total .  494,844  52,217  N/A  N/A  N/A  178,838  N/At  725,899 

t  Classified  In-Cotumn  inches  are  included  in 
Classified  Display. 


ONTARIO 

Brockville  Recorder  and  Times . (e) 

Note:  Figures  are  reported  in  modular  agate  lines. 

6 

2 

3,187.791 

659,523 

N/A 

N/A 

N/A 

2,046,729 

N/A 

5,894,043 

Chatham  Daily  News . (e) 

6 

2  1/8 

157,827 

24,570 

N/A 

N/A 

N/A 

N/A 

114,785 

297,182 

Kitchener  Record . (e) 

Note:  Figures  are  reported  in  modular  agate  lines. 

6 

2  1/16 

8,790,677 

1,606,493 

1,513,771 

267,839 

289,249 

2,315,647 

1,723,489 

16,507,165 

London  Free  Press . (m) 

6 

2 

543,347 

41,304 

142,857 

N/A 

N/A 

248,577 

126,123 

1,102,208 

QUEBEC 

Sherbrooke  La  Tribune . (m) 

Note:  Figures  are  reported  in  modular  agate  lines. 

6(d) 

2  1/16 

4,632,379 

1,306.973 

N/A 

N/A 

N/A 

2,552,729 

N/A 

8,492,081 

SASKATCHEWAN 

Prince  Albert  Daily  Herald . (e) 

6 

2 

138,306 

23,449 

N/A 

N/A 

N/A 

49,792 

12,769 

224,316 

*Figure  represents  Legal  advertising  only. 

(a)  Classified  advertising  on  7'column  format,  (b)  Classified  advertising  on  8-column  format,  (c)  Classified  advertising  on  9-column  format,  (d)  Classified  advertising  on  10-column  format. 
Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive,  Financial  and  Transportation^ravel/Tourism  breakdowns  are  sometimes  also 
included  in  Classified,  General  and  Retail. 
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ADVERTISING  DATA 
PROVIDED  BY  COMPETITIVE  MEDIA 


Data  on  the  following  newspapers  are  provided  by  Competitive 
Media  Reporting  (formerly  Leading  National  Advertisers).  To 
maintain  uniformity  and  standardized  records  for  their  subscribing 
newspapers,  Competitive  Media  utilizes  a  system  of  classification 
whereby  all  display  advertising  falls  into  one  of  the  following 
major  classifications:  Retail,  General,  Automotive,  Financial  and 
Classified. 


Data  are  shown  in  standard  column  inches.  FulLrun  and  part-run 
linage  are  reported  separately. 

• 

In  this  listing,  the  symbol  N/A  is  used  where  either  Competitive 
Media  does  not  measure  part'run  linage  or  where  the  newspaper 
does  not  offer  it. 


Retail  General  Automotive  Financial  Classified  Grand  Ibtol 


AUENTOWN.M. 

Full 

Port 

Fill 

Port 

Full 

Call . 

D 

529.374 

275,159 

40.747 

275,159 

15,662 

Call  .... 

S 

271,120 

5,937 

28,249 

1,870 

7,553 

Total . 

800.494 

281,096 

68,996 

277,029 

23,215 

AIIANTA,GA. 

Full 

Part 

Full 

Port 

Full 

•journal . 

•Journal  & 

D 

680,849 

N/A 

82,240 

N/A 

26680 

Constitution . 

S 

231,768 

N/A 

99,644 

N/A 

9873 

Total . . 

912^17 

N/A 

181,884 

N/A 

36,553 

BALTIMORE,  MD. 

Full 

Port 

Full 

Port 

Full 

•Sun  . 

D 

525,465 

N/A 

48,702 

N/A 

15,101 

•Sun . 

S 

202697 

N/A 

50,306 

N/A 

7616 

Total . 

728,162 

N/A 

99,008 

N/A 

22,717 

BBIEVUE,  WASH. 

Fill 

Part 

FuH 

Part 

FuH 

journal  American . 

D 

1%,914 

N/A 

15617 

N/A 

2,315 

journal  American . 

S 

41,777 

N/A 

6,908 

N/A 

lU 

Total . 

238691 

N/A 

22,525 

N/A 

2.428 

BRISTOL,  CONN. 

FuH 

Part 

Full 

Port 

FuH 

Press . 

D 

148,226 

N/A 

20,U9 

N/A 

482 

BROCKTON,  MASS. 

Ful 

Port 

FuH 

Port 

Full 

Enterprise . 

D 

234,834 

593 

22,815 

310 

2,310 

Enterprise  . 

S 

87,330 

180 

9.049 

29 

2.473 

Total . 

322,164 

773 

31,864 

339 

4,783 

BUCKS  COUNTY,  M. 

Ful 

Part 

Full 

Part 

Full 

Courier  Times . 

D 

289,807 

65,365 

28,866 

5,771 

5,002 

Courier  l  imes . 

S 

112,410 

18,316 

19,034 

1,774 

2,976 

Total . 

402,217 

83681 

47.900 

7,545 

7,978 

BURLINGTON 

COUNTY,  N  J. 

Full 

Port 

FuH 

Part 

FuH 

Times . 

D 

166,879 

31,028 

13,580 

4,315 

5,882 

Times . 

S 

93,343 

10645 

16,684 

1,302 

2,763 

Total . 

260,222 

41,673 

30,264 

5,617 

8,645 

CAMDEN,  NJ. 

Ful 

Port 

Full 

Part 

Full 

Courier-Post  . 

D 

391,730 

181670 

32,150 

12,792 

7,717 

Courier-Post . 

,S 

161,787 

N/A 

9,785 

N/A 

3,381 

Total . 

553.517 

181670 

41,935 

12,792 

11,098 

CHARLOTTE,  N.C 

Ful 

Part 

FuH 

Part 

FuH 

•Observer . 

D 

473,857 

N/A 

46,945 

N/A 

3,435 

•Observer . 

■  S 

159,014 

N/A 

31,059 

N/A 

661 

Total . 

•• 

632,871 

N/A 

78,004 

N/A 

4,096 

CHULA  VISTA,  CAUF. 

FuH 

Port 

FuH 

Part 

Full 

Star  News  . 

D 

58,036 

N/A 

6,450 

N/A 

155 

CINCINNAfl,  OHIO 

Full 

Port 

Full 

Part 

Full 

•Enquirer . 

D 

395,866 

N/A 

42,014 

N/A 

8,839 

•Enquirer . 

.S 

167,520 

N/A 

42,581 

N/A 

3,255 

Total . 

563,386 

N/A 

84.595 

N/A 

12,094 

•Cincinnati  Post  . 

D 

85,744 

N/A 

15,792 

N/A 

3,565 

CLEVELAND,  OHIO 

Ful 

Part 

Full 

Port 

FuH 

*  Plain  Dealer . 

D 

443,762 

N/A 

54,989 

N/A 

7,098 

•Plain  Dealer . 

.S 

161,003 

N/A 

61,583 

N/A 

3.456 

Total . . 

604.765 

N/A 

116,572 

N/A 

10,554 

CONTRA  COSTA,  CAUF. 

FuH 

Part 

FuH 

Part 

FuH 

Times . 

D 

484,278 

5,079 

63,397 

367 

18,012 

Times . 

.S 

145,506 

3,162 

26,205 

N/A 

2,850 

Total . . 

... 

629784 

8,241 

89602 

367 

20,862 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

1,029 

25,128 

19,265 

284,071 

29,674 

894,982 

347,400 

N/A 

21,435 

359 

162,070 

N/A 

490,427 

8,166 

1,029 

46,563 

19624 

446,141 

29674 

1,385,409 

355,566 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Port 

N/A 

24.361 

N/A 

31,346 

N/A 

845,476 

N/A 

N/A 

15,743 

N/A 

45,944 

N/A 

402,972 

N/A 

N/A 

40,104 

N/A 

77,290 

N/A 

1,248,448 

N/A 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

N/A 

23,408 

N/A 

144,340 

N/A 

757,016 

N/A 

N/A 

20,403 

N/A 

195.485 

N/A 

476,507 

N/A 

N/A 

43,811 

N/A 

339,825 

N/A 

1,233,523 

N/A 

Part 

Full 

Part 

FuH 

Part 

FuH 

Part 

N/A 

18,536 

N/A 

3,624 

N/A 

237,006 

N/A 

N/A 

5.394 

N/A 

8,385 

N/A 

62,577 

N/A 

N/A 

23,930 

N/A 

12,009 

N/A 

299,583 

N/A 

Part 

FuH 

Port 

Full 

Part 

FuH 

Part 

N/A 

24,226 

N/A 

74,859 

N/A 

267,932 

N/A 

Part 

FuH 

Part 

Full 

Part 

FuH 

Part 

N/A 

32,215 

1% 

163,016 

79 

455,190 

1,178 

N/A 

15612 

204 

109.345 

20 

223,809 

433 

N/A 

47,827 

400 

272,361 

99 

678,999 

1,611 

Part 

FuH 

Part 

Full 

Part 

FuH 

Part 

190 

16,893 

5,872 

141.376 

108 

481,944 

77,306 

N/A 

11,905 

1,973 

132,128 

241 

278,453 

22,304 

190 

28,798 

7,845 

273,504 

349 

760,397 

99,610 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

182 

23623 

4,378 

186,425 

262 

3%,389 

40,165 

N/A 

12,%3 

814 

120,527 

161 

246,280 

12,922 

182 

36,586 

5,192 

306,952 

423 

642,669 

53,087 

Part 

FuH 

Part 

Full 

Part 

FuH 

Part 

193 

41,862 

12,956 

684,243 

46,068 

1,157,702 

253^79 

N/A 

6,001 

N/A 

170,712 

N/A 

351,666 

N/A 

193 

47,863 

12,956 

854,955 

46,068 

1,509,368 

253679 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

N/A 

19,074 

N/A 

56.848 

N/A 

600,159 

N/A 

N/A 

8,556 

N/A 

9,480 

N/A 

208,770 

N/A 

N/A 

27630 

N/A 

66,328 

N/A 

808,929 

N/A 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

N/A 

6,092 

N/A 

22,094 

N/A 

92,827 

N/A 

Part 

FuH 

Part 

Full 

Part 

Full 

Part 

N/A 

28,998 

N/A 

48,544 

N/A 

524,261 

N/A 

N/A 

18,828 

N/A 

22,462 

N/A 

254,646 

N/A 

N/A 

47,826 

N/A 

71,006 

N/A 

778,907 

N/A 

N/A 

10,982 

N/A 

4,653 

N/A 

120,736 

N/A 

Port 

FuH 

Part 

FuH 

Port 

FuH 

Part 

N/A 

48,065 

N/A 

43671 

N/A 

597,585 

N/A 

N/A 

14666 

N/A 

13,533 

N/A 

254.241 

N/A 

N/A 

62,731 

N/A 

57,204 

N/A 

851,826 

N/A 

Part 

FuH 

Part 

FuH 

Part 

FuH 

Part 

N/A 

33.439 

114 

174,362 

2,934 

773,488 

8,494 

N/A 

11,817 

N/A 

106662 

N/A 

293,040 

3,162 

N/A 

45,256 

114 

281,024 

2,934 

1,066,528 

11656 

•Note:  Retail  and  Display  Classified  Advertising  Totals  reflect  capturing  of  major  categories,  therefore  these  Totals  do  not  reflect  all  advertising  volume. 
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DAUAS,  TEXAS 

Morning  News . D 

Morning  News . S 

Total . 

DENVER,  COIO. 

Post . D 

Past  . S 

Total  . 

DETROTT,  MICH. 

•Free  Press . D 

•News . D 

•News  &  Free  Press  ...  S 
Total  . 

DOYIESTOWN, 

Intelligencer . D 

Intelligencer . S 

Total  . 

EAST 

BRUNSWICK,  N  J. 

Home  News .  D 

Home  News  . --  S 

Total  . 

EASTON,  PA. 

Express-Times . D 

Express-Times . S 

Total . 


ELCAION,CAllF. 

C)aily  Californian  ... 
C)aily  Californian  .... 
Total . 


ESCONDIDO,  CAUF. 

Times  Advocate  . D 

Times  Advocate . S 

Total . 

fort  WORTH,  TEXAS 

Star  Telegram  . D 

Star  Telegram . S 

Total  . 


FuH 

1.171,791 

500,877 

1,672^68 

Full 

873,726 

307.917 

1.181M3 

FuH 

367.872 

450.466 

123.270 

941608 

FuH 

171,833 

82.924 

254,757 


FuH 

226,002 

124.779 
350.781 

FuH 

239.779 
69,247 

309.026 

Full 

158,571 

49,751 

208,322 

FuR 

383,568 

128,787 

512,355 

FuH 


Retail 


160,460 

7,512 

167,972 

Pdrt 

4635 

1,050 

5685 

Port 

N/A 

N/A 

N/A 

N/A 


115,748 

35,894 

151642 


Port 

N/A 

N/A 

N/A 

Port 

60641 

N/A 

60641 


N/A 

N/A 

N/A 

Port 

N/A 

N/A 

N/A 

Port 


General 
FuH  P 


865,683  298.486 

377,454  150.963 

1.243,137  449.449 


FRAMlNGHAMp  MASS. 

Middlesex  News  D 

Middlesex  News  Q 

Total . 

FuH 

198,455 

94,091 

Port 

N/A 

N/A 

N/A 

292,546 

HARTFORD,  CONN. 

Courant . 

Courant  . 

Total . 

D 
■  S 

Full 

473,298 

148,532 

Port 

268.888 

57315 

326,103 

6.1,030 

HOUSTON,  TEXAS 

^Chronicle  . 

^Chronicle . 

Total  . 

D 

S 

Full 

751,688 

370.503 

1.122,191 

Port 

N/A 

N/A 

N/A 

KANSAS  CITY,  MO. 

•Star . D 

•Star  . S 

Total  . 


KENT,  WASH. 

Valley  Daily  News . 
Valley  Daily  News  . 
Total  . 


FuH 

402,511 

173698 

576,209 

FuH 

HI, 978 
28.485 
160,463 


Port 

N/A 

N/A 

N/A 

Port 

N/A 

N/A 

N/A 


109,014 

111616 

220630 

FuH 

113623 

91,203 

204,826 

FuR 

47,939 

52,771 

48,082 

148,792 

FuH 

14.463 

18,450 

32,9D 


FuH 

31,730 

D,478 

45,208 

FuH 

26,799 

10619 

37.418 

FuH 

16,347 

6,771 

23,118 

Full 

38,212 

17,876 

56,088 

FuH 

68,364 

70622 

138,986 


9,126 

518 

9644 


U55 

N/A 

1,355 


N/A 

N/A 

N/A 

N/A 


14,712 

4,395 

19.107 


Port 

N/A 

N/A 

N/A 


9,009 

N/A 

9,009 


N/A 

N/A 

N/A 


Automotive 
FuH  Port 


FuH 

25.344 

U,935 

39.279 

FuH 

62.420 

55,532 

117,952 

FuH 

87,450 

76,328 

163.778 

Full 

58,732 

H817 

103.549 

FuH 

6,109 

3,022 

9,U1 


N/A 

N/A 

N/A 

Port 

18681 

14.894 

33,575 

Port 

N/A 

N/A 

N/A 

Port 

30,348 

22.867 

53,215 

Port 

N/A 

N/A 

N/A 

Port 

N/A 

N/A 

N/A 


N/A 

N/A 

N/A 


54.040 

11683 

65.723 

FuH 

99,5.37 

13687 

113,224 

FuH 

9,501 

10,914 

12630 

33,045 

FuH 

4.157 

2.544 

6,701 


FuH 

6,535 

2,6U 

9,148 

FuH 

11,053 

im 

U337 

FuH 

1,184 

142 

1,326 

FuH 

18.418 

4,295 

22,7U 


352 

N/A 

352 


N/A 

N/A 

N/A 


N/A 

N/A 

N/A 

N/A 


469 

95 

564 


N/A 

N/A 

N/A 


47 

N/A 

47 

Port 

N/A 

N/A 

N/A 


N/A 

N/A 

N/A 


FuH  Port 

28,519  4,421 

3,422  240 

31.941  4661 


FuH 

580 

210 

790 

Full 

23,432 

6,731 

30,163 

FuH 

12,902 

3,118 

16,020 

FuH 

11,5U 

6,016 

17,529 

FuH 

640 

175 

815 


N/A 

N/A 

N/A 


748 

229 

977 


LONG  BEACH,  CAUF. 

Press  Telegram . D 

Press  Telegram  . S 

Total  . 

FuH 

392,894 

107312 

500,106 

Port 

160,759 

23,038 

183,797 

FuH 

37,448 

14,638 

52,086 

Port 

5,857 

10,081 

15,938 

FuH 

20,952 

1,729 

22681 

LONG  ISIAND,  N.Y. 

Newsdav  .  p 

Newsdav .  <; 

Total  . 

FuH 

553,9% 

U5,892 

689,888 

Port 

945,370 

258,944 

1.204,314 

FuH 

58, ID 
61,243 
119,356 

Port 

70,061 

27,919 

97,980 

Full 

25.174 

6,043 

31,217 

LOS  ANGELES,  CAUF. 

Daily  News  .  D 

Daily  News .  ^ 

Total . 

FuR 

678.702 

200,393 

879,095 

Port 

183.443 

57,008 

240,451 

FuH 

81623 

49,495 

U1.118 

Port 

26.595 

10611 

37,206 

FuH 

52,793 

6,176 

58,%9 

FuH 

H836 

31.822 

76658 

FuH 

40,997 

37,331 

78328 

FuH 

17675 

18,464 

11,118 

47.457 

FuH 

14665 

7.469 

22,134 


FuH 

16,065 

7,734 

23,799 

FuH 

12,339 

6611 

18,350 

FuH 

7,713 

3,521 

11334 

FuH 

10,963 

8.984 

19,947 

FuH 

23,588 

14,811 

38399 

FuH 

24,292 

U395 

37687 

FuH 

33.438 

18.174 

51612 


Financial 
Port 

3631 
125 
3,756 


Classified 
FuH  Port 


932,934 

755393 

1688,327 


15,989 

936 

16,925 


2,312615 

1.411391 

3,724606 


Grand  Total 
FuH  Port 

189,558 
9691 
198649 


Port 

968 

N/A 

968 

FuH 

790310 

369,772 

1,160682 

Port 

1366 

N/A 

1366 

FuH 

1.918,193 

819610 

2,738,103 

Port 

8324 

1650 

9374 

Port 

N/A 

N/A 

N/A 

N/A 

FuR 

9,865 

18635 

29,082 

57,782 

Port 

N/A 

N/A 

N/A 

N/A 

FuH 

453652 

551.450 

224,182 

1328684 

Port 

N/A 

N/A 

N/A 

N/A 

Port 

U704 

8329 

22633 

FuH 

35,406 

110,307 

245,73 

Port 

2,570 

633 

3303 

FuR 

340.524 

221694 

562318 

Port 

147303 

49.346 

1%.549 

Port 

N/A 

N/A 

N/A 

FuH 

91,774 

78659 

170,433 

Port 

N/A 

N/A 

N/A 

FuH 

372,106 

227363 

599,369 

Port 

N/A 

N/A 

N/A 

Port 

4.404 

N/A 

4.404 

FuH 

171,928 

55,100 

227628 

Port 

867 

N/A 

867 

FuH 

461,898 

143361 

605,159 

Port 

74.968 
N/A 

74.968 

Port 

N/A 

N/A 

N/A 

FuH 

26612 

20,494 

47,106 

Port 

N/A 

N/A 

N/A 

FuH 

210,427 

80679 

291,106 

Port 

N/A 

N/A 

N/A 

Port 

N/A 

N/A 

N/A 

FuH 

38669 

91.823 

230,492 

Port 

N/A 

N/A 

N/A 

FuH 

589.830 

251,765 

841,595 

Port 

N/A 

N/A 

N/A 

Port 

11670 

16693 

28663 

FuH 

389350 

261,299 

650,549 

Port 

111,528 

152.484 

264612 

FuR 

1.375.404 

727608 

2.103612 

Port 

445,086 

334674 

779,760 

N/A 

N/A 

N/A 

Port 

31677 

9680 

40,157 


FuH 

211,886 

151,166 

363,052 

FuH 

208,764 

141,310 

350,074 


N/A 

N/A 

N/A 

Port 

73301 

10,432 

83633 


FuH  Port 

460.557  N/A 

272,797  N/A 

733,354  N/A 

FuH  Port 

801,352  404362 

370379  99623 

1.171631  504685 


•Note:  Retail  and  Display  Classified  Advertising  Totals 
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Port 

N/A 

N/A 

N/A 

FuH 

27,989 

21640 

49629 

Port 

N/A 

N/A 

N/A 

FuH 

12,371 
'  5,345 

17,716 

Port 

N/A 

N/A 

N/A 

FuH 

892,400 

476,934 

1.369,334 

Port 

N/A 

N/A 

N/A 

Port 

N/A 

N/A 

N/A 

FuH 

24300 

15,318 

39,518 

Port 

N/A 

N/A 

N/A 

FuH 

38.161 

20.405 

58,566 

Port 

N/A 

N/A 

N/A 

FuH 

535,117 

260354 

795,371 

Port 

N/A 

N/A 

N/A 

Port 

N/A 

N/A 

N/A 

FuH 

8,954 

5639 

U993 

Port 

N/A 

N/A 

N/A 

FuH 

5676 

8,715 

14,391 

Port 

N/A 

N/A 

N/A 

FuH 

153357 

45,436 

198,793 

Port 

N/A 

N/A 

N/A 

Port 

223 

N/A 

223 

FuH 

20635 

5,106 

25.741 

Port 

1,571 

N/A 

1,571 

FuH 

263327 

119,116 

382.343 

Port 

3,078 

N/A 

3678 

FuH 

735,156 

247,801 

982,957 

Port 

171.488 

33,119 

204607 

Port 

45339 

U,304 

58643 

FuH 

81,790 

9,702 

91,492 

Port 

73,13 

22,748 

95,861 

FuH 

70,502 

43,880 

114,382 

Port 

403,155 

129,464 

532619 

FuH 

789.575 

256,760 

1.046,335 

Port 

1,537,038 

452,379 

1.989,417 

Port 

2.9% 

750 

3.746 

FuH 

26,902 

7,777 

34679 

Port 

2.328 

6380 

8,708 

FuH 

874,934 

358,515 

1333.449 

Port 

69,448 

16,882 

86,330 

FuH 

1,714,954 

622,356 

2,337,310 

Port 

284,810 

91631 

376,441 

reflect  capturing  of  major  categories,  therefore  these  Touls  do  not  reflect  all  advertising  , 
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La  Opinion . D 

La  Opinion  . S 

Total . 

MANCHESTER,  CONN. 

journal  Inquirer . D 

MARIN,  CAUF. 

Independent  Jourrtal  .  D 
Independent  Jourttal ..  S 
Total  . 

MERIDEN,  CONN. 

Record-Journal  . D 

Record-Journal . S 

Total  . 


MILWAUKEE,  WIS... 

‘Journal . 

‘Journal  . 

Total . 


General 
Fu*  Port 


AutomoNve 
Fu#  Port 


Financial 
Full  Part 


Classified 
Full  Port 


MINNEAPOUS,  MINN. 

‘Star  Tribune  . D 

‘Star  Tribune . S 

Total  . 

MORRISTOWN,  N  J. 

Record  . D 

Record . S 

Total  . 

NEW  BRITAIN,  CONN. 

Herald . [) 

new  YORK,  N.Y. 

Daily  News  . D 

Daily  News . S 

Total  . 


Wall  Street  Journal . 

(MD/NY  Metro) . D 

NEWARK,  N  J. 

Star  Ledger . D 

Star  Ledger . S 

Total . 

OCEANSIDE,  CAUF. 

Blade-Citizen  . D 

Blade-Citizen . S 

Total . 

ONTARIO,  CAUF. 

Inland  Valley . 

Daily  Bulletin  . D 

Inland  Valley . 

Daily  Bulletin  . S 

Total  . 

ORANGE 
COUNTY,  CAUF. 

Register . D 

Register  . S 

Total  . 


ORLANDO,  FIA. 

‘Sentinel  . D 

‘Sentinel  . g 

Total  . 

RASSAIC,NJ. 

North  Jersey . 

Herald  &  News . D 

North  Jersey . 

Herald  &  News . S 

Total  . 

PHIIADEU>HIA,  WL. 

Daily  News  . £) 

Inquiret . p 

Inquirer . g 

Total . 


FuN 

262,936 

102,022 

364,958 

Port 

N/A 

N/A 

N/A 

FuN 

22.840 

14,674 

37.514 

FuN 

216,911 

156,422 

373333 

Port 

N/A 

N/A 

N/A 

FuN 

41,163 

65,351 

106,514 

FuN 

376.171 

I56,U3 

532,304 

Part 

N/A 

N/A 

n/A 

FuN 

69.239 

59,724 

128,963 

FuN 

269662 

114,581 

384.243 

Port 

915 

N/A 

N/A 

Full 

27,686 

13730 

43,416 

FuN 

166,193 

Port 

N/A 

Full 

23,904 

FuN 

496,743 

187,518 

684,261 

Part 

323521 

163,816 

489.337 

FuN 

73617 

66,581 

140,198 

259667 

420 

86,115 

52,000 

10,087 

287,426 

FuN 

791,882 

372,485 

1,164,367 

Port 

130,673 

73,927 

204600 

FuN 

105,356 

112,812 

218,168 

FuN 

390.755 

82,794 

473549 

Port 

N/A 

N/A 

n/A 

FuH 

49,580 

16,067 

65647 

FuN 

Part 

Full 

449,752 

N/A 

38,814 

131,912 

581664 

N/A 

N/A 

14,389 

53,203 

FuN 

1.316,330 

357,517 

1673,847 

Port 

78.348 

N/A 

78.348 

Full 

138,376 

78,450 

216,826 

FuN 

465,860 

161,783 

627643 

Part 

n/A 

N/A 

N/A 

FuH 

45.547 

57,700 

103,247 

FuN 

Port 

FuH 

277.595 

N/A 

19,861 

76,979 

3H574 

n/A 

N/A 

4,301 

24,162 

FuN 

372,042 

Port 

N/A 

FuH 

55,562 

Gland  Tbhil 
Full  Port 

892,423  N/A 

114,726  N/A 

1.007,149  n/A 


651,200  297,136 

368,485  329.877 

1019685  627,013 


78,409  20.189 

97681  20,875 

176,090  41,064 


FuN 

33,738 

10,169 

43,907 

Port 

N/A 

N/A 

N/A 

Full 

40,906 

9,284 

50,190 

Port 

N/A 

N/A 

N/A 

FuN 

529,167 

236.929 

766,096 

Port 

N/A 

N/A 

n/A 

FuN 

25.541 

13786 

41.327 

Part 

N/A 

N/A 

N/A 

FuH 

244,954 

211,2U 

456,167 

Port 

106 

N/A 

106 

FuH 

579,504 

360,228 

939,732 

Port 

1,029 

N/A 

1.029 

FuN 

21,805 

Part 

N/A 

Full 

128,697 

Port 

N/A 

FuN 

342.186 

Port 

N/A 

FuN 

32,719 

5,515 

38,234 

Port 

15,800 

2,094 

17,894 

Full 

107,330 

19,837 

127,167 

Part 

104,269 

16,820 

121,089 

FuH 

720,059 

282,042 

1,002,101 

Part 

475,394 

193,317 

668,711 

7,752 

N/A 

112,857 

N/A 

479,820 

420 

244,272 

21,020 

64.379 

3683 

718,348 

91.557 

FuN 

64,019 

54,505 

118,524 

Part 

17,430 

11,508 

28,938 

FuN 

403,680 

519,018 

922698 

Port 

586,611 

1.043 

587654 

FuN 

1,406,704 

1.075,268 

2,481.972 

Part 

748.938 

92,192 

841,130 

FuH 

17,989 

4.754 

22,743 

Part 

N/A 

N/A 

N/A 

FuN 

162,454 

78,087 

240.541 

Part 

N/A 

N/A 

N/A 

FuN 

641.471 

186.472 
827.943 

Port 

N/A 

N/A 

N/A 

FuN 

Part 

FuN 

Part 

Full 

Part 

16,482 

N/A 

263,822 

N/A 

777,886 

N/A 

6,824 

23,306 

N/A 

N/A  ' 

101,320 

365.142 

N/A 

N/A 

255.392 

1,033,278 

N/A 

N/A 

Full  Part 

540,805  156,588 

209,680  N/A 

750,485  156.588 


Full  Part 

2,122,557  260.428 

667,367  N/A 

2,789.924  260,428 


‘Note:  Reuil  and  Display  Cla.’Iiii^d7d^:^^ij;i^^ 

44 


N/A 

99.529 

N/A 

431,738 

N/A 

N/A 

N/A 

56,719 

156,248 

N/A 

N/A 

146,337 

578.075 

N/A 

N/A 

Part 

N/A 

Full 

291.546 

Part 

n/A 

FuN 

769.149 

Port 

N/A 

21.239 

22,919 

44,158 

442,248 

365,643 

807,891 

43,723 

102.844 

146,567 

1.273,779 

886,9% 

2,160,775 

382,394 

476627 

859,021 

reflect  capturing  of  major  categories,  therefore  these  Totals  do  not  reflect  all  advertising  - - 
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phoenix,  ajuz. 

•Arizona  Republic D 

•Arizona  Republic S 

Total  . 

PINOIE,  CAUF. 

West  County  Times ...  D 
West  County  Times  ...  S 
Total  . 

PlfASANTON,  CAUF. 


Valley  Times . D 

Valley  Times  . S 

Total  . 


POimANO,OM. 

•Portland  Oregonian .  D 
•Fbrtland  Oregonian  .  S 
Total  . 

ST.  RAUL,  AUNN. 


•Pioneer  Press . D 

•Pioneer  Press  . S 

Total  . 

ST.  PETERSBURG.  FLA. 

•Times .  D 

•Times .  S 

Total  . 


SAN 

BERNARDINO,  CAUF. 


The  Sun . D 

The  Sun . S 

Total  . 

SAN  X>SE,  CAUF. 

Mercury-News  .  D 

Mercury-News .  S 

Total  . 

SAN  MATEO,  CAUF.... 

Times . D 

SANTA  ROSA,  CAUF. 

Press  Democrat  . D 

Press  Democrat . S 

Total  . 

SIM  VALLEY,  CAUF 

Star .  [) 

Star  .  15 

Total  . 

iamfa,fia. 

Tribune . D 

Tribune  . S 

Total  . 

THOUSAND  OAKS,  CAUF. 

Star . D 

Star  . S 

Total  . 

TORRANCE,  CAUF. 

Daily  Breeze . D 

Daily  Breeze . S 

Total  . 


VENTURA 


Retail 


Ful 

Port 

572,392 

N/A 

201,845 

N/A 

774,237 

N/A 

Ful 

Port 

390,203 

8,970 

115,462 

8,323 

505665 

17,293 

Ful 

Port 

521,290 

14,216 

151.318 

8,723 

672608 

22,939 

Ful 

Port 

514.497 

N/A 

191,516 

N/A 

706,0U 

N/A 

Ful 

Port 

238,848 

N/A 

113,936 

N/A 

352,784 

N/A 

FuH 

Port 

355,182 

N/A 

118,1% 

N/A 

473,378 

N/A 

FuR 

Port 

415,003 

N/A 

151,056 

N/A 

566,059 

N/A 

FuH 

Port 

866,465 

109.549 

293,992 

N/A 

1.160,457 

109,549 

Full 

Port 

336,481 

N/A 

Full 

Port 

459,417 

73,454 

112,058 

14,608 

571,475 

88.062 

FuH 

Port 

168,791 

N/A 

54,605 

N/A 

223,3% 

N/A 

FuH 

Port 

441,714 

N/A 

124.5U 

N/A 

566,227 

N/A 

Full 

Port 

242,429 

N/A 

88,195 

N/A 

330624 

N/A 

FuH 

Port 

407,878 

N/A 

121,419  N/A 

529,297  N/A 


General 


FuH 

Port 

68642 

N/A 

81,321 

N/A 

149.%3 

N/A 

Ful 

Port 

56,216 

182 

25,262 

N/A 

81,478 

182 

Ful 

Port 

68,323 

516 

27,136 

46 

95.459 

562 

FuH 

Port 

57,788 

N/A 

65,669 

N/A 

123,457 

N/A 

FuH 

Port 

45,379 

N/A 

37,546 

N/A 

82,925 

N/A 

FuH 

Port 

42,997 

N/A 

526% 

N/A 

95693 

N/A 

FuH 

Port 

51,495 

N/A 

23,8% 

N/A 

75,391 

N/A 

FuH 

Port 

136,335 

11,117 

77,591 

N/A 

213.926 

11,117 

FuH 

Port 

44,225 

N/A 

Full 

Port 

46,112 

2,575 

23,189 

1.439 

69,301 

4.014 

FuH 

Port 

21689 

N/A 

12,128 

N/A 

33,817 

N/A 

FuH 

Port 

44,925 

N/A 

44.443 

N/A 

89,368 

N/A 

FuH 

Port 

28,756 

N/A 

14,995 

N/A 

43,751 

N/A 

FuH  Pbrt 

37D15  N/A 

16,925  N/A 

53,940  N/A 


Autamotive 

Ful 

Port 

17,170 

N/A 

4,710 

N/A 

21,880 

N/A 

FuH 

Port 

17,553 

N/A 

2,812 

N/A 

20.365 

N/A 

Ful 

Port 

17655 

N/A 

2,320 

471 

19,975 

471 

Ful 

Port 

28,560 

N/A 

5,946 

N/A 

34,506 

N/A 

Ful 

Port 

4,153 

N/A 

1,062 

N/A 

5^15 

N/A 

FuH 

Port 

15,169 

N/A 

1.479 

N/A 

16648 

N/A 

FuH 

Port 

37,709 

N/A 

4,325 

N/A 

42634 

N/A 

FuH 

Port 

32,918 

42 

5,983 

N/A 

38,901 

42 

FuH 

Port 

8,582 

N/A 

FuH 

Port 

16,266 

97 

952 

N/A 

17,218 

97 

FuH 

Port 

7,304 

N/A 

606 

N/A 

7,910 

N/A 

FuH 

Port 

13,878 

N/A 

3,303 

N/A 

17,181 

N/A 

FuH 

Port 

8,712 

N/A 

684 

N/A 

9.3% 

N/A 

FuH 

Port 

10614 

N/A 

647 

N/A 

11,261 

N/A 

Financial 


FuH 

Port 

26,108 

N/A 

19,254 

N/A 

45362 

N/A 

Ful 

Port 

29.874 

18 

10,744 

N/A 

40618 

18 

Ful 

Port 

33300 

102 

12348 

N/A 

45,548 

102 

Ful 

Port 

23.310 

N/A 

14,848 

N/A 

38,158 

N/A 

FuH 

Port 

18.%7 

N/A 

9,107 

N/A 

28,074 

N/A 

Ful 

Port 

28.086 

N/A 

13,032 

N/A 

41,118 

N/A 

Ful 

Port 

17.737 

N/A 

7,474 

N/A 

25,211 

N/A 

Ful 

Port 

57,041 

2,824 

7,115 

N/A 

64,156 

2.824 

Ful 

Port 

19,946 

N/A 

FuH 

Port 

25,070 

1695 

13638 

185 

38,708 

1,880 

FuH 

Port 

11.748 

N/A 

9359 

N/A 

21.007 

N/A 

Ful 

Port 

18,381 

N/A 

6,728 

N/A 

25.109 

N/A 

FuH 

Port 

20,344 

N/A 

11,389 

N/A 

31,733 

N/A 

FuH 

Port 

25.541 

N/A 

4,870 

N/A 

30,411 

N/A 

Classified 


FuH 

Port 

154660 

N/A 

21395 

N/A 

176,155 

N/A 

Ful 

Port 

123.479 

220 

92635 

N/A 

216,114 

220 

Ful 

Port 

192,579 

325 

135,712 

386 

328391 

711 

Ful 

Port 

33635 

N/A 

29655 

N/A 

62690 

N/A 

Ful 

Port 

9.343 

N/A 

16,234 

N/A 

25,577 

N/A 

Fill 

Port 

16,864 

N/A 

5661 

N/A 

22,525 

N/A 

Ful 

Port 

559,751 

N/A 

151667 

N/A 

711,418 

N/A 

Ful 

Port 

564,186 

21667 

333,874 

N/A 

898,060 

21667 

Ful 

Port 

169,900 

N/A 

Ful 

Port 

193,787 

4,451 

103,383 

272 

297,170 

4.723 

Ful 

Port 

97,401 

N/A 

150.973 

N/A 

248.374 

N/A 

FuH 

Port 

47.445 

N/A 

7,158 

N/A 

54603 

N/A 

Ful 

Port 

%316 

N/A 

145,590 

N/A 

241,806 

N/A 

Ful 

Port 

138610 

N/A 

57628 

N/A 

1%,238 

N/A 

Grand  Total 


Ful 

Port 

839.172 

N/A 

328,425 

N/A 

1.167,597 

N/A 

Ful 

Port 

617,325 

9.390 

246.915 

8323 

864340 

17,713 

Ful 

Port 

833.047 

15459 

328,834 

9626 

1.161,881 

24,785 

Ful 

Port 

657,190 

N/A 

307634 

N/A 

964,824 

N/A 

Ful 

Part 

316690 

N/A 

177685 

N/A 

494.575 

N/A 

Ful 

Port 

458398 

N/A 

191,064 

N/A 

649,362 

N/A 

FuB  Port 

1.081695  N/A 

338,418  N/A 

1,420,1U  n/A 

Fill  Port 

1656.945  145,199 

718,555  N/A 

2375,500  145,199 

M  Port 

579,134  N/A 

Pul  Part 

740652  82372 

253320  16,504 

993672  98.776 

Pul  Part 

306.933  N/A 

227,571  N/A 

534,504  N/A 

Pul  Port 

566.343  N/A 

186,145  N/A 

752.488  N/A 

Pul  Port 

396.457  N/A 

26a853  N/A 

657310  N/A 

Pul  Port 

619658  N/A 

201.489  N/A 

821,147  N/A 


COUNTY,  CAUF. 

Star . 

Star  . 

Total  . 


Full  Port 

289336  N/A 

103,768  N/A 

393,004  N/A 


Fill 

32,333 

16,979 

49,312 


WASHINGTON,  D.C. 

USA  Today . 

(Wash  DC  Ed)  . D 


FuH 

Port 

Full 

48,442 

N/A 

298.486 

WHITE  PLAINS,  N.Y. 

Reporter  Dispatch D 

Reporter  Dispatch  . S 

Total  . 


Pul  Port 

412,893  950 

123354  118 

536,147  1.068 


Ful 

43,499 

29,781 

73380 


WOO06RIDGE,  NJ. 

News  Tribune  . D 

News  Tribune . S 

Total  . 


Pul  Part  Ful 

308.818  941  52,382 

132,852  N/A  45.458 

441,670  941  97,840 


Part 

N/A 

N/A 

N/A 

Port 


N/A 

Port 

29 

29 

58 

Port 

57 

N/A 

57 


FuH 

U,157 

2,066 

15,223 

Port 

N/A 

N/A 

N/A 

Ful 

16,358 

10.959 

27,317 

Port 

N/A 

N/A 

N/A 

Ful 

Port 

FuH 

Port 

79,791 

N/A 

26,905 

N/A 

FuH 

26,685 

6,345 

33,030 

Port 

N/A 

N/A 

N/A 

FuH 

47,702 

22631 

70,333 

Port 

118 

118 

236 

Ful 

25,185 

8,559 

33,744 

Port 

N/A 

N/A 

N/A 

Ful 

20,449 

8.3U 

28,762 

Port 

N/A 

N/A 

N/A 

FuH 

Port 

m044 

N/A 

84606 

N/A 

197650 

N/A 

FuR 

Port 

7,340 

N/A 

Ful 

Port 

153,489 

1331 

128,%2 

1.241 

282,451 

2,472 

FuH 

Port 

72,181 

29 

47,723 

N/A 

119,904 

29 

Ful 

464,128 

217.778 

681.906 

Ful 


460,964 


Ful 

684368 

310,973 

995,241 

Ful 

479,015 

242,905 

721,920 


•Note:  Retail  and  Display  Classified  Advertising  Totals  reflect 
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capturing  of  major  categories,  therefore  these  Touls  do  not  reflect  all  advertising  volume. 


Port 

N/A 

N/A 

N/A 


N/A 

Port 

2,328 

1,506 

3.834 

Port 

1627 

N/A 

1.027 
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News  Tech _ 

Accident  bums  five 
at  Star-Ledger  plant 


FIVE  WORKERS  WERE  badly  burned 
April  30  while  preparing  to  install  a 
new  main  electrical  line  to  the  central 
New  Jersey  production  plant  of  the 
Newark  Star-Ledger. 

At  about  7:20  a.m.,  shortly  before  the 
new  cable  was  to  be  hooked  up,  a  flash- 
over  on  a  secondary  electrical  control 
panel  in  the  Piscataway  plant’s  utility 
room  injured  four  power  company 
workers  and  a  fifth  worker  employed  by 
the  newspaper’s  electrical  contractor. 

The  Star-Ledger  reported  that  the 
contractor’s  worker  was  admitted  in 
critical  condition,  two  Public  Service 


Electric  &  Gas  Co.  workers  were  in  se¬ 
rious  condition,  and  another’s  condi¬ 
tion  had  stabilized.  All  were  taken  to  a 
special  burn  center  at  a  hospital  in  an-^ 
other  county.  A  fourth  utility  worker 
was  treated  for  a  burned  hand  and  re¬ 
leased  from  a  local  hospital. 

The  four  admitted  to  the  burn  center 
with  first-  and  second-degree  burns  on 
their  faces,  necks  and  shoulders  could 
not  be  immediately  interviewed  to  de¬ 
termine  the  cause  of  the  electrical  dis¬ 
charge,  according  to  Priscilla  Suber 
Brown,  spokeswoman  for  PSE&G. 

More  than  three  weeks  later,  the  hos¬ 
pital  had  released  all  but  the  contrac¬ 
tor’s  worker  —  who,  according  to  Suber 
Brown,  was  the  “closest  to  the  panel 
when  the  incident  occurred.” 

After  visiting  the  contractor’s  worker, 
Star-Ledger  operations  director  Andy 
Harteveld  reported  the  man  was  “pro¬ 
gressing  very,  very  well”  after  undergo¬ 
ing  skin-graft  surgery,  and  has  a  chance 


of  leaving  the  hospital  by  month’s  end  if 
his  rapid  recovery  continues.  “For  what 
he’s  been  through,  he’s  a  remarkable 
guy,”  said  Harteveld. 

The  newspaper  reported  the  accident 
occurred  as  workers  were  shutting  down 
power  to  the  plant.  Production  of  the 
paper  was  not  interrupted,  and,  said 
Harteveld,  “we  were  fully  operational 
the  next  day.”  In  addition  to  Piscataway, 
the  Star-Ledger  operates  a  second  offset 
plant  in  Montville,  in  northern  New 
jersey. 

Investigation  of  the  accident  contin¬ 
ues,  according  to  Harteveld,  after  the 


fire  department  and  the  newspaper’s 
consulting  engineers  failed  to  find  its 
cause. 

“It’s  a  big  mystery,”  he  said.  “That’s 
not  such  a  good  thing,  either.  Every¬ 
body  would  really  like  to  know  what 
happened  so  we  could  . . .  make  sure  it 
would  never  happen  again.” 

The  PSE&G  spokeswoman  said  the 
plant  “apparently  had  been  experienc¬ 
ing  electrical  problems  for  several 
months.”  She  called  the  new  cable  to  be 
run  from  the  pole  into  the  plant  “one  of 
the  solutions  that  we  had  offered  to 
them. 

“We  didn’t  actually  know  whether 
that  was  a  contributing  cause  of  the 
electrical  problems  there,  or  whether  it 
was  something  internally,”  she  contin¬ 
ued.  “Actually  we  didn’t  feel  that  the  ca¬ 
ble  had  anything  to  do  with  that,  but  to 
eliminate  that  as  a  possible  cause,  we 
agreed  to  replace  the  cable.” 

—  Jim  Rosenberg 


GATF  gets , 

Gerber  PlateSetter 

GERBER  SYSTEMS  CORP.,  South 
Windsor,  Conn.,  has  donated  a  fully  au¬ 
tomated  Crescent/42  PlateSetter  to  the 
Center  for  Imaging  Excellence,  spon¬ 
sored  by  the  Pittsburgh-based  Graphic 
Arts  Technical  Center. 

Gerber  president  Brian  G.  Eastman 
said  his  company  supplied  its  third-gen¬ 
eration  computer-to-plate  system  to 
support  the  work  and  enhance  the  re¬ 
sources  of  the  foundation,  which  “has 
contribued  much  to  the  graphic  arts  in¬ 
dustry  through  technical  services,  re¬ 
search  and  education.” 

The  PlateSetter  combines  stripping, 
imposition  and  platemaking  in  one 
step,  imaging  a  32"x42"  area  on  alu¬ 
minum  or  polyester  plates  or  film  at  res¬ 
olutions  from  1270  to  3810  dpi,  out- 
putting  13  plates  per  hour. 

Rockwell  honors 
press  engineers 

AMONG  THE  SIX  engineers  recently 
recognized  by  Rockwell  Graphic  Sys¬ 
tems  for  patents  they  received  on  signif¬ 
icant  improvements  to  printing  presses, 
two  contributed  to  the  design  and  tech¬ 
nology  of  newspaper  presses. 

Thaddeus  A.  Niemiro  received  a  spe¬ 
cial  award  for  the  positive-feed  keyless 
inking  system  used  on  the  Goss 
Newsliner  press. 

Phillip  D.  DiGenova,  whose  father 
was  granted  a  patent  while  working  at 
the  Goss  Printing  Press  Co.  40  years 
ago,  was  honored  for  a  dynamic  expan¬ 
sion  and  band  adjustment  mechanism 
used  on  the  Sovereign  double-width 
folder. 

Coddbarrett  moves; 
TintPrep  for  Mac 

TINTING  AND  STRIPPING  software 
developer  Coddbarrett  Associates  Inc., 
formerly  of  Providence,  has  consolidat¬ 
ed  operations  at  a  single  site  in  Barring¬ 
ton,  R.I. 

TintPrep  System  software,  used  to 
add  color,  trap  by  object  and  color,  strip 
up  complete  pages,  incorporate  images 
from  other  applications  and  produce 
PostScript  separations,  is  now  also 
available  for  the  Macintosh. 


“It’s  a  big  mystery,”  he  said.  “That’s  not  such  a 
good  thing,  either.  Everybody  would  really  like  to 
know  what  happened  so  we  could  .  .  .  make  sure  it 
would  never  happen  again.” 
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Vendors^ 

appointments 

Triple'!  names  Edwards  president;  hires  former 
Atex,  SII  staffers  as  international  sales  managers 


Information  International  Inc.,  Los 
Angeles,  announced  the  appointment 
of  senior  vice  president  Alden  Ed* 
wards  to  the  posts  of  president  and 
chief  operating  officer.  Former  presi¬ 
dent  Charles  Ying  remains  CEO  and 
vice  chairman. 

In  addition  to  overseeing  triple-I 
sales  and  marketing,  Edwards  takes 
charge  of  the  firm’s  day-to-day  opera¬ 
tions,  while  Ying  continues  to  provide 
“corporate  vision”  and  coordination  of 
engineering  and  research  and  develop¬ 
ment. 

Promotion  of  the  former  Atex  sales 
executive  and  System  Integrators  CEO 
follows  the  hiring  of  three  others  who 
served  in  sales  at  the  same  two  compa¬ 
nies.  The  recent  additions  to  triple-I’s 
international  sales  team  are  Max 
Coebargh,  Andy  Smith  and  Jaan- 
Marc  Acquaviva. 

Named  international  sales  general 
manager,  Coebergh  has  logged  20 
years  in  news  publishing  systems,  be¬ 
ginning  at  a  Dutch  newspaper  that  in¬ 
stalled  an  Atex  system.  He  then  joined 
Atex  to  build  its  European  organiza¬ 
tion,  ran  Atex  international  opera¬ 
tions  and  later  ran  its  North  American 
operations.  He  left  Atex  two  years  ago 
to  create  a  local  area  networking  divi¬ 
sion  for  AMP. 

Reporting  to  Coebergh  are  Smith, 
U.K.  sales  manager,  and  Acquaviva, 
general  manager,  France.  Smith 
worked  for  Atex,  first  in  the  U.K.,  then 
in  Singapore,  where  he  led  the  Asia- 
Pacific  division.  He  later  ran  North 
American  operations  before  returning 
to  Britain.  Acquaviva’s  17  years  in  the 
business  include  sales  for  System  Inte¬ 
grators  in  France. 


Mick  Kowitz,  previously  advertis¬ 
ing  systems  manager  for  Software  Con¬ 
sulting  Services,  is  now  GMTI’s  senior 
programmer. 

Carol  Tenor,  earlier  with  Harris 
Publishing  Systems  and  Atex,  is  GMTI 
account  manager  representing  East 
Coast  system  sales. 

Bernard  Sogaloff  was  named  pres¬ 
ident  and  CEO  at  Iris  Graphics  Inc., 
Bedford,  Mass.,  where  he  has  held  sev¬ 
eral  senior  management  positions 
since  joining  the  maker  of  digital  ink¬ 
jet  color  printers  in  1988,  two  years  be¬ 
fore  it  was  acquired  by  Scitex  Corp. 
Ltd. 

Segaloff  earlier  held  management 
positions  at  Fairchild  Industries,  Borg 
Warner  and  Simplex  Time  Recorder. 

Polor  Wood  has  been  named  re¬ 
search  and  development  vice  president 
at  Iris,  where  he  oversees  efforts  in 
hardware  and  software  development 
media  and  color  science.  Wood’s  back¬ 
ground  includes  15  years  at  Crosfield 
Electronics,  where  he  served  as  assis¬ 
tant  technical  director  in  the  U.K.  and 
later  as  systems  development  vice  pres¬ 
ident  in  the  U.S.,  six  years  in  senior 
operations  and  general  management 
positions  at  Kodak  Electronic  Publish¬ 
ing  Systems  and  Atex,  and  three  years 
at  Vital  Imaging  Systems  Inc.,  the  col¬ 
or  systems  integrator  that  he  co-found- 
ed  in  1992. 

The  Optronics  division  of  Intergraph, 
Chelmsford,  Mass.,  named  Hanry  T. 
CliHerd  as  its  national  sales  manager, 
in  charge  of  U.S.  and  Canadian  re¬ 
gional  sales  managers  and  responsible 
for  North  American  OEM,  systems  in¬ 
tegrator  and  reseller  sales  and  distribu¬ 
tion. 

Clifford  had  been  director  of  Op¬ 
tronics  Direct,  a  business  unit  that 
supplies  consumables,  parts  and  acces¬ 
sories  for  scanners  and  imagers.  The 
business  is  now  headed  by  customer 
service  director  Bob  Murray. 


Robert  Caliban,  a  former  3M  Co. 
sales  manager,  was  appointed  Chicago 
technical  sales  representative  for  West¬ 
ern  Lithotech,  St.  Louis. 

Robert  L.  Riley  was  named  sales 
vice  president  at  the  Graphic  Systems 
Division  of  Fuji  Photo  Film  U.S. A., 
Itasca,  III.  Reporting  to  Riley  are 
William  F.  Hoffman  and  Daniel 
C.  Maffoo,  who  were  promoted  from 
west  and  east  division  sales  managers 
to  field  sales  vice  presidents  for  the 
same  regions.  Riley  joined  Fuji  10  years 
ago  as  national  sales  manager  for  PS- 
Plates  and  has  been  sales  director  for 
the  past  five  years. 

In  its  marketing  division,  Fuji  pro¬ 
moted  two  others,  Lawronco  C. 
Wartor  and  Timothy  W.  Combs. 
Warter,  who  earlier  worked  for  Cros¬ 
field  Electronics,  moved  up  from  asso¬ 
ciate  director  to  director  of  new  busi¬ 
ness  development.  Combs,  formerly 
product  development  group  manager 
and  an  account  representative,  is  now 
marketing  and  product  develoment  di¬ 
rector.  Before  joining  Fuji  he  worked 
in  commercial  printing. 

Karun  L.  Maber  was  hired  as 
Eastern  regional  manager  of  print  me¬ 
dia  markets,  focusing  on  increasing 
awareness  among  advertising  agencies, 
print  specifiers  and  related  marketing 
shops  of  Fuji  proofing  products.  A  for¬ 
mer  president  of  Women  in  Produc¬ 
tion,  Maher  had  been  a  marketing  and 
production  consultant  and  an  agency 
executive  specializing  in  direct  re¬ 
sponse  and  trade  show  promotion. 

Pbillip  W.  Farmer,  Harris  Corp. 
president,  chief  operating  officer  and 
board  member  since  1993,  was  elected 
to  the  additional  posts  of  chairman 
and  CEO  by  the  board  of  the  Mel¬ 
bourne,  Fla.,  parent  of  Harris  Publish¬ 
ing  Systems.  He  takes  over  the  top 
posts  upon  the  June  30  retirement  of 
John  T.  Hartley,  who,  after  almost  40 
years  at  Harris,  will  continue  as  a  di¬ 
rector  and  will  chair  the  board’s  execu¬ 
tive  committee. 

After  20  years  in  technical  and  man¬ 
agement  positions  with  the  General 
Electric  Co.,  Farmer  joined  Harris  in 
1982  as  Government  Support  Systems 
Division  vice  president  and  general 
manager.  He  later  was  named  presi¬ 
dent  of  the  company’s  Electronic  Sys¬ 
tems  Sector.  In  1991  he  was  elected 
Harris  Corp.  executive  vice  president, 
responsibile  for  the  Electronic  Systems 
and  Semiconductor  sectors. 


Duane  Hughes,  formerly  business 
systems  operations  manager  for  Gan¬ 
nett  Co.’s  Cincinnati  Enquirer,  was 
named  operations  director  at  Gannett 
Media  Technologies  Inc.,  Cincinnati, 
with  responsibility  for  customer  train¬ 
ing,  installations,  support  and  quality 
control. 
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Retired  cartoonist 
receives  a  Reuben 

Gary  Larson  wins  the  National  Cartoonists  Society 
award  five  months  after  ending  his  ‘Far  Side'  comic 

by  David  As  tor 


GARY  LARSON  RECEIVED  a  going- 
away  present  from  the  National  Car¬ 
toonists  Society  (NCS):  the  Reuben 
Award  as  “Outstanding  Cartoonist  of 
the  Year.” 

It  was  the  second  Reuben  for  “The 
Far  Side”  creator,  who  previously  won 
the  peer-voted  honor  in  1991.  Larson 
continued  his  wildly  popular  panel  un¬ 
til  the  beginning  of  1995,  when  the  44- 
year-old  cartoonist  retired  from  news¬ 
paper  comics  pages. 

“This  is  a  great  way  to  end  a  terrific 
career,”  said  Universal  Press  Syndicate 
vice  president/editorial  director  Lee 
Salem,  who  accepted  the  award  for 
Larson  at  a  May  27  ceremony  in  Boca 
Raton,  Fla. 

Universal  cartoonists  have  received 
the  Reuben  six  times  since  1986. 

The  three  other  1995  finalists  were 
“Luann”  creator  Greg  Evans  of  North 
America  Syndicate,  a  first-time  nomi¬ 
nee;  “For  Better  or  For  Worse”  creator 
Lynn  Johnston  of  Universal,  who  won 


Qary  Larson 


the  Reuben  in  1986;  and  “Doones- 
bury”  creator  Garry  Trudeau  of  Uni¬ 
versal,  a  15 -time  runner-up. 

Trudeau  did  receive  this  year’s  com¬ 


ic  strip  award  from  NCS,  while  “Speed 
Bump”  creator  Dave  Coverly  of  Cre¬ 
ators  Syndicate  finished  first  in  the 
comic  panel  division. 

“They  say  the  highest  honor  is  to  be 
recognized  by  your  peers,”  Coverly  told 
the  crowd  of  400,  which  included 
many  noted  cartoonists.  “But,  looking 
out  here,  I’d  say  the  highest  honor  is  to 
be  recognized  by  your  heroes.” 

The  editorial  cartoon  division  win¬ 
ner  was  Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King  Features  Syndicate. 

“I  hope  I  continue  to  live  up  to  your 
expectations,”  said  Borgman,  who  re¬ 
ceived  the  Reuben  last  year. 

The  magazine  cartoon  award  went 
to  John  Reiner,  who  draws  “Laugh  Pa¬ 
rade”  and  “Howard  Huge”  for  Parade. 

Reiner  praised  his  collaborator. 
Bunny  Hoest,  with  whom  he  also 
works  on  “The  Lockhorns”  and  two 
other  King  comics. 

Other  division  winners  included  Jer¬ 
ry  Dowling,  for  newspaper  illustration; 
Jerry  Buckley,  for  advertising  illustra¬ 
tion;  Rick  Geary,  for  magazine  and 
book  illustration;  Dan  Jurgens,  for 
comic  books;  Roy  Doty,  for  greeting 
cards;  and  David  Silverman,  for  anima¬ 
tion  (on  “The  Simpsons”  TV  series). 

The  NCS  also  presented  the  new 
Milton  Caniff  Lifetime  Achievement 
Award  to  two  men  —  cartoonist/illus- 
trator  Harry  Devlin  and  “The  Spirit” 
creator/graphic  novelist  Will  Eisner. 

Devlin  could  not  attend  because  of 
medical  reasons,  but  “Mutts”  creator 
Patrick  McDonnell  of  King  said  the 
honoree  wanted  everyone  to  know  that 
Caniff  was  a  “helluva  nice  guy.” 
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Milton  Caniff 


Newly  elected  NCS  president  Frank 
Springer  added  that  Caniff  “was  simply 
the  greatest  cartoonist  who  ever  lived.” 

Prior  to  the  presentation  of  the 
award,  Lucy  Caswell  spoke  about  Can¬ 
iff  (1907-1988),  who  was  the  creator  of 
“Terry  and  the  Pirates”  and  “Steve 
Canyon,”  and  a  founder  of  the  49-year- 
old  NCS.  Caniff  was  also  a  graduate  of 
Ohio  State  University,  where  Caswell 
is  curator  of  the  Cartoon,  Graphic  and 
Photographic  Arts  Research  Library. 

The  other  award  presented  May  27 
was  the  Silver  T-Square,  for  service  to 
the  NCS.  It  went  to  magazine  cartoon¬ 
ist  Arnold  Roth  and  his  wife,  Caroline. 

Emceeing  the  Reuben  night  was 
“The  Family  Circus”  creator  Bil  Keane, 
who,  as  in  previous  years,  regaled  the 
audience  with  humorous  remarks. 

For  instance,  Keane  joked  that  the 
Reuben  was  “a  good  influence”  on  Lar¬ 
son  and  Johnston.  “One  quit  the  busi¬ 
ness,  and  the  other  killed  her  dog,”  ob¬ 
served  the  King  cartoonist,  referring, 
in  the  latter  case,  to  the  recent  death 
of  Farley  in  “For  Better  or  For  Worse.” 

The  Reuben  is  named  after  late  car¬ 
toonist  Rube  Goldberg. 

AAEC  to  meet  this 
month  in  Baltimore 

THE  ASSOCIATION  OF  American 
Editorial  Cartoonists  (AAEC)  is  hold¬ 
ing  its  annual  convention  at  Balti¬ 
more’s  Stouffer  Harborplace  Hotel, 
June  28-July  1. 

Herblock  of  the  Washington  Post 
and  Creators  Syndicate  is  the  sched¬ 
uled  keynote  speaker. 

The  convention  host  is  “Kal”  of  the 
Baltimore  Sun,  while  the  current  AAEC 
president  is  Signe  Wilkinson  of  the 
Philadelphia  Daily  News.  Both  are  with 
the  Cartoonists  &  Writers  Syndicate. 


Syndicate  is  fighting  California’s 
attempt  to  levy  a  tax  on  cartoons 


by  David  As  tor 

CREATORS  SYNDICATE  IS  chal¬ 
lenging  an  attempt  to  tax  the  sale  of 
political  cartoons  and  comics  to  Cali¬ 
fornia  newspapers. 

Several  months  ago,  the  Culver  City 
office  of  the  California  State  Board  of 
Equalization  (BOE)  asked  Creators  for 
copies  of  business  records  to  determine 
how  much  sajes  tax  the  Los  Angeles- 
based  syndicate  might  have  to  pay. 

Creators  reluctantly  provided  the  re¬ 
quested  information,  but  also  filed  an 
April  6  declaration  with  the  Culver 
City  BOE,  explaining  why  political 
cartoons  and  comics  (which  often  con¬ 
tain  social  commentary)  should  not  be 
taxed. 

“There  is  a  First  Amendment  issue 
here,”  Creators  president  Rick  New- 
combe  told  E&P. 

In  the  April  6  declaration,  New- 
combe  wrote  that  taxing  editorial  car¬ 
toons  is  “constitutionally  offensive” 
and  “heresy  to  America’s  most  cher¬ 
ished  political  and  free  speech  tradi¬ 
tions.” 

He  added,  “The  power  to  tax  is  the 
power  to  destroy,  and  no  government 
official  in  America  should  be  allowed 
to  tax  the  free  expression  of  an  idea 
based  on  the  form  or  content  of  that 
idea.  It  is  for  this  reason  that  the  State 
Board  of  Equalization  has  never  at¬ 
tempted  to  tax  editorial  comment  or 
columns.” 

The  Creators  president  said  the  tax¬ 
ing  of  illustrated  commentary  but  not 
text  commentary  in  newspapers  is 
“content-based  discrimination.” 

Newcombe  told  E&P  that  he 
doesn’t  believe  Creators  itself  is  subject 
to  the  tax,  because  “we  do  not  own  any 
of  the  cartoons  we  syndicate.”  But  Cre¬ 
ators  cartoonists  may  be  liable. 

Was  it  the  passage  of  a  new  sales  tax 
law  that  caused  the  Culver  City  BOE 
to  investigate  Creators,  eight  years  af¬ 
ter  the  syndicate  was  founded?  No,  said 
Newcombe,  who  stated  that  there 
seems  to  have  been  a  “recent  interpre¬ 
tation”  of  the  existing  law. 

“The  state  historically  has  charged  a 
sales  or  use  tax  when  a  painting  or  oth¬ 
er  visual  image  was  sold,”  Newcombe 
said.  “Suddenly,  the  State  Board  of 


Rick  Newcombe 


Brian  Oxman 


Equalization  is  attempting  to  take  the 
position  that  the  sale  of  visual  images 
includes  political  cartoons  and  comic 
strips  sold  to  newspapers.” 

Newcombe’s  April  6  presentation  — 
which  included  numerous  examples  of 
Creators-distributed  cartoons  that  fea¬ 
ture  political  and  social  commentary 
—  was  prepared  by  Brian  Oxman,  a 
partner  in  the  law  firm  of  Oxman  and 
Jaroscak  in  Same  Fe  Springs,  Calif. 

Oxman,  when  asked  why  the  BOE  is 
trying  to  collect  sales  tax  on  cartoons, 
said  one  reason  may  simply  be  Califor¬ 
nia’s  need  for  more  money. 

“The  state  is  so  enormously  hungry 
for  tax  revenues  that  it  is  searching  for 
anything  and  everything  it  can  come 
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up  with,”  he  remarked.  “The  coffers  are 
devastated.” 

Is  there  also  a  political  or  ideological 
motive  behind  the  effort  to  collect  the 
tax? 

Oxman  couldn’t  say  for  sure,  but  he 
did  observe  that  political  cartoons  are 
“not  favored”  by  people  in  power  who 
might  be  targeted  in  these  drawings. 

A  legal  staffer  at  the  state  BOE  in 
Sacramento  said  he  didn’t  think  politi¬ 
cal  pressure  or  the  need  for  new  rev¬ 
enues  triggered  the  recent  push  to  col¬ 
lect  sales  tax  on  cartoons.  So  what  did 
trigger  the  action? 

“I’m  not  sure,”  replied  the  staffer, 
who  preferred  not  to  give  his  name. 

What  about  the  First  Amendment 
issue?  “We  don’t  believe  [the  tax]  is  an 
infringement  on  constitutional  rights,” 
he  said. 

So,  political  cartoons  and  comics 
are,  indeed,  subject  to  sales  tax  in  Cal¬ 
ifornia?  “Yes,”  stated  the  staffer,  al¬ 
though  he  did  add  that  this  isn’t  the 
case  when  cartoons  are  delivered  elec¬ 
tronically.  Apparently,  a  drawing  on 
paper  has  to  exchange  hands  for  the 
tax  to  be  applicable. 

Do  syndicates  or  cartoonists  pay  the 
tax?  This  question  is  determined  on  a 
case-by-case  basis,  according  to  the 
staffer. 

Are  out-of-state  syndicates  and  car¬ 
toonists  also  taxed  when  they  sell  work 
to  California  newspapers?  No,  replied 
the  staffer,  who  said  the  papers  buying 
the  work  are  charged  a  use  tax  — 
which,  like  the  sales  tax,  reportedly 
ranges  from  7.25%  to  8.5%,  depending 
on  the  county. 

He  further  noted  that  if  the  Culver 
City  BOE,  after  considering  Creators’ 
April  6  declaration,  still  feels  that  the 
syndicate’s  cartoons  should  be  taxed  — 
and  if  Creators  then  appeals  —  the 
state  BOE  in  Sacramento  would  make 
a  determination  about  the  case. 

An  official  in  the  Culver  City  BOE 
declined  to  talk  about  the  tax  matter, 
referring  E&P  to  the  BOE  in  Sacra¬ 
mento  for  comment. 

Speaking  of  the  state  capital,  what 
does  California’s  governor  think  about 
the  appropriateness  of  taxing  cartoons? 
A  press  spokesperson  for  Pete  Wilson 
referred  E6?P  to  a  state  finance  depart¬ 
ment  official,  who  did  not  call  back. 

Whatever  Wilson’s  position  may  be, 
Newcombe  sees  some  “irony”  in  the 
situation,  noting  that  the  Republican 
governor  “is  running  for  president  as 


an  anti-tax  candidate.” 

Oxman  —  who  has  worked  on  the 
presidential  campaigns  of  former  Cali¬ 
fornia  Gov.  Jerry  Brown,  a  Democrat 
—  stated  that  Creators  would  prefer 
that  the  tax  matter  stay  out  of  court. 
But  he  emphasized  that  a  suit  will  be 
filed  —  and  taken  all  the  way  to  the 
U.S.  Supreme  Court,  if  necessary  —  if 
the  state  persists  in  trying  to  tax  car¬ 
toons. 

The  lawyer  added  that  he’s  not  sure 
at  this  point  if  a  suit  would  be  filed  in¬ 
dividually  by  Creators  or  in  some  sort 
of  class  action  that  would  involve  vari¬ 
ous  syndicates,  cartoonists  and/or 
newspapers. 

Four  of  the  10  biggest  syndicates  in 
the  country  —  Creators,  the  Los  An¬ 
geles  Times  Syndicate,  Copley  News 
Service  and  Chronicle  Features  —  are 
based  in  California. 

One  individual  cartoonist  who  has 
been  fighting  the  sales  tax  is  San  Fran¬ 
cisco  comic  artist  Paul  Mavrides,  who 
filed  an  appeal  with  the  BOE  after 
having  been  assessed  a  tax  on  his  roy¬ 
alties  (E&P,  Oct.  1,  1994,  p.  23). 

A  pair  of  packages 

THE  NEW  YORK  Times  Syndicate  is 
offering  its  fourth  annual  package  of 
wedding  features. 

Included  are  five  stories  about  sub¬ 
jects  such  as  theme  weddings  and  the 
changing  nature  of  wedding  gifts. 

The  syndicate  is  also  distributing  a 
package  to  mark  “Pet  Appreciation 
Week,”  June  6-12. 

Included  are  four  features  covering 
topics  ranging  from  the  treatment  of 
common  animal  accidents  to  commu¬ 
nication  between  humans  and  their 
dogs. 

Comic  helps  SADD 

STUDENTS  AGAINST  DRUNK  Dri¬ 
ving  received  30  inquiries  from  schools 
that  wanted  to  start  a  SADD  chapter 
after  the  organization’s  address  was 
printed  in  a  recent  “Luann”  story. 

In  the  sequence,  the  comic  strip’s 
Aaron  Hill  character  was  involved  in  a 
drunk-driving  accident. 

Cartoonist  Greg  Evans  also  reported 
that  periodically  he  is  continuing  to  in¬ 
clude  reader-designed  clothes  in  his 
North  America  Syndicate  comic.  “Lu- 


For  more 
information 
write  to: 

STUDENTS 

AGAINST 

DRIVING 

DRUNK 

P.O.  Box  800 
Marlborough, 
MA  01752 


Parts  of  two  recent  “Luann"  strips  by 
Qreg  Evans 


ann”  readers  submitted  about  15,000 
drawings  for  a  fashion-show  sequence 
that  ran  two  months  ago  (E&P,  March 

18,  p.  41). 

Honor  for  columnist 

WILLIAM  RASPBERRY  WILL  re¬ 
ceive  the  National  Society  of  Newspa¬ 
per  Columnists’  Lifetime  Achievement 
Award  June  16  at  the  NSNC  conven¬ 
tion  in  Kansas  City. 

Raspberry’s  Washington  Post  column 
is  syndicated  by  the  Washington  Post 
Writers  Group, 


Online  appearance 

“FOR  BETTER  OR  For  Worse”  cre¬ 
ator  Lynn  Johnston  of  Universal  Press 
Syndicate  will  be  a  June  8  guest  on 
Southam  Electronic  Publishing’s  Cana¬ 
da  Bulletin  Board  on  Prodigy.  Her 
Prodigy  ID  is  NORT99F. 


NewsBank  releases 

U.S.  NEWSWIRE  OF  Washington, 
D.C.,  has  added  its  releases  to  the  CD- 
ROM-based  research  archive  operated 
by  NewsBank  of  New  Canaan,  Conn. 
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Neuharth 

Continued  from  page  12 

tion,  entertainment,  sports,  advertising 
and  editorial  comment. 

And,  despite  their  flaws,  newspapers 
play  a  big  role  in  setting  the  agenda  of 
public  life,  Neuharth  maintained. 

“Newspapers  are  useful,  convenient, 
accessible  and  comfortable  for  the 
masses,”  he  continued. 

They  can  become  even  more  so  with 
the  development  of  the  “flat  panel,” 
the  thin,  portable  tablet  that  could 
provide  readers  —  or  viewers  —  infor¬ 
mation  on  demand  as  they  want  it,  he 
said. 

Neuharth  compared  newspapers  to 
Major  League  baseball  in  terms  of  their 
probable  longevity.  Referring  to  the  af¬ 
termath  of  the  recent  baseball  strike, 
he  said:  “Baseball  is  in  jeopardy  be¬ 
cause  owners  and  players  believed  it 
had  a  guarantee  as  the  perennial  na¬ 
tional  pastime,  when  it  was  only  just  a 
game  for  entertainment.  Baseball  has  a 
future  only  if  it  provides  fans  with  en¬ 
tertainment  as  good,  as  or  better,  than 
other  games  now  available  at  competi¬ 
tive  prices  and  comparable  comforts.” 
By  the  same  token,  he  added,  “news¬ 
papers  began  their  slide  when  they  per¬ 
sisted  in  thinking  they  were  in  the 
newspaper  business,  not  the  informa¬ 
tion  business.  Newspapers  have  a  fu¬ 
ture  if  they  provide  information  as 
good  or  better  than  that  available 
through  other  means  at  competitive 
prices  and  comparable  comforts.” 

However,  Neuharth  acknowledged 
that  no  one  really  knows  what  will  be 
successful  in  the  future. 

But,  one  thing  is  certain,  he  said: 
“Consumers  will  ultimately  make  the 
choices,  voting  with  their  eyeballs, 
choosing  one  technology  over  another. 
The  headline  is  that  readers  and  view¬ 
ers  and  listeners,  more  and  more,  will 
want  their  information  when  they 
want  it,  where  they  want  it  and  how 
they  want  it.  When  it  comes  to  news, 
information  or  entertainment,  con¬ 
sumers  are  no  longer  just  consumers. 
They  are  editors  —  editing  in  or  out 
what  they  want.” 

Bargaining  begins 

THE  WASHINGTON  POST  and  the 
Washington/Baltimore  Newspaper 
Guild  have  begun  bargaining  sessions 
for  a  new  contract.  The  current  agree¬ 
ment  expires  July  10. 


Combine 

Continued  from  page  14 


Editors 

Continued  from  page  13 

papers  and  readers  once  were  closer 
together  —  “equal  partners”  —  but 
this  relationship  has  changed  as  adver¬ 
tisers  demanded  bigger  profits  and  pa¬ 
pers  began  putting  more  emphasis  on 
advertising  over  news. 

“We  are  no  longer  driven  primarily 
by  readers’  interests,”  she  said.  “We  al¬ 
ways  have  been  a  business,  but  there 
was  something  grander  at  the  heart  of 
it.  We  were  able  to  make  our  news¬ 
papers  something  special ....  Readers 
knew  it  and,  indeed,  advertisers  knew 
it.  It  was  this  commitment  to  some¬ 
thing  better  than  mere  commercial 
success  that  made  us  successful.” 

As  such,  Overholser  said,  news¬ 
papers  were  able  to  draw  highly  talent¬ 
ed  journalists  to  their  newsrooms  and 
justified  their  special  place  in  society 
as  a  protector  against  government  in¬ 
trusion. 

Overholser  suggested  that  the  best 
and  the  brightest  are  leaving  news¬ 
papers  or  not  seeking  them  out  in  ca¬ 
reer  planning.  She  urged  higher  pay  for 
reporters  and  editors,  and  making 
newspapers  more  exciting  places  to 
work. 

Overholser  also  rapped  newspapers 
for  not  being  more  “future-oriented” 
and  for  having  a  “fear  of  change.” 

“Embrace  change,”  Overholser 
pleaded.  “Allow  room  for  different 
views.”  She  termed  broader  coverage  of 
minorities,  for  example,  “one  of  our 
most  essential  commitments.” 

Still,  Overholser’s  view  of  the  indus¬ 
try  tended  toward  the  gloomy.  She  ac¬ 
knowledged  that  not  all  family  news¬ 
papers  are  of  high  quality,  but  she 
blamed  some  of  the  industry’s  problems 
on  the  pressure  of  shareholders  to  put 
profits  above  all. 

“How  can  we  be  led  by  the  pull  of 
inspiring  values  when  they  have  been 
pushed  from  the  heart  of  what  we  do?” 
she  asked.  “Our  spirits  are  impover¬ 
ished  by  the  environment  of  our  news¬ 
rooms  today.  Our  people  feel  it.  Our 
newspapers  show  it,  and  our  readers 
know  it.” 

Overholser  called  for  a  return  to  ed¬ 
itorial  principles  that  made  newspapers 
outstanding  information  sources. 

“Let  us  challenge  the  pressures  that 
threaten  these  notions  and  include  the 
public  in  the  debate,”  she  declared.  “I 
believe  that  our  newspapers’  future 
and  —  to  no  small  degree  —  our 
democracy’s  future  depends  on  it.” 


public  and  Gazette  would  maintain 
their  separate  mastheads. 

John  Oppedahl,  executive  editor  of 
the  Phoenix  papers,  told  E&P  that  the 
reason  for  the  merger,  if  imposed,  is  to 
enable  the  two  dailies  to  draw  on  a 
much  larger  pool  of  reporters,  editors, 
artists,  photographers  and  other  jour¬ 
nalists,  who  would  make  up  the  com¬ 
bined  staff. 

“We  don’t  see  any  monetary  savings 
in  this,”  Oppedahl  said. 

“But  we  do  believe  a  combined  news¬ 
room  will  do  a  better  job  for  our  read¬ 
ers.  That  would  be  our  primary  reason 
for  doing  it,”  he  added. 

The  Republic  and  Gazette  have  been 
competitive  on  the  news  side.  Asked 
how  the  elimination  of  competition 
would  affect  staffers,  Oppedahl  replied: 
“joining  the  newsrooms  would  take 
away  the  traditional  competition  be¬ 
tween  them,  but  what  we  would  gain  is 
a  much  larger  news-gathering  opera¬ 
tion,  which  would  make  up  for  that 
loss.” 

The  editor  said  no  newsroom  jobs 
would  be  lost  by  the  merger. 

The  PNI  committee  will  make  its 
recommendation  to  management  by 
June  22,  it  was  reported. 

In  the  past  five  years,  the  Republic’s 
circulation  has  risen  from  340,845  to 
379,895,  a  gain  of  11.5%.  Sunday  circu¬ 
lation  has  gone  from  529,600  to  591,086, 
a  boost  of  11.6%. 

In  the  same  period,  the  Gazette’s  cir¬ 
culation  has  dipped  from  101,140  to 
77,951,  or  22.9%.  Their  combined  circu¬ 
lation  is  up  3.6%. 

The  Republic  has  a  full-time  editorial 
staff  of  200;  and  the  Gazette,  160  full- 
timers. 

One  library  and  darkroom  currently 
serve  both  papers. 

Weill  contended  that  melding  the 
two  newsrooms  would  provide  more  re¬ 
sources  for  expanded  coverage  of  gov¬ 
ernment,  urban  and  suburban  affairs, 
sports,  business,  entertainment  and 
lifestyle  issues,  along  with  continued 
development  of  new  electronic  informa¬ 
tion  systems.  —  M.L.  Stein 

USA  Weekend 
in  Minneapolis 

THE  MINNEAPOLIS  STAR  Tribune, 
the  nation’s  16th  largest  metro  daily,  be¬ 
gins  carrying  USA  Weekend  in  June. 
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changing  technology  and  severely 
damaged  public  relations,  she  added. 

Amazingly,  despite  their  troubles, 
journalists  and  educators  have  retained 
perhaps  their  most  notorious  common 
trait  —  what  Keohane  calls  a  “regret¬ 
table  tendency  toward  arrogance.” 

When  challenged,  “higher  educa¬ 
tion  too  often  goes  into  a  defensive 
posture  and  claims  undue  interference 
with  academic  freedom,  while  the 
Fourth  Estate  will  fall  back  on  the 
cherished  freedom  of  the  press,” 
charged  Keohane,  who  was  introduced 
to  ASNE  members  by  her  sister,  Gene¬ 
va  Overholser,  former  editor  of  the  Des 
Moines  Register  and  newly  appointed 
Washington  Post  ombudsman. 

“For  all  our  sophistication  and  gen¬ 
uine  concern  for  the  truth,”  the  univer¬ 
sity  president  said,  “we  all  too  often  fail 
to  deal  sympathetically  with  possible 
truth  that  cuts  too  close  to  home.” 

While  a  pervasive  cynicism  is  partly 
responsible  for  the  soiled  image  of 
newspapering  and  education,  individu¬ 
als  who  toil  in  these  fields  must  ac¬ 
knowledge  they,  too,  are  to  blame  for 
much  of  the  ill  will,  according  to  Keo- 
hane’s  way  of  thinking. 

“The  behavior  of  some  of  our  insti¬ 
tutions  and  the  people  who  practice 
our  professions,  both  yours  and  mine, 
have  stretched  the  public’s  ability  to 
believe  that  our  institutions  exist  to 
serve  their  needs  —  from  athletic 
scandals  and  stories  about  nonteaching 
faculty  members  at  universities,  to  the 
media’s  inability  to  stop  itself  from 
drinking  its  daily  gallon  of  O.J.,”  Keo¬ 
hane  said. 

But,  she  pointed  out,  public  opinion 
sometimes  is  contrary  to  the  truth  — 
for  example,  newsrooms  and  class¬ 
rooms  are  widely,  and  wrongly,  per¬ 
ceived  as  breeding  grounds  for  liberal 
thought. 

Keohane  contended  that  college 
campuses  ate  far  less  politically  correct 
and  more  “bracingly  diverse,  argumen¬ 
tative  and  messy  than  the  common 
wisdom  allows.”  Likewise,  newspeople 
are  faced  with  stereotyping  “in  a  soci¬ 
ety  filled  with  people  who  don’t  exactly 
know  what  they  stand  for  politically, 
but  who  feel  strongly  about  it, 
nonetheless  —  and  are  quite  sure  that 
it  isn’t  liberalism,  whatever  that  may 
be,”  she  said. 

Keohane  expounded  on  the  “bewil¬ 
dering  rapidity”  with  which  technolo¬ 


gy  has  advanced  in  journalism  and  ed¬ 
ucation  —  both  of  which  have  histo¬ 
ries  rooted  in  the  old-fashioned  print¬ 
ing  press. 

She  acknowledged  that  the  comput¬ 
erization  of  our  planet  presents  excit¬ 
ing  opportunities,  but  held  that  it  re¬ 
quires  reporters  and  teachers  to  reex¬ 
amine,  and  reaffirm,  their  missions. 

The  educator  noted  that  those  re¬ 
sponsible  for  the  budgets  of  news  orga¬ 
nizations  as  well  as  those  of  universi¬ 
ties  are  biting  nails  over  the  impossible 
expense  of  moving  into  the  next 
century. 

“We  have  both  become  big  business 
and  are  increasingly  held  accountable 
to  traditional  business  criteria  —  an 
uncomfortable  awareness  that  is  deeply 
at  odds  with  the  proud  professionalism 
and  idealistic  creativity  that  has  typi¬ 
cally  marked  our  practitioners  in  the 
past,”  lamented  Keohane,  who  happens 
to  sit  on  the  board  of  one  of  the  largest 
U.S.  corporations,  IBM. 

“As  editors,”  she  said,  “you  grapple 
with  the  painful  consequences  of  this 
fact,  just  as  we  do  in  university  presi¬ 
dencies.” 

Fellows  named 

THE  FREEDOM  FORUM  Media  Stud¬ 
ies  Center  at  Columbia  University  has 
named  13  media  professionals  to  resi¬ 
dential  fellowships. 

The  Senior  Fellows  are  Asa  Briggs, 


Lord  Briggs  of  Lewes,  historian  and  au¬ 
thor  and  formerly  provost  of  Worcester 
College,  Oxford;  William  John  Fox,  a 
fellow  at  the  Joan  Shorenstein  Center 
at  Harvard,  former  Ottawa  and  Wash¬ 
ington  bureau  chief  for  the  Toronto 
Star;  Albert  Gollin,  former  vice  presi¬ 
dent  and  directot/research  and  market¬ 
ing  services,  the  Newspaper  Associa¬ 
tion  of  Ametica;  Michael  Janeway,  dean 
of  the  Medill  School  of  Journalism, 
Northwestern  University,  and  former 
editor  of  the  Boston  Globe;  and  Orville 
Schell,  journalist,  China  specialist  and 
consultant,  CBC  News. 

The  Fellows  are  Edna  Einsiedel,  pro¬ 
fessor,  graduate  program  in  communica¬ 
tions,  and  coordinator,  development 
studies  program,  the  University  of  Cal¬ 
gary,  Alberta;  Marjorie  Ferguson,  asso¬ 
ciate  professor.  College  of  Journalism, 
University  of  Maryland;  Hank 
Klibanoff,  deputy  city  editor,  the 
Philadelphia  Inquirer;  Mitchell 
Stephens,  chairman  and  professor,  de¬ 
partment  of  journalism  and  mass  com¬ 
munication,  New  York  University;  and 
Jeffrey  Toobin,  staff  writer,  the  New 
Yorker. 

Research  Fellows  for  1995-96  are 
Veronica  Chambers,  story  editor.  New 
York  Times  Magazine,  and  contributing 
editor.  Glamour  magazine;  David 
Shenk,  columnist.  Spy  magazine,  and 
essayist  and  commentator,  “Market¬ 
place,”  Public  Radio  International;  and 
Margaret  Usdansky,  former  demography 
reporter,  USA  Today. 
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Press  and  University  Place  Press  in 
Tacoma,  Wash.  Barbara  Barr  is  a  certi¬ 
fied  public  accountant. 

Dave  Gauger  of  Gauger  Media  Ser¬ 
vice  Inc.  in  Raymond,  Wash.,  repre¬ 
sented  the  seller  in  the  transaction. 

CityMedia  Inc.,  a  Minneapolis-based 
business  publisher,  has  acquired  Mass 
High  Tack,  a  biweekly  newspaper  fo¬ 
cusing  on  Massachusetts  high-tech 
firms,  and  a  series  of  high-tech  directo¬ 
ries  covering  New  England. 

The  newspaper  and  shopper  holdings 
of  Shandar  Inc.  in  Mansfield,  Ark., 
have  been  sold  to  Waldron  Newspapers 
Inc.  of  Waldron,  Ark.,  a  holding  com¬ 
pany  of  Gadsden,  Ala.-based  Lancast¬ 
er  Management.  The  sale  includes  the 
Mansfield  Cltixan,  Scott  County 
Advortisor  in  Waldron  and  Trl- 
County  Trudor  of  Booneville,  Ark. 
The  publications  have  a  total  weekly 
circulation  of  12,600. 

Darlene  Boyd  and  her  late  husband, 
Frank  Boyd,  founded  the  papers.  Dar¬ 
lene  Boyd  was  president  of  Shandar 
and  publisher  of  the  papers  at  the  time 
of  the  sale. 

Lancaster  also  owns  the  Waldron 
News  and  Mena  (Ark.)  Star. 

The  brokerage  firm  Jim  Hall  Media 
Services  of  Troy,  Ala.,  handled  the 
transaction. 

Paxton  Media  Group  Inc.,  Paducah, 
Ky.,  has  purchased  eight  daily  and 
weekly  newspapers  owned  by  Worrell 
Enterprises  Inc. 

The  dailies  are  the  12,000-circula¬ 
tion  Timoc-Goorgian  of  Carrollton, 
Ga.;  9,000-circulation  Douglas 
County  Sontinol  in  Douglasville, 
Ga.;  and  10,000-circulation  Moun¬ 
tain  Pross  of  Sevierville,  Tenn. 

The  weeklies  are  located  in  the 
Georgia  counties  of  Carroll,  Douglas 
and  Haralson.  —  AP 

The  Lakor,  a  free  weekly  paper  in 
Land  O’  Lakes,  Fla.,  has  been  acquired 
by  Beacon  Publishing  Inc.  of  Temple 
Terrace,  Fla.,  from  Knoxville-based 
Republic  Newspapers  Inc. 

Lincoln  A.  Mayo  with  Beckerman 
Associates  Inc.  in  Madeira  Beach,  Fla., 
brokered  the  transaction. 

Dolan  Media  Co.  has  bought  the 
Journal  Rocord,  a  91-year-old  busi- 
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ness  and  legal  daily  in  Oklahoma  City, 

and  the  Oklakoma  Book  of  Lists, 

an  annual  business  reference  guide, 
from  Dan  Hogan  III. 

Hogan’s  printing  operations  — 
which  will  continue  to  print  the  ac¬ 
quired  publications,  according  to 
Dolan  Media  —  were  not  included  in 
the  transaction. 

Minneapolis-based  Dolan  Media 
publishes  15  titles  in  three  states  and 
operates  electronic  information 
services. 
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expenses. 

The  timing  of  the  new  City  Voice 
seems  unusual  as  newspapers  across 
the  couiitry  cope  with  skyrocketing 
newsprint  costs,  which  are  expected  to 
jump  nearly  50%  by  the  end  of  the 
summer. 

At  the  same  time,  the  city’s  daily 
newspapers  —  the  San  Francisco  Ex¬ 
aminer  and  the  San  Francisco  Chroni¬ 
cle  —  are  struggling  with  lost  advertis¬ 
ing  and  increased  competition  from 
other  media  outlets. 

Still  reeling  from  a  bitter  strike  last 
fall,  both  the  Chronicle  and  Examiner 
continue  to  cut  costs  amid  rumors  of  a 
possible  merger  or  folding  of  one  of  the 
two  newspapers. 

But  Rivers  contends  that  such  trou¬ 
bles  at  the  daily  news  level  are  actually 
a  positive  for  other  papers.  He  said 
more  readers  want  a  free  publication 
that  will  give  them  local  and  city  news, 
but  not  charge  a  fee. 

“This  is  a  free  newspaper,  and  the 
trend  for  free  newspapers  is  increas¬ 
ing,”  said  Rivers.  “We  believe  there  is  a 
spot  for  us.” 

Rivers  admitted  that  advertising  is 
tough  to  find  in  today’s  budget-tight¬ 
ening  times,  but  said  the  City  Voice  is 
luring  advertisers  with  low  rates. 

Shop  Talk 

Continued  from  page  64 

which  paper  my  students  were  in  the 
habit  of  reading,  I  combed  through 
both  of  them,  looking  for  stories  that 
each  had  included  to  use  on  the 
quizzes.  As  a  byproduct  of  this  careful 
examination,  I  became  aware  that 
many  stories  were  covered  by  only  one 
of  the  two  papers. 

On  average,  the  Post  “scooped”  the 


Chronicle  as  often  as  the  Chronicle 
one-upped  the  Post.  In  fact,  I  clipped 
an  article  from  the  last  issue  of  the  Post 
that  was  nowhere  to  be  found  in  the 
Chronicle. 

Second,  two  newspapers  meant 
twice  as  many  reporters  keeping  tabs 
on  local  government.  For  its  part,  the 
Chronicle  has  promised  not  to  grow 
complacent  now  that  it’s  the  only  game 
in  town.  Houston  Mayor  Bob  Lanier 
was  quoted  as  saying  that  the  Post’s  de¬ 
parture  would  make  the  Chronicle 
“stronger  and  healthier.”  Maybe  so,  but 
1  bet  the  mayor  feels  some  secret  relief 
that  100-150  fewer  reporters  are  watch¬ 
ing  over  his  shoulder. 

For  my  students,  of  course,  this 
means  that  there  are  100  to  150  fewer 
reporting  jobs  in  Houston.  Further¬ 
more,  those  who  are  graduating  this 
spring  will  be  competing  with  the 
Post’s  experienced  reporters  for  posi¬ 
tions  all  across  the  country. 

Not  only  has  the  city  of  Houston 
lost  the  inquiring  eyes  of  a  corps  of 
Post  reporters  but  it  has  also  foregone 
that  paper’s  distinct  editorial  voice. 
Some  have  said  that  the  Post  failed  to 
distinguish  itself  enough  from  the 
Chronicle  in  terms  of  editorial  content. 
Personally,  I  remember  many  occasions 
when  the  two  papers  endorsed  differ¬ 
ent  political  candidates. 

Even  if  the  papers  had  expressed 
similar  editorial  opinions,  I  am  dis¬ 
turbed  by  the  lost  opportunity  for  di¬ 
verse  expression  that  the  Post’s  closure 
represents.  I  often  submitted  op-ed 
pieces  to  one  paper  or  the  other;  when 
one  paper  rejected  a  column,  the  other 
sometimes  found  it  worthy  of  publica¬ 
tion.  One  less  paper  means  one  less  fo¬ 
rum  for  discussion. 

The  real  question  facing  journalists, 
journalism  students  and  instructors  to¬ 
day  concerns  the  future  of  the  newspa¬ 
per  industry  itself.  No  one  factor  by  it¬ 
self  caused  the  Post  to  fold.  However, 
we  must  ask  ourselves  what  lies  behind 
the  circulation  statistics  that  led,  in¬ 
evitably,  to  the  closing  of  yet  another 
major  metropolitan  daily. 

Fewer  people  read  newspapers.  Few¬ 
er  people  read  at  all.  Newspapers  face 
competition  from  radio,  television  and 
cable  for  advertising  dollars.  The  paper 
with  the  most  advertising  revenue 
wins.  Although  media  “experts”  say 
newspapers  will  be  around  for  a  long 
time,  these  facts  make  me  worry  about 
what’s  ahead. 

And  they’re  sobering  thoughts  for 
May  graduates. 
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AWARDWINNING  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley.  CA  95945 


WARNING:  'IN  A  NUTSHEa'  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
119  Washington  Avenue,  Staten  Island, 
NY  1031 4,  (718)698-6979. 


NEWSPAPER  BROKERS 


JAMES  W.HAa,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-01 70. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-231 8 
Lon  W.  Williams 


PHIIilPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lone 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPER  BROKERS 


Appraisal 

Brokerage  .  . 

o  Appraisal  for 

estate,  tax,  ESOP, 
partners,  bank, 
stock,  assets 

&  Associates 
Established  1923 

John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 


LUCKY  NUMBERS 


FORTUNE  COOKIES  -  All  Birthdoies 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 


SENIOR  HEALTH 


'SENIOR  CUNIC',  since  1981  .America's 
ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Moclnnis  M.D., 
104-3283  Casorso  Rood,  Kelowna, 
British  Columbia,  Caitoda  VI W  3L6. 

(604)  868-8603 


They  say  you  should  not  suffer  through 
the  past.  You  should  be  able  to  wear  it 
like  a  loose  garment,  take  if  offend  let  it 
drop. 

Eva  Jessye 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


AVOID  UNEMPLOYMENT -Ovm  your 
newspaper  in  growing  Texos.  Most 
owner  financed,  free  list.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950. 


CALIFORNIA  WEEKLIES:  Gross  $2.3 
million,  full  plant,  Goss  press,  real 
estate  worth  $1  million,  possible  terms. 
BOUTHO-CRIBB  &  ASSOCIATES 
John  T.  Cribb  (406)  586-6621 


ZONE  3  Family-owned  shopper  and 
Zorre  3  free  weekly  niche  publication. 
Established  seven  decades  in  one  of  the 
few  desirable  and  fast  growing  major 
markets.  Lots  of  room  (or  grov^  and 
expansion.  Grossing  over  a  million. 
N^  blood  needed  to  keep  pace  with 
this  market's  and  industry's  advances. 
Unfortunately  our  next  generation  has 
other  interests.  How  much  would  an 
established,  profitable  and  debt-free 
operation  like  this  be  worth  to  you? 
And  how  much  would  you  like  to  pay 
(or  it?  (We'd  prefer  all  cash,  but  we'll 
listenl.  Send  your  proposal  (subject  to 
due  diligence,  of  course)  to  Box  07387, 
Editor  &  Publisher.  Don't  hesitate,  send 
it  today.  Your  new  papers  deserve  bet¬ 
ter  than  lame  duck  marKigement. 


PROFITABa,  small  weekly  oldtimer  with 
county  legals  in  beautiful,  dry  eastern 
Washington  State.  Perfect  Mom  &  Pop. 
$150K-f  gross.  $135K  with  terms. 
Reply  to  Box  07393,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  Weekly 
Group.  73rd  year.  5,600  paid,  24K 
free  circulation.  Gross  $650K,  Price 
$525K.  Mel  Hodell,  broker,  5196 
Benito,  #11,  Montclair,  CA  91 763. 

(909)  626-6440 
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NEWSPAPERS  WANTED 


PtANTS  FOR  SAIE 


ESTABLISHED,  independently  owned 
trade  publication  distributed  monthly  to 
retail  grocers  and  convenience  store 
operators  in  3-state  region.  40-year 
history.  Excellent  potential.  Box  07413, 
Editor  &  Publisher. 


SOUTHERN  OREGON  -  Monthly  mog- 
ozine/tobloid  serving  beautiful 
Ashland,  Oregon.  Six  years  excellent 
r^utotion.  Mac-equipped.  $85K  with 
$25K  down.  Serious  inquiries  respond 
to:  President,  550  Siskiyou  Blvd., 
Ashland,  Oregon  97520. 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


DON'T  SELL  YOUR  OPERATION... lease 
it  to  a  top  management  team!!  Retain 
benefits  of  ovmership  with  rapid  equity 
escalation.  1  (800)827-4116. 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cosh  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT  FOR  SALE 

ROLLS  All  SIZES  30# -28# 
BEHRENS  INTERNATIONAL ,  CAUF. 
(714)  644-2661  .Fax  (714)644-0283 
We  each  need  to  let  our  intuition  guide  us, 
and  then  be  willing  to  follow  thcjt  guidance 
directly  and  feanhsly. 

Shaldi  Gdwain 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Unbelievable 
opportunity!  High  growth  area.  Piop- 
erty  available.  Box  07347,  Editor  & 
PuUisher. 


TRADE  ASSOCIATION 


American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  Far  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  Fax  (510)  906-0922  or  write: 
1 6  Santo  Ana  Place,  Walnut  Creek,  CA 
94598. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


LEAFAX  35  II,  used  once  since  serviced, 
new  condition.  New  lomp.  Anniston 
Star,  (205)  236-1558,  ext.  301 . 


SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  comera  lens  alignment, 
focus  &  calibration  H.  Conbom 
CKOpticol  (310)  372-0372. 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (71 3)  468-5827. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Coll  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  Fax  (404)  590-7267 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (51 3)  278-2651  and 
ask  (or  David  Slauter. 


Refurbished  odd  on  pockets 
MUaER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


MAILROOM 


2  Ferog  single  gripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  (800)  821  -6257 


USED  MAILROOM  EQUIPMENT 
Slondlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

NewnKin  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE/LIQUIDATION:  Gass  Sub¬ 
urban  4/u  with  1500  series,  double 
parollel  folder;  7/u  Goss  Suburban 
with  2  folders;  2/u  Goss  Suburban  with 
ElOOK  double  parallel  (older. 

Tel(913)  362-8888  Fax(9 13)362-8901 


INDUSTRY  SERVICES 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (51 6)  379-2797 


MEDIA  PRODUaiON  INC 
CIRCULATION  DEVELOPMENT... 
MARKETING... COST  ANALYSIS... 
and  SERVICES... 
GUARANTEED  RESULTS!! 
(702)  873-3936 
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MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

4  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries  (800)  821-6257 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  Fax  (404)  552-2669 


6  UNIT  Harris  V15A,  grease 
bath  50HP  (older  w/upper 
brma  board,  6  roll  stands.  $200,000 
OBO.  (504)  927-9379. 


WANTED  TO  BUY 


CALLUS -WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  Fox  (404)  590-7267 


IA4MEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
VYia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (81 6)  887-2762. 


IMMEDIATELY  NEEDED  a  new,  used,  or 
reconditioned  stacker,  must  be  adapt¬ 
able  to  SLS  1000  G^^  inserter.  Send 
directly  to  Bob  Temple,  Press- 
Enterprises  Inc.,  3815  Lackawanna 
Ave.,  Bloomsburg,  PA  17815  or  call 
(717)  387-1234  ext.  1402. 


E&P’s  Classified 


The  lndii8t^*8  Meeting  Place. 
[Ill)  6754380 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualilv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

To  sensible  men,  every  day  is  a  day  of 
reckoning. 

John  W.  Gardner 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

_ (800)  776-6397 _ 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-661 1 

Our  costliest  expenditure  is  time. 

Theophrastus 


INDUSTRY  SERVICES 


gRCULATlON  SERVICES 


LEVIS  NATKDNAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEVYSPAPER' 
TELEMARKETING 
(800)929-1845 
Our  27lh  Year 

CLASSWED  CONSULTANTS 

MAKE  CLASSIFIEDS 
MORE  PROFITABLE! 

EzAd  Classified  for  Macintosh.  As 
scheduling,  production,  billing  and 
resolicitation.  Save  time.  Save  $$$, 
Increase  Profits! 

Coll  Moineline  Computer  Systems 
(800)297-0155 

COMPUTER  SERVICES 

ATTENTION!! 

Used  Computers  Bought  &  Sold...  Huge 
savings  on  pre-owned  Laptop  & 
desktop  computers.  We  buy  &  sell  used 
Macintosh,  Tandy,  &  PC  Laptops 
IN  STOCK  NOW  Tandy  Model  102's 
PACIFIC  COMPUTER  EXCHANGE 
(503)  236-2949  Fax  (503)  239-8424 


CONSULTANTS 


American  Newspaper  Consultants,  lid. 
including  Joseph  B.  Chandler,  Jr. 

_ [800)554-3091. _ 

Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)969-3388 

WE  WILL  downsize  your  circulation 
/  dept,  to  help  w/the  newsprint  increase  -t- 
simultaneously  irKrease  circulation. 
Albert  E.  Von  Entress  (708)  717-6030. 


CIRCULATION  SERVICES 


VERinCATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40  0  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569>4666 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

INTERNET  SERVICES 


Put  your  classifieds  on  the 
World  Wide  Web  at; 
http://webcids.com/ 
from  only  $30/tTKXith!  Ccxitoct: 
classifieds@webads.com  or  read 
http:/ / webads.com/ newspapers.html 

LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  CKcessories. 
Free  catalog.  Fax;  510-937-5039, 
Intemeh  richard.hans<xi@pcld.ccxn 


The  beauty  of  ihe  soul  shines  out  when  a 
man  bears  with  composure  one  heavy 
mischance  after  another,  not  because  he 
does  not  feel  them,  but  because  he  is  a 
man  of  high  and  heroic  temper. 

Aristotle 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-21 10 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hoor  Une  P.O.Box  1952 
Albuquerque,  NM  87103 


HELP  WANTED 


ADMINISTRATIVE 

THRIVING,  INDEPENDENT  newspaper 
group  seeks  dynamic,  seasoned  pro¬ 
fessional  as  general  manager  for  out¬ 
standing  small  community  daily.  Proven 
track  record  in  soles,  marketing,  man- 
ogement  required.  Excellent  potential  to 
advance  to  corporate  position  in  near 
future.  Ability  required  to  build  teams, 
motivate,  inspire  bottom-up  participa¬ 
tion  and  develop  new  revenue  sources. 
Absolutely  must  be  capable  of  increas¬ 
ing  paid  circulation.  Beautiful  river  com¬ 
munity  within  hour's  drive  of  metro. 
Fox:  c/o  B.  Poss:  (612)  388-8912, 
Write;  Republican  Eagle,  P.O.  Box  82, 
Red  Wing,  MN  55066. 

ADVERTISING 

ADVERTISING  DIREaOR 
This  small  midwestem  daily  located  30 
minutes  from  a  metropolitan  area  is  an 
excellent  place  for  you  to  cut  your  teeth 
on  your  first  od  director  position. 

We'll  provide  you  with  plenty  of  guid¬ 
ance,  teaching  and  long  range 
opportunity.  You  bring  5  years  mini¬ 
mum  newspaper  advertising  experi¬ 
ence,  including  a  year  or  two  of  man¬ 
agement  and  lots  of  potential.  Show  us 
your  track  record  and  convince  us  you 
have  a  tireless  work  ethic. 

Send  or  fax  resume  with  sabry  history  to: 

Bruce  E.  Coury 
Vice  President/Publisher 
Edwardsvilb  Intelligencer 
P.O.  Box  70 
Edwardsvilb,  IL  62025 

Fox#  (618)  656-7618 

A  man  is  fortunate  if  he  encounters  living 
examples  of  vice,  as  we//  as  of  virtue,  to 
inspire  him. 

Brendan  Francis 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR:  10,000 
circulation  six-day  daily  in  Calibmia's 
Central  Valley  needs  od  director  willing 
to  take  charge  of  retail,  classified  and 
creative  services.  Could  be  great 
opportunity  for  an  energetic  person 
looking  for  career  move  into  manage¬ 
ment.  Market  is  ripe  for  growth.  Loca¬ 
tion  is  ideal:  two  hour  drive  from  San 
Francisco,  Yosemite,  Monterey,  Sacra¬ 
mento,  Napa.  Time  is  of  the  essence! 
Send  resume  to  Publisher  M.  Olaf 
Frandsen,  Turlock  Journal,  138  S.  Cen¬ 
ter  St.,  Turlock,  CA  95380.  A  division 
of  Freedom  Communications  Inc. 

CO-OP  ADVERTISING  MANAGER 

We  are  seeking  a  co-op  advertising 
manager  br  the  combined  newspaper 
companies  of  the  Chicago  Sun-Times, 
The  Daily  Southtown,  Pioneer  Press, 
and  Star  Publications  which  hove  a  com¬ 
bined  circulation  of  over  800,000.  You 
will  be  responsibb  for  selling  to  a  vari¬ 
ety  of  clients,  in-house  training  and 
communication  programs,  and  lead¬ 
ership  in  this  very  important  area. 

To  qualify  you  should  hove  at  bast  five 
years  of  newspaper  advertising  sabs 
experience  with  at  least  one  year  of  con¬ 
centration  in  co-op.  Working  know¬ 
ledge  of  concepts,  co-op  software  and 
resource  materials,  and  problem  solv¬ 
ing  are  essential.  You  must  be  a  good 
communicator,  teacher  and  team 
player. 

Please  send  your  resume  in  confidence 
to: 

Human  Relations 
Pioneer  Press 
3701  W.  Lake  Avenue 
Glenview,  IL  60025 
An  Equal  Opportunity  Employer 


_ ART/EDtTORIAL _ 

ARTIST/MAC  GURU 

We're  looking  for  an  experienced  Mac- 
tech  who  can  pitch  in  on  an  occasional 
news  graphic.  Need  to  research,  order, 
instruct  and  troubleshoot  application 
and  operating  software.  Also  simple 
hardware  installations  and  upgrades. 
Must  have  news/artist  background. 
Applications:  Illustrator,  Quark, 
Photoshop,  etc.  Send  resume  or  call 
Susan  'Mango'  Curtis.  (216)  996-3557, 
Akron  Beacon  Journal,  44  E.  Exchange 
St.,  Akron,  OH  44328. 

GRAPHIC  ARTIST 

Graphic  artist  for  news  graphics 
department.  Experience  in  Freehand, 
knowledge  of  Photoshop,  Adobe 
Illustrator,  QuarkXPress.  Send  resume 
and  work  samples  to:  Betts  Griffone, 
graphics  editor.  The  San  Bernardino 
County  Sun,  399  N.  D  Street,  San 
Bernardino,  CA  92401  or  fax:  (909) 
885-8741 .  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apply.  EEO. 

SOUTHWEST  PM  daily  is  seeking  a 
Graphics  Editor  to  lead  a  four  person 
staff.  Experience  required  in  all  phases 
of  informational  graphics,  page  design, 
full-color  production  and  system  opera¬ 
tions.  Supervisory  background  a  plus. 
Competitive  salary,  excellent  benefits, 
great  equipment.  Send  resume, 
references  and  work  samples  to  Box 
07412,  Editor  &  Publisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ ACADEMIC _ 

FLORIDA  INTERNATIONAL  UNIVER¬ 
SITY'S  School  of  Journalism  and  Mass 
Communication  seeks  a  print  journalism 
faculty.  The  position  is  available 
beginning  August  1995.  MirKirities  and 
women  especially  urged  to  apply.  Com¬ 
petitive  salary.  Tenure-earning  posi¬ 
tions. 

The  University,  in  the  media-rich, 
rapidly  growing,  multicultural  environ¬ 
ment  of  Miami,  nas  been  named  one  of 
"America's  best  colleges"  by  U.S.  News 
and  World  Report  Tor  the  past  five 
years.  The  accredited  school,  selected 
as  a  program  of  emphasis  by  the  uni¬ 
versity,  is  fast-growing  and  ambitious. 
SJMC  has  about  750  majors  in  the  cur¬ 
rent  master's  and  undergraduate  pro¬ 
grams.  It  also  houses  the  Institute  for 
Public  Opinion  Research,  the  $12.4 
million  Latin  American  Journalism  Pro¬ 
gram,  and  the  Journalism  Writing  Pro¬ 
ject,  externally  funded  by  a  $600,000 
grant  from  the  Knight  Foundation. 
SJMC  has  a  strong  professional  orienta¬ 
tion  and  stresses  t^ching  and  writing 
excellence. 

Candidates  should  have  an  advanced 
degree  or  the  equivalent  professional 
experience,  teaching  experience  and  a 
record  of  scholarship  and/or  pro- 
bssional  achievement  for  an  appoint¬ 
ment  at  the  Assistant/ Associate  Pro¬ 
fessor  level.  Knowledge  of  Spanish  a 
plus.  The  position  is  to  teach  computer- 
assisted  reporting  and  other  print 
courses.  Send  cover  letter,  resume, 
references,  copies  of  sylbbi  for  courses 
taught  and  examples  of  academic 
[Xipers  or  probssional  writing  samples 
before  June  15,  1995  to:  Chair,  Jour¬ 
nalism  Search  and  Screen  Committee, 
School  of  Journalism  and  Mass  Com¬ 
munication,  Florida  International  Uni¬ 
versity,  North  Miami,  FL  33181 . 

Florida  International  University  is  a 
member  of  the  State  University  System 
of  Florida  and  is  an  equal  opportunity/ 
equal  access/Afh'rmative  Action  institu¬ 
tion. 
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CIRCULATION 


ADVENTURE  IN  THE  BAY  AREA 

A  progressive  Northern  California 
newspaper  is  seeking  a  Home  Delivery 
Manager.  This  position  will  oversee  the 
doily  operation  and  assist  the  Circula¬ 
tion  Director  with  soles,  staffing,  budget¬ 
ing,  and  customer  service.  Candidates 
for  this  75,000  daily  newspaper  should 
possess  excellent  motivational  and 
leadership  skills,  and  be  a  hands  on 
manager  with  the  ability  to  plan  and 
forecast.  In  this  competitive  market,  this 
challenging  position  will  require 
someone  extremely  aggressive  and 
goal  oriented.  Experience  with  inde¬ 
pendent  contractors  a  plus. 

We  offer  a  competitive  salary,  bonus, 
benefit  package,  401k,  and  an 
opportunity  for  advancement.  Send 
resume,  cover  letter  and  salary  history 
to  Box  07416,  Editor  &  Publish^.  EOE. 


CIRCULATION  DIREQOR 

The  Herald,  in  Rock  Hill,  SC  is  a 
31,000  daily  AM  McClatchy-owned 
paper  located  in  the  rapidly  growing 
Charlotte-area  market.  Must  be  experi¬ 
enced  in  managing  and  motivating 
single-copy,  home  delivery,  and 
telemarketing  staff.  Should  also  have  a 
background  in  developing  targeted 
circulation  strategies  and  promoting  ou^ 
standing  customer  service.  A  minimum 
of  5  years  circulation  and  management 
experience  is  required.  Strong  oral 
communication,  organization  and  ana¬ 
lytical  skills  are  needed.  Please  send 
resume  and  salary  history  to:  The 
Herold,  Human  Resources  Dept.,  P.O. 
Box  11707,  Rock  Hill,  SC  29731  or  fax 
it  to  1803)  329-4021. 


CIRCULATION  MANAGER 

The  Brownsville  Herald,  an  1 8,200 
circulation,  7-day  morning  paper,  is 
currently  accepting  applications  for  the 
position  of  Circulation  Manager. 
Located  in  South  Texas,  Brownsville  is 
only  minutes  from  Mexico  and  Sauth 


tion  and  nrailroom  operations  desired, 
ability  to  speak  Spanish  a  plus.  General 
computer  knowledge  also  nelpful,  along 
with  recruitment  and  promotional  skills. 
Looking  for  a  candidate  with  good 
basic  management  skills.  Company 
offers  competitive  salary/benefit 
package 

Send  resume  and  cover  letter  to: 

Doug  Hardie 
P.O.  Box  351, 

Brownsville,  TX  78520 


CIRCULATION  MANAGER 
The  Daily  lllini,  the  irxfependent  student 
newspaper  of  the  University  of  Illinois,  is 
looking  for  a  full  time  circulation  manager 
to  oversee  marketing,  sales,  and  home 
delivery  of  a  Mondoy-Fridoy,  10,000 
circulation  paper. 

If  you  hove  good  customer  service  skills, 
strong  attention  to  detail,  and  want  to 
work  in  a  fun  environment,  please  send 
resume  to:  Publisher,  lllini  Media 
Company,  57  E.  Green  Street, 
Champaign,  IL  61 820.  Deadline:  June  9. 


QRCUIATION 


COX  ARIZONA  PUBUCATIONS,  Inc., 
publishers  of  the  Tribune  Newspaper,  is 
looking  for  a  Home  Delivery  Manager 
to  direct  activities  of  four  zone  man¬ 
agers,  increasing  home  delivery  circula¬ 
tion  volume  by  developing,  implement¬ 
ing  and  inspe^ng  programs  that  allow 
for  district  and  route  growth.  Must  be 
service  oriented  and  have  ability  to 
organize  arxi  direct  several  ahemotive 
distribution  services.  The  right  person 
will  also  direct  activities  for  the  Sales 
Development  Specialist  position.  A  min¬ 
imum  of  five  years  of  home  delivery 
experience  required  with  district  and 
zone  management  preferred.  Hrs:  Mon 
-  Fri,  Sabry:  $DOE  EOE  M/F/V/D.  If 
interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120W.  IstAve., 
Mesa,  AZ  85210  Attn:  Jarxi  Crowe/CD 


DISTRia  SALES  MANAGER 
A  Carolina  newspaper  has  an 
immediate  opening  for  a  FT  District 
Sales  Manager.  This  position  is 
responsible  for  managing  a  group  of 
newspaper  routes.  Duties  include  recruit¬ 
ment/training  of  independent  con¬ 
tractors  in  oreas  of  sales,  delivery  and 
collections.  Qualified  candidates  will 
hove  a  sales  background,  strong  orga¬ 
nizational,  interpersonal  and  communi¬ 
cation  skills.  Morning  and  weekend 
work.  Must  hove  a  valid  drivers  license, 
proof  of  insurance  and  very  depend¬ 
able  transpartation.  To  apply,  please 
send  resume  and  sabry  history  to: 

Box  0741 7,  Editor  &  Publisher. 


CAPITAL  CITY  AM/PM  100,000  plus 
newspaper  is  seeking  a  circulation 
marketing  professional  with  the  ability 
and  desire  for  further  career  growth. 
Responsibb  for  metro,  state  and  singb 
copy  circulation.  This  is  a  new  position 
with  lots  of  opportunities.  Respond  to 
Box  0741 9,  Eaitor  &  Publisher. 


CIRCULATION 


THE  GAZETTE  TELEGRAPH  in  Colorado 
Springs,  CO  is  seeking  a  qixilified  indi- 
vidum  for  the  position  of  Subscriber 
Sales  Director.  This  new  position  reports 
to  the  Director  of  Sales  and  Marking. 
This  position  will  be  charged  with  leod- 
iira  and  directing  our  customer  sales 


scribers.  Responsibilities  include  manag¬ 
ing  single  copy  sales  operations  and 
sales,  directing  all  telemarketing  sub¬ 
scriber  acquisitions  efforts,  devebping 
direct  marketing  efforts,  and  nranoging 
door-to-door  crew  sales.  This  team 
player  will  be  flexible,  particularly  in 
adapting  to  change.  The  person 
selected  Tor  this  position  will  be  an 
excellent  communicator  as  well  as  a 
skiM  stroteaic  pbnner. 

Minimum  oT  five  years  experience  in 
circulation  management  or  related 
management  experience  required.  In- 
depth  xnowled^  and  experience  with 
single  copy  sales  and  telemarketing 
departments.  Thorough  understanding 
of  Audit  Bureau  of  Circulation's  regub- 
tions  and  independent  contractor  status 
issues. 

Please  send  resume,  cover  letter,  and 
salary  expectations  to:  HR  Director, 
Gazette  Tdegroph,  P.O.  Box  1 779,  Col¬ 
orado  Springs,  CO  80901  or  FAX  your 
information  to  (719)  636-0333. 
Applications  will  be  occepted  through 
June  23,  1995. 


SINGLE  COPY  MANAGER 
Northern  California  newspaper  has 
created  the  position  of  single  copy 
manager.  This  is  a  great  opportunity  for 
the  candid^  who  wants  ta  take  chai^ 
of  a  single  copy  operation  with 
unlimited  growth  potential.  Qualified 
candidates  will  have  previous  field 
experience,  be  able  to  develop  sound 
single  copy  programs  that  result  in 
groi^  and  motivate  a  staff  responsibb 


COMMUNICATIONS 


To  apply,  send  resume  and  sabry  his¬ 
tory  to  Box  0741 5,  Editor  &  Publisher. 
EOE 


COMMUNICATIONS 


^eHKAce^ 


DIRECTOR  OF  COMMUNICATIONS  AND  DEVELOPMENT 

GREENPEACE  US,  the  national  affiliate  of  the  international  environ¬ 
mental  and  disarmament  organization  with  offices  in  31  countries,  seeks  a 
Director  of  Communications  and  Development. 

This  individual  will  oversee  the  development  and  communication  of 
Greenpeace's  campaign  message  to  supporters  and  the  general  public; 
coordinate  a  skilled  team  of  media,  fundraising,  and  publications  pro¬ 
fessionals;  and  manage  an  annual  budget  of  over  $30  million.  Candidates 
must  possess  a  commitment  to  creative,  nonviolent  environmental 
activism,  demonstrated  management  skills,  and  a  strong  strategic  sense. 
A  minimum  of  five  years  of  broad  based  fundraising  and/or  communica¬ 
tions  experience  at  a  senior  level  is  required. 

Greenpeace  is  an  equal  opportunity  employer  which  values  a  diverse 
staff.  Forward  resumes,  with  cover  letter  and  salary  requirement,  to: 

Greenpeace,  Attn.  EXDD 
1436  U  Street,  NW 
Washington,  DC  20009 


CIRCULATION 


SALES  AND  TRAINING  MANAGER 
Albuquerque  Publishing  Company,  a 
major  southwest  daily,  is  aggressively 
seeking  on  experienced  Sabs  and  Train¬ 
ing  Manager.  Responsibilities  will 
include  the  development  of  training 
manuals  for  the  Horne  Delivery  depar^ 
ment  on  all  facets  of  operation,  oversee¬ 
ing  the  Direct  Soles  Representatives  and 
their  crews  for  door  to  door  soliciting, 
assisting  in  setting  goals  for  the 
department,  and  providing  bask  train¬ 
ing  for  all  new  District  Managers  as 
wml  as  continued  training  for  existing 
District  AAonogers.  Please  send  resume 
along  with  salary  history  and  salary 
requirements  to:  Albuquerque  Pub¬ 
lishing  Co.,  7777  Jefferson  NE,  Albu¬ 
querque,  NM  87109,  Attention:  Kim 
McDonough,  human  resources  man¬ 
ager. 


COMMUNICATIONS 


DIREaOR  OF  COLLEGE  RELATIONS 

Atlanta's  Clayton  State  College  seeks 
College  Relations  Director.  Duties 
include:  creating  information  programs 
that  build  college  image  using 
electronic,  print,  outdoor;  information/ 
marketing  programs  for  provisional 
NCAA  sports  progrom,  and  pub¬ 
lications. 

Qualifications:  journalism/ 
communications  degree,  2-5  years 
experience  in  college  relations/sports 


intormattan.  Masters,  six  years  coltege/ 
professional  experience,  ramilbrity  with 
Atbnta  preferred.  Competitive  sabry. 

Application  review  begins  June  5.  Send 
letter,  resume,  3  lefererKes  ta  Nancy  L 
Green,  executive  director  for  College 
Advancement,  Clayton  State  College, 
P.O.  Box  285,  Morrow,  GA  30260- 
0285,  (404)  961  -3533,  Fax  (404)  961  - 
3554.  E-Mail  Green  Ooa.csc.peochnet.- 
edu. 

Clayton  State  College  is  an  Equal 
Opportunity,  Affirmative  Action 
Employer. 


DATA  PROCESSING 


MACINTOSH  SYSTEM  automater/ 
profiler  needed  immediately  for  grow¬ 
ing  14  year  oM  company  that  devMops 
SOTwore  systems  (or  newspapers.  Must 
have  minimum  5  years  newspaper 
experience  and  be  an  experienced  AAoc 
user.  Experience  with  Digital 
Technology  International  systems  a 
definite  plus.  Programming  experience 
not  essential,  we  will  train  the  right 
applicant.  Excellent  opportunity  Tor 


sabry  negotiobb  depending  on  experi¬ 
ence.  Please  send  resume  ta:  Kathy  Cov- 
alt.  Digital  Technology  International, 
500  West  1200  South,  Orem,  UT 
,  84058. 

_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  sought  for 
48,000  circulation  daily  in  Annapolis, 
MD.  Desk  and  editing  experience 
required.  Serb  copy  of  newspaper  and 
clips  to  Tom  Marquardt,  manoging 
editor.  The  Capitol,  P.O.  Box  911, 
Annapolis,  MD  21404. 

The  moment  of  enlightenment  is  when  a 
person's  dreams  or  possibilities  become 
images  of  probrJsilities. 

Vk  Braden 
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HELP  WANTED 


_ EDfTORIAL _ 

ASSISTANT  MANAGING  EDITOR 
Experienced  editor  with  tested  skills  in 
supervision,  local  story  generation,  con¬ 
tent-driven  design  ana  knowledge  of 
techniques  to  inspire  collaboration 
between  diverse  segments  of  the 
newsroom  sought  by  small  daily  news¬ 
paper  in  the  Rocky  Mountain  west.  Suc¬ 
cessful  applicant  will  ploy  a  key  role  in 
the  daily  production  of  the  newspaper. 
Knowledge  of  computer  systems  will 
elevate  some  candidates  over  others. 
Newspaper  employs  talented  staff  and 
uses  state-of-the-art  equipment.  The 
AME  will  help  raise  the  newspaper  to 
the  next  level  of  excellence.  Send  letter, 
samples,  references  to  Box  07408, 
Editor  &  Publisher. 

AGGRESSIVE  REPORTER  NEEDED. 
We're  looking  for  people  interested  in 
working  at  a  small  (21,000  circulation) 
but  growing  Bay  Area  daily  bent  on 
building  a  better  newspaper.  We  may 
not  be  able  to  pay  the  most,  but  the 
rewards  of  opportunity  and  creative 
freedom  will  come  to  experienced, 
perceptive  and  hard-hitting  people.  We 
hove  a  business  opening  now  but  use 
resumes  to  hire  for  all  positions.  West 
Coast  applicants  only.  No  calls.  Send 
resume,  clips  and  references  to 
Kathleen  L'Ecluse,  city  editor.  Daily 
Republic,  Box  47,  Foirfield,  CA  94533. 

AME/NEWS 

The  News-Sun,  Waukegan,  IL  (37,000 
daily)  is  looking  for  a  dynamic 
newsroom  leader  to  supervise  the  late 
afternoon  and  evening  news  operation. 
Candidate  must  have  exceptional 
supervisory  skills,  outstanding  news 
judgment,  knowledge  of  newsroom 
technology,  solid  editing  and  design 
abilities,  and  a  proven  track  record  of 
editorial  excellence.  The  News-Sun  is 
located  in  the  fastest  growing  suburban 
Chicago  market.  Excellent  salary  and 
benefits.  If  interested  send  cover  letter, 
resume  and  work  samples  to:  Donald 
G.  Asher,  editor.  The  News-Sun,  100 
W.  Madison,  Waukegan,  IL  60085. 

BUSINESS  NEWS  WRITER 

Knight-Ridder  newspaper  seeks  a  busi¬ 
ness  reporter  with  at  least  2  years  of 
business  news  writing  experience  on  a 
doily  newspaper.  Looking  for  an 
oggressive  reporter  with  strong  writing 
skills.  Sersd  letter,  resume  and  6  clips  to 
Carol  Hazard,  business  editor,  Col¬ 
umbus  Ledger-Enquirer,  P.O.  Box  71 1 , 

Columbus,  GA  31 902-0711. _ 

BUSINESS  WRITER 

The  Detroit  Jewish  News,  the  Midwest's 
biggest  Anglo-Jewish  newspaper,  is 
looking  lor  a  business  news  reporter.  3- 
5  years  minimum  experience  in  busi¬ 
ness  and  hard  news  reporting 
necessary.  Reporter  must  hove  high  com¬ 
petitive  drive  and  enterprising  skill  to 
craft  meaningful,  interesting  stories  that 
inform  and  (^llenge  a  well  read  com¬ 
munity.  Knowledge  of  Jewish  issues  a 
plus.  Send  your  three  best  business  clips 
to  Phil  Jacobs,  editor,  Detroit  Jewish 
News,  27676  Franklin  Rd.,  Southfield, 
Ml  48034.  If  you've  never  covered  busi¬ 
ness  before,  please  do  not  apply.  We 
mean  business.  No  calls,  please. 


_ EDITORIAL _ 

COLUMNIST:  You're  a  great  reporter 
and  a  stylish  writer,  but  you  feel  con¬ 
fined  by  standard  newswriting.  If  you 
want  to  do  a  community-based  column 
in  Los  Angeles'  coastal  communities  for 
a  paper  that's  85,000  daily  and 
125,000  Sunday  send  clips  and  a 
resume  to:  Jean  Adelsman,  The  Daily 
Breeze,  521 5  Torrance  Blvd.,  Torrarice, 
CA  90509.  EOE. 


COPY  EDITOR 

Live  and  work  in  the  beautiful  foothills 
of  the  Sierra  Nevada.  The  Union,  a 
1 6,000  6-day  newspaper  has  an  open¬ 
ing  for  a  copy  editor  who  can  make  a 
story  shine  and  top  it  off  with  a  spark¬ 
ling  headline.  You'll  be  joining  an  active 
news/copy  desk  of  four  people  in  a 
newsroom  of  24  people.  Mac  and 
Quark  knowledge  helpful.  Send 
resume,  salary  history  and  sample  of 
work  to  Gail  Usion-Burgess,  The  Union, 
1 1 464  Sutton  Way,  Grass  Valley,  CA 
95945.  Fax  (916)  273-1607. 


COPY  EDITORS/DESIGNERS  -  We're 
looking  for  a  strong,  team-driven  daily 
newsroom  in  Suburban  Philadelphia 
looking  for  two  members  for  the  edit¬ 
ing-design  desk.  Applicants  should 
have  strong  leadership  skills  and  an 
interest  in  page  design,  crafting  stories 
and  writing  sharp  headlines  for  a 
readers  newspaper.  If  you  would  like  to 
join  our  team  please  send  a  resume 
and  work  samples  to:  Pat  Walker,  night 
editor,  Bucks  County  Courier  Times, 
8400  Route  1 3,  Leviltown,  PA  1 9057. 


COPY  EDITOR 

The  Standard-Examiner,  a  64,000- 
circulation  PM  in  Ogden,  Utah,  is  look¬ 
ing  for  an  experienced  content  and 
design  editor  to  help  us  complete  the 
jump  to  full  MTX  pagination.  Three 
years'  experience  required;  sports  copy 
editing  a  plus.  Send  resume  and  sam¬ 
ples  of  work  to  Mike  Marino,  design 
editor,  Standard-Examiner,  455  23rd 
Street,  Ogden,  UT  84401 ,  or  call  (801 ) 
625-4213. _ 

DESIGNER  wanted  for  English- 
language  weekly  newspaper  in 
Budapest.  QuarkXPress.  Challenging 
position  at  dynamic,  American-owned 
firm.  Considerable  room  for  future 
advancement.  ResporKf  via  email  or  fax 
to  Susan  Skiles,  Budapest  Business 
Journal  at  CompuServe  100263.213  or 
(361)  118-0215. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-r-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 

20016;  (703)  506-4400. _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  coll  (310)  792-1313. 

EDITORIAL  PAGE  EDITOR 

Mid-sized  Wisconsin  daily  needs  an 
opinion  page  editor  with  a  conservative 
viewpoint.  Send  resume,  clips, 
references  to  Elox  07410,  Editor  &  Pub¬ 
lisher. 


I  ■ 

Newspaper 

professionals 

who  can’t  agree 
on  the  weather 
agree... 

That  they  read 
E&P  more  than 
any  other 
publication!* 

Editor  &  Publisher  -  78% 

Presstime  -21.3% 
Newspapers  &  Technology  -  2.3% 

_  *  1995  survey  conducted  by  Research  USA,  Inc. 
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MANAGING  EDITOR 


NEWS  EDITOR/DESIGNER 


_ EDITORIAL _ 

DESIGNER/COPY  EDITOR 

The  Sun  in  Bremerlon,  WA,  is  seeking 
an  experienced  page  designer/copy 
editor  to  join  its  award  winning  pres¬ 
entation  staff.  (We  were  named  one  of 
the  top  20  best  designed  papers  in  the 
world  by  the  Society  of  Newspaper 
Design.) 

We're  looking  for  a  journalist  who  has 
the  ability  to  create  and  edit  visually 
appealing  layouts  that  will  help  readers 
seek  out  and  examine  every  story  of 
interest  to  them  on  a  page.  Must  be 
skilled  in  Quark  XPress.  Some  abilities 
in  Photoshop,  Illustrator  and  Freehand 
are  helpful.  We're  looking  for  a  com¬ 
plete  journalist  one  who  can  edit  words 
and  images  as  well  as  design  visually 
stunning  pages. 

The  person  who  fills  this  position  will  con¬ 
centrate  on  feature  sections,  but  also 
may  end  up  doing  some  page  one 
designs. 

We  are  fully  paginated  and  use  color 
on  all  sections  fi^ts  and  special  pro¬ 
jects.  We're  a  morning  paper,  40,000 
circulation,  seven  days  a  week.  The 
position  is  open  now.  Serxl  resume  and 
tearsheets  to  Marty  Bonvechio,  manag¬ 
ing  editor,  P.O.  Box  259,  Bremerton, 
WA  98337. 

The  Sun  is  an  equal  opportunity 
employer. 

EDITOR  AND  REPORTER  OPENINGS 

1.  LOCAL  EDITOR,  The  News  in  Boca 
Raton  seeks  on  aggressive  and 
enthusiastic  assignment  editor  to  direct 
local,  business  and  features  coverage. 
Condidates  should  hove  3  to  5  years 
newspaper  management  experience. 

2.  ASSISTANT  COPY  DESK  CHIEF; 
Help  operate  seven-person  universal 
copy  desk.  Candidates  should  hove  a 
minimum  of  2  years  editing  experierKe. 
Harris  pagination  experietKe  hdpful. 

3.  COPY  EDITOR;  Select  and  edit 
stories  and  paginate  news  pages.  Can¬ 
didates  should  hove  a  minimum  of  2 
years  editing  experietKe.  Harris  pogiix]- 
tion  experience  helpful. 

4.  GENERAL  ASSIGNMENT 
REPORTER;  Cover  breaking  news  and 
police  beat.  Condidales  shwid  hove  at 
least  one  year  of  reporting  experierKe. 

Send  resume  and  six  best  stories/ 
packages  to  Addie  M.  Rimmer,  editor. 
The  News,  33  S.E.  Third  Street,  Boca 
Raton,  FL  33432.  Deadline;  June  23. 

A  Knight-Ridder  Newspoper. 
EDITOR-IN-CHIEF  Needed  (or  Houston- 
based  National  Monthly  Golf  Maga¬ 
zine.  Call  (800)  380-GOLF  or  rax 
Resume  to  (71 3)  931  -1 1 66. 
EDITOR-IN-CHIEF  (or  new  national 
News  Service  covering  innovations  in 
public  problem  solving.  Remarkable 
leadership  opportunity.  Resume  and 
cover  letter  to;  American  News  Service, 
CID,  RR  1 ,  Block  Fox  Road,  Brottleboro, 
VT  05301. 


_ EDITORIAL _ 

EDITOR-IN-CHIEF 

TAB  Community  Newspapers,  greater 
Boston's  largest  circulation  weeklies, 
are  seeking  an  Editor-in-Chief. 
Qualified  candidates  possess  the  lead¬ 
ership,  experience,  skill  and  editorial 
vision  to  make  our  fourteen  local  news¬ 
papers  exciting  to  our  readers  and 
advertisers.  Send  resume  and  cover  let¬ 
ter  to  Kathleen  Tesoriero,  TAB  Com¬ 
munity  Newspapers,  P.O.  Box  9112, 

Needhom,  MA  021 92. _ 

EDITOR 

The  Pottstown  Mercury,  on  award¬ 
winning  30,000  circulation  Pennsylva¬ 
nia  daily  needs  an  aggressive  take- 
charge  «litor  to  lead  and  motivate  the 
staff  to  produce  a  consistently  compelling 
news-oriented  product. 

Successful  candidate  will  possess  10 
years  editorial  management  experience 
with  at  least  5  years  in  the  number  one 
or  two  newsroom  spot  and  be  a  strong 
hands-on  leader  who  knows  how  to  get 
the  job  done. 

Great  package  for  the  right  person. 
Send  resume,  cover  letter  with  salary 
requirements,  and  examples  of  your 
work  to; 

Tracy  Reinholt 
Personnel  Director 
Peerless  Publications,  Inc. 

24  North  Hanover  Street 
Pottstown,  PA  19464 


GENERAL  ASSIGNMENT  REPORTER 
needed  to  write  (or  12,700-circulation 
afternoon  daily  in  southern  Indiana. 
Will  consider  entry-level  as  well  as 
applicants  with  small  daily  or  weekly 
experience.  Send  clips,  resume  and 
cover  letter  to;  Fred  Smith,  city  editor. 
The  Herald,  P.O.  Box  31,  Jasper,  IN 
47547-0031. _ 

GROWING  English-language  weekly 
newspaper  in  Budapest,  Hungary,  has 
reporter  and  editor  openings.  Daily  or 
trade  experience  preferred.  Send 
resume  and  clips  to  Allan  Krauss, 
Budapest  Sun,  1525  Budapest,  1 14  Pf. 
99,  Hungary.  Fox  (361 1  201  -341 1 . 

INTERNET  GUIDE 

Are  you  the  Internet  expert  in  your 
newsroom?  We  need  you  in  ours. 
Research,  HTML,  The  Works.  Mirrarities 
encouraged.  Box  07404,  Editor  &  Pub- 

lisher. _ 

LOOKING  (or  Marxiging  Editor  (or  two 
semi-weekly  newspapers  in  Idaho,  just 
over  the  hill  from  Yalowstone  National 
Park.  Must  hove  good  people  skills  and 
ability  to  devmop  and  work  with 
reporters  to  reach  all  segments  of  read¬ 
ership.  Respond  to  Roger  Porter,  Box 
10,Rexburg,  ID  83440. 


The  Journal  American,  a  growing, 
aggressive  community  newspaper  in  the 
beautiful  Pacific  Northwest,  seeks 
creative,  progressive  marKiging  editor 
to  lead  talented  and  motivated  staff. 
The  successful  candidate  is  an  experi¬ 
enced  supervisor  skilled  in  editing, 
coaching,  presentation  of  information 
and  design.  Please  apply  to  Editor 
Barbara  Morgan,  P.O.  Box  90130, 
Bellevue,  WA  98009. 

MANAGING  EDITOR 

CRAIN'S  NEW  YORK  BUSINESS  seeks 
an  editor  with  experience  in  business 
and  financial  issues  (or  its  managing 
editor  position.  Good  story  ideas, 
excellent  editing  skills  and  ability  to 
manage  reporting  and  desk  staff 
required.  Prior  experierKe  successfully 
supervising  reporters/ writers  necessary. 
We  offer  an  excellent  salary  and  berre- 
fits  package  including  year-end  bonus, 
pension  and  profit  sharing  plans. 
Please  serxl  resume  otkI  some  examples 
of  writing  on  business  and  financial 
issues  to; 

Greg  David,  Editor 
CRAIN'S  NEW  YORK  BUSINESS 
220  East  42nd  Street 
NewYork,  NY  10017 
EOE  NO  PHONE  CALLS!  M/F/D/V 


AAANAGING  EDITOR 

Jackson  County  Floridan,  a  5-day  week, 
6,000  circulation  newspaper  is  seeking 
innovative  leader  for  staff  of  five.  Must 
possess  strong  organizational,  editing, 
layout,  people  skills.  Pagination 
Imowledgeaplus.  Send  resume  to  S.  Jane 
Benton,  P.O.  Box  520,  Marianna,  FL, 
32447. 

NATIONAL  SPORTS  JOBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(800)  339-4345  $39-4  Issues 

NEWS  EDITOR  -  Newsperson  to  run 
wire  desk  and  help  in  move  to  pagina¬ 
tion.  No.  2  job,  9,000  PM  daily.  Prefer 
candidates  with  a  blend  of  reporting 
and  desk  experience,  solid  grammar 
skills  and  desire  to  lead.  Salary; 
$25,000  to  $30,000.  Resume  in  con- 
fiderice  to;  Editor,  The  Daily  News,  P.O. 
Box  340,  Greenville,  Ml  48838. 


PART-TIME  REPORTING  position  open¬ 
ing  up  at  established  Fresno,  CA  news¬ 
paper.  Call  Mark  (209)  486-5600. 

REPORTER 

Illinois'  largest  downstate  daily, 
employee-owned,  wants  versatile 
reporters  with  talent,  experierKe  and 
spunk.  Send  resume,  clips  to  Jerry 
McDowell,  city  editor.  Journal  Star,  1 
News  Plaza,  Peoria,  IL  61643. 


IPs  a  dossKed  Secret- We'/f  never  reveo/  the  identity  of  an  E&P  box  holder. 
If  you  don't  wont  vour  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  on  envelope  oodressea  to  ihe  E&P  Classified  Advising  Deportment  with  on  altocned 
note  listing  Ine  newspapers  or  companies  you  do  not  wont  ihe  reply  to  reach.  If  ihe  Box 
Number  you're  answering  is  on  your  list,  we'H  discard  your  reply. 


The  Citizen,  an  award-winning  upstate 
New  York  newspaper,  is  looking  for  o 
news  editor  with  solid  editing  and 
design  experience  and  proven  news 
judgment.  Our  newspaper,  which  was 
voted  the  best  newspaper  in  New  York 
under  35,000  has  won  1 9  SND  design 
awards  -  irKluding  one  silver  and  two 
bronze  -  over  the  past  three  years.  You 
will  be  expected  to  design  lively, 
reader-friendly  pages  while  working 
with  a  talented  network  of  reporters, 
editors  arxi  photographers.  Strong  Mac 
skills  are  essential,  especially  QuarkX¬ 
Press.  Send  samples  of  your  work  to 
Jack  Palmer,  publisher.  The  Citizen,  25 
Dill  Street,  Ai^xrm,  NY  13021  or  email 
to  remlapkajQaol.com. 

REAL  ESTATE  WRITER 
The  Times-Picoyune  of  New  Orleans  is 
looking  for  a  writer  to  cover  com¬ 
mercial  and  residential  real  estate.  The 
successful  candidate  will  be 
aggressively  news-driven  and  interested 
in  both  daily  and  weekly  stories  in  one 
of  the  most  interesting  markets  imagina¬ 
ble. 

Candidates  should  hove  experierKe  in 
business  writing. 

Send  resume  and  dips  to; 

CharW  Blaine,  business  editor 
The  Times-Picayune 
3800  Hcword  Avenue 
New  Orleans,  LA  70140 

An  Equol  Opportunity  Employer,  M/F 
REPORTER  needed.  Allan  Evans,  Russell 
(Kan.  67665)  Dai^  News,  (913)  483- 
2118.  ExperierKed  or  journalism  grad¬ 
uate. 


REPORTER  -  Coal  and  agriculture  are 
two  key  areas  of  Kentucky's  economy. 
We're  looking  (or  a  versatile  and 
aggressive  reporter  to  cover  these 
industries  in-depth  and  with  flair.  Apply 
only  if  you  have  proven  beat  skills  and 
can  switch  gears  quickly  and  with  ease. 
We  are  a  Knight-Ridder  paper 
(125,000  daily  and  170,000  Sunoby) 
in  the  hometown  of  the  University  of 
Kentucky.  SerxJ  letter,  resume,  dips  and 
relererKes  by  June  16  to;  Tom  Caudill, 
assistant  managing  editor,  Lexington 
H«old-Leader,  100  Midland  Ave.,  Lex¬ 
ington,  KY  40508.  No  phone  calls. 
EOE  M/F 


REPORTER  sought  by  Washington  state 
weekly  with  a  daily's  tough  standards. 
Must  be  organized,  an  accurate 
reporter  and  lively  writer.  Good  pay 
and  bcmete.  Box  07407,  Editor  &  Pub¬ 
lisher. 


REPORTER/COPY  DESK.  3  years  expe¬ 
rierKe  preferred.  Must  hove  computer 
knowledge.  Desktop  publishing  a  plus. 
Weekly  community  newspapers.  Call 
Joe  Cross  (702)  383-7073. 


SPANISH-ENGUSH  speaking  journalists 
wanted  (or  Bolivian  Times,  an  English- 
language  weekly  based  in  La  Paz, 
Bolivia.  Address  Cosilb  1696,  La  Poz, 
Bolivia.  Tel  011  (591-2)  391  796,  lax 
01 1  (591-2)  390  700  or  e-mail 
QuipusQunbol.bo 


Editor^Publisher  •  June  3, 1995 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  DESK:  The  Centre  Daily  Times 
seeks  a  sports  copy  editor/page 
designer  who  con  moke  our  redesign^ 
sports  section  come  to  life.  We  ore  o 
Knight-Ridder  newspaper  located  in  o 
Big  Ten  university  kjwn.  Our  focus  is  on 
Penn  State,  scholastic  and  community 
sports.  Applicants  must  have  three 
years  experience  in  editing  and  layout 
and  must  be  willing  to  wonc  nights  and 
weekends.  Must  have  Quark  experi¬ 
ence.  Send  resume  and  layout  exam¬ 
ples  to:  Sports  Editor,  Centre  Daily 
Times,  P.O.  Box  89,  State  College,  PA 
16804. 


STAFF  WRITER 
(1  -full  time/1  -part  time) 

For  expanding  Catholic  weekly  news¬ 
paper  in  LA.  Knowledge  of  the  Catho¬ 
lic  Church  and  previous  experience  as 
a  newspaper  reporter.  Good  starting 
salary  t-  berrefits. 


_ EDITORIAL _ 

ZONE  4  100,000  AM  daily  is  seeking 
a  copy  editor  with  strorrg  page  design 
skills  to  help  implement  a  recent 
redesign.  The  copy  editor  would  assist 
the  lead  page  designer  in  the  layout  of 
newspoges.  Box  07406,  Editor  &  Pub¬ 
lisher. 

INFORMATION  SYSTEMS 

BUSINESS  SYSTEMS  ANALYST 

Busy  daily  in  Northeast  is  looking  for  a 
bright,  energetic  individual  to  manage 
advertising  arxJ  other  finarKiol  opplica- 
tions  in  our  accounting  department. 
Two  to  three  years  experience  with  Col- 
lier-Jackson  systems  desirable,  pre¬ 
ferably  on  Vox/VMS.  Degree  in  MIS  or 
equivalent  also  desired.  Good  commu¬ 
nication  skills  and  attention  to  detail 
essential.  Send  resume,  refererKes,  and 
salary  requirements  to  Box  07414, 
Editor  &  Puolisher. 


_ MAIIROOM _ 

MAILROOM  MANAGER 

Strong  AM  newspaper  in  rapidly  grow¬ 
ing  market  has  an  opportunity  for  an 
experienced  Mailroom  Manager. 
Responsibilities  will  include  adequate 
staffing  of  mailroom  for  most  cost  effi¬ 
cient  and  timely  processing  of  newspa¬ 
pers  insertion  of  outside  publications 
and  bundle  processing.  Ensures  proper 
set  up,  operation,  and  maintenance  of 
procluction  equipment.  Strong  lead¬ 
ership  ability.  Willingness  to  reorganize 
mailroom  as  a  hands-on  manager. 

Successful  candidates  must  hove  5-7 
years  previous  mailroom  experience. 
Complete  understanding  of  all 
mailroom  equipment  and  machinery. 
Knowledge  of  electrical,  pneumatic, 
hydraulic  and  mechanical  repair.  Good 
understanding  of  OSHA  regulations. 
Basic  understanding  of  the  Pressroom, 
Circulation,  and  Advertising  opera¬ 
tions.  Previous  supervisory  experience 
of  3-5  yeors. 


PRODUCTION/TECH 

COMPUTER  SYSTEMS  MANAGER 
Independent  daily  college  newspaper  in 
Philodelphia  seeks  energetic  Tecnnical 
Services  Director  to  support  operation 
of  60-f  Macintoshes,  and  to  train  all¬ 
volunteer  100-1-  student  staff. 

Applicant  should  love  the  Macintosh, 
ha>^  good  general  Mac  technical  skills, 
possess  a  brood  knowledge  of  Mac 
software  applications  (we  run  the 
gamut  from  d^ktop  publishing  to  gen¬ 
eral  business  productivity  to  accounting 
to  Internet  publishing),  have  some 
networking  experience,  must  enjoy  trou¬ 
bleshooting  technical  problems,  and 
like  teaching,  training,  and  supporting 
uses.  Pluses:  experience  training  end- 
users,  newspaper  work,  managing 
network  systems,  WWW  experience. 
Responsibilities  include  hardware  and 
softwore  maintenance,  installations, 
and  upgrades;  conducting  training 
sessions  and  extensive  one-on-one  sup¬ 
port;  developing  documentation; 
researching  products;  user  administra¬ 
tion. 


ARCHDIOCESE  OF  LOS  ANGELES 
1531  W.  9lhSt.,  LA,  CA  90015 
Fox  to  (21 3)  382-5276 

THE  DAILY  JOURNAL,  Venezuela's 
international  daily  newspaper,  has  an 
immediate  opening  for  TWO  layout/ 
copy  editors  and  a  sports  editor.  Can¬ 
didates  must  hr-‘e  at  least  three  years  of 
experience,  preferably  with  some 
knowledge  of  Spanish,  understand  that 
their  earnings  will  be  in  local  currency  and 
be  willing  to  commit  to  a  two-year 
contract.  Modest  income  is  well 
compensated  by  experience  and 
other  advantages.  Please  send  your 
resumes  to  Tony  Bionchi,  editor.  The 
Daily  Journal,  P.O.  Box  020010, 
Miami,  FL  33102  and/or  call  directly 
01 1  (582)  562-5646  for  more  informa- 
tion. _ 

THE  PRAGUE  POST,  the  Czech  Repub¬ 
lic's  English-language  weekly  newspa¬ 
per,  seeks  an  experienced  NEWS 
EDITOR  to  head  its  demanding  news 
operation.  Fox  resume  to  Martin 
Huckerby,  editor:  (011-42  2)  2487- 

5050. _ 

THE  WORLD'S  LARGEST  Pension 
system  based  in  New  York  City  seeks  a 
writer.  Position  writes  for  a  staff  mogo- 
zine  and  external  news  letter,  and 
requires  excellent  writing  skills  and  a 
demonstrated  ability  to  write  about 
finance,  investments,  insurance, 
annuities  and  related  subjects  in  an 
engaging,  informative  manner.  Candi¬ 
dates  should  have  five  years  of  pro¬ 
fessional  writing  experience,  preferably 
on  a  business,  insurance,  personal 
finance  or  general  interest  magazine, 
or  for  a  corporate  communications  or 
public  relations  department;  a  portfolio 
of  published  work;  and  a  bachelor's 
degree- preferably  in  English,  journal¬ 
ism  or  communications.  Prefer  someone 
with  solid  knowledge  of  insurance 
industry  and  experience  working  with 
desktop  publishing,  ond  publication 
production  experience  (editing,  copy 
editing,  proofreading,  layout,  schedul¬ 
ing).  Send  resume  otkI  sabry  history  to 
L  Uppert,  TIAA-CREF,  730  Third  Ave¬ 
nue,  New  York,  NY  10017  or  fax 
(212)916-5883 


_ MA)LRCX>M _ 

MAILROOM  MANAGER  -  The  Sun 
Newspaper  is  seeking  an  experienced 
mailroom  manager.  Responsibilities 
include:  scheduling  inserts,  odminister- 
ing  oil  areas  of  stoif  management,  main¬ 
taining  o  safe  work  environment, 
budget  process,  machine  maintenance 
ancT supplies.  Position  requires  two 
years  experience  operation  GMA  SLS 
1000  inserter  ond  at  least  two  years 
managerial  experience.  Salary  nego¬ 
tiable.  Full  benefit  package.  Send 
resume  and  cover  letter  to:  The  Sun, 
Attn:  Marie  LaMarche,  human 
resources  manager,  P.O.  Box  259, 
Bremerton,  WA  98337.  EOE. 

The  Sun  is  the  dominate  daily  newspa¬ 
per  in  Kitsap  County,  located  just  a 
ferry  ride  from  Seattle,  circulating  to 
40,000  homes  daily  and  41 ,000  on 
Sunday. 

NEWSPAPER  MANAGER/MAILROOM 

We  are  looking  for  a  manager  experi¬ 
enced  in  continuous  improvement  man- 
ogement  to  head  our  newspaper  pro¬ 
cessing  and  packaging  department. 
This  is  a  multi-shift,  1 6  Hour,  seven  day 
operation.  Candidates  should  have 
experience  managing  a  high-volume, 
multi-zone  inserting  process  at  a 
medium  to  brge  daily  newspaper.  We 
hove  three  22  station  Sheridan  NP630 
inserters  and  want  an  innovative  indi¬ 
vidual  who  can  introduce  technical 
upgrades  to  keep  pace  with  our  rapid 
growth.  If  you  possess  strong 
interpersonal  skills,  and  desire  to 
become  on  important  member  of  our 
production  management  team,  send 
resume  and  sabry  requirements  to: 

Daily  Flerab 

Human  Resources  Department 
Employment  Recruiter 

P.O.  Box  280 

Arlington  Heights,  IL  60006 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


Outstanding  benefits  with  aggressive 
organization.  Qualified  applicants  are 
invited  to  mail  resume  with  salary  his¬ 
tory  in  confiderKe  to  Box  07421,  Editor 

&  fablisher. _ 

PACKAGING/DISTRIBUTION 
We  are  a  Zone  5  daily  newspaper, 
part  of  a  major  chain,  seeking  on  expe¬ 
rienced  manager  for  our  Distribution/ 
Packaging  Center  which  handles  multi¬ 
ple  publications.  The  position  requires 
someone  who  has  experience  in  all 
phases  of  management  with  a  proven 
track  record  of  success.  This  is  a  fast- 
paced  job  which  requires  the  best  in 
thinking,  organizing,  planning  and 
executing  production  operations;  and 
hiring,  training,  evaluating,  arrd  manag¬ 
ing  peopb.  We  have  new,  state  of  the 
art  equipment  and  have  positioned 
ourselves  for  future  growth.  The  suc¬ 
cessful  candidate,  who  comes  in  and 
makes  things  happen,  will  be  posi¬ 
tioned  for  future  growth  as  well.  We 
offer  a  competitive  salary  with  a  com¬ 
prehensive  benefit  package,  and  are 
located  in  an  area  that  is  an  excellent 
place  to  live  and  raise  a  bmily.  If  you 
think  you  hove  what  it  takes  to  join  our 
team,  send  your  resume,  complete  with 
salary  history  to  Box  07405,  Editor  & 
Publisher. 

MARKETING 

PULrrZER-WlNNING  Coastal  AM  seeks 
marketing  director.  Response  to  WDN, 
Box  1788,  Woshington,  NC  27889. 

_ PRESSROOM _ 

PRESS  OPERATOR  -  Opening  for  expe- 
rieiKed  offset  press  operator  on  Wash¬ 
ington's  Olympic  Peninsula.  Responsi- 
bb  for  press  maintenance,  setup  and  4 
color  work  on  6  unit  Goss  Community. 
Must  be  self-motivated  and  quality  con¬ 
scious. 

Send  letter,  resume,  rebrences  to  Prod¬ 
uction  Manager,  Peninsula  Daily  News, 
P.O.  Box  1330,  Port  Angeles,  WA 
98362. _ 

PRODUCnON/TECH 

OPENING  FOR  Production  Manager. 
Established  newspaper  in  Central  Cali¬ 
fornia,  near  Sierras  &  Ocean.  Call 
Mark  at  (209)  486-5600. 


We're  seeking  someone  looking  for  a 
long-term  commitment  in  a  stabb,  non¬ 
corporate  stvie,  deadline-heavy,  stu¬ 
dent-centered  environment.  Sabry  $27- 
32K;  good  benefits,  vacations.  S^  let¬ 
ter  and  resume  to:  Jan  Gordon,  opera¬ 
tions  director.  The  Doily  Pennsylvanian, 
4015  Walnut  Street,  Philadelphia,  PA 
19104. 

SYSTEMS  MANAGER 

APPROXIMATE  30,000  AM  daily  in 
immediate  need  of  Systems  Manager. 
The  successful  candidate  will  be  well- 
versed  in  Southware,  Brainworks, 
Dewars  Sys.  IV,  Vision  Data  and  Macs. 
We  ofbr  a  great  location,  competitive 
sabry  and  top  benefits.  Send  cover  let¬ 
ter  with  resunre  and  references  to  Box 
0741 8,  Editor  &  Publisher.  EOE 

TECHNICAL  SALES 

DIREaOR  OF  SALES 
Gannett  Media  Technologies  Int.,  a 
developer  and  marketeer  of  electronic 
systems  for  the  newspaper  industry,  is 
looking  for  o  results-oriented  individual 
to  develop  and  bod  its  sabs  force. 
He/She  will  be  abb  to  pbn  and  imple¬ 
ment  major  account  presentations;  ana¬ 
lyze  market  needs  and  recommend 
strategic  solutions  for  an  expanding 
product  line;  marroge  the  daily  activities 
of  a  growing  sabs  staff  whib  working 
with  the  President/CEO  to  establish 
new  revenue  opportunities;  and  pre¬ 
pare  and  mana«  a  bud^. 

The  ideal  candidate  win  have  at  least 
five  years'  sabs  and  marketing  man- 
aqement  experience  with  demonstrated 
ability  to  manage  others.  Strong  ana¬ 
lytical  skills  coupled  with  the  ability  to 
analyze/recommend  strategic  options 
and  excellent  written/verbol  skins  are 
important.  Experience  with  a  system 
vendor  or  an  understanding  of  news¬ 
paper  publishing  and  capital  decision 
making  would  be  an  asset.  Approxi¬ 
mately  30%  travel  will  be  required. 
Please  send  a  resume  and  cover  letter 
with  sabry  requirements/history  to: 

Gannett  Media  Technologies  Int. 

Suite  210  151W.4lhSt. 

Cincinnati,  OH  45202 
Ph:  (513)665-3777 
Fox  (513)  241-7219 

Gannett  is  an  Equal  Opportunity 
Employer  that  values  the  Benefits  of 
diversity  in  the  workplace 
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CLASSIFIED  ADVERTISING  RATES 

ForeIgn/PostfkDns  Wanted  advertteefs  must  preixiy. 
Effective  January  1, 1995 


POSITIONS  WANTED 


LINE  ADS 

1  week-$8.20  per  line 

2  weeks-S7.25  per  line,  per  issue. 

3  weeks-$6.35  per  llrre,  per  issue. 

4  weel(S-S5.45  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4. 10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-$2.85  per  line,  per  issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  $8.50  per  insertion  for  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  as  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  SlOO;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85:  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company. 


Classification. 


Authorized  Signature. 


ADMINISTRATIVE 


'BO  SMITH  is  a  sound  journalist...  and  a 
good  businessman.'  -  Edmund  Artiold. 
Quadrupled  NNA's  Pub  Aux  od  soles. 
Do  you  need  a  publisher  or  sweat 
equity  investor?  (708)  262-1440. 


EDITORIAL 


A  HUSTLER  BY  NATURE,  young  writer 
by  trade;  looking  to  grow  with  Zone  2, 
3,  4,  or  5  paper.  Small  biz  background 
and  interested  in  on-line  journalism.  A 
minority  Detroit  native. 

Call  Joe  (31 3)  866-3694. 


AWARD-WINNING  Journalist,  38, 
Moral  Prohibitionist-Socialist,  seeks 
Columnist  Job.  John  (51 2)  327-0926. 


AWARD-WINNING  reporter  with 
years  of  editing,  layout  experience 
misses  adrenaline  rush.  Zone  1,  2  pre¬ 
ferred.  Dorothy,  (609)  597-0273. 


GO-GETTER  Editor  wants  to  work  on  a 
medium/large  community  weekly. 
Macintosh,  15  years  experience.  Reply 
to  Box  07397,  Editor  &  FVblisher. 


IS  QUALITY  your  top  priority?  It's  mine, 
too.  I'm  leaving  journalism  teaching  to 
resume  a  15-year  newspaper  career. 
Job  objective:  news  executive, 
ombudsman,  editorial  page  editor  or 
editorial  writer.  Bob  McConnell  (515) 
292-6726  or  E-mail 
72604.2603@compuserve.com. 


NATION'S  BEST  YOUNG  Sportswriter. 
Seven  years  national  experience. 
Newspaper  or  magazine.  The  readers' 
choice.  Dave,  (41 3)  323-9742. 


NATIONAL  AWARD-WINNING  Flor¬ 
ida  joutTKslist  seeks  reporting  position  at 
daily  newspaper.  Energetic,  creative 
and  experienced.  Willing  to  relocate. 
Respond  to  Box  07386,  Editor  &  Pub- 
lisfier. 


NEWSMAN,  magna  cum  laude  B.A. 
English,  magna  cum  loude  B.S.  com¬ 
puter  scierKe.  5  years  daily  experience, 
seeks  feature-writing  job.  Reply  to  Box 
07420,  Editor  &  Publi^er. 


EDfTORIAL 


PROVEN  EDITOR,  1 4  years  experience. 
Ohio-based.  Desires  sports,  copy,  or 
managing  editor.  (419)  845-3057. 


VERSATILE  Reporter/Edilor  seeks  job  in 
Fayetteville,  NC  area  after  July  1 . 
Feature  writing  is  strongest  talent  but 
will  consider  all  offers.  Jen  (91 3)  462- 
3963. 


VERSATILE  Writer/Editor  seeking  new 
opportunity.  Specialities:  cyberspace, 
pop  culture,  computing,  healthcare  and 
opinion.  Brooke,  (408)  259-6259. 


OUTPLACEMENT 


DUE  TO  THE  MERGER  of  two  daily 
newsrooms,  one  of  the  finest  editors  in 
the  midwest  has  become  available.  For 
the  past  three  years  he  has  been  the 
editor  for  a  40,000+  daily.  Previous  to 
this  assignment,  he  was  with  the  same 
chain  (or  17  yeors.  He  has  been  the  #1 
editor  for  10  years.  He  started  in  the 
journalism  field  just  after  graduating 
from  college  in  1971. 

His  last  employer  mode  it  very  clear;  if 
they  had  bought  the  competition,  this 
editor  would  have  been  the  new  editor! 
GOOD  NEWS  has  been  asked  to  help 
this  man  find  new  employment.  If  you 
hire  him,  there  will  be  no  fee.  He  is  look¬ 
ing  (or  another  editorial  position,  either 
the  #1  or  lower  depending  on  the  size 
of  the  paper.  He  is  also  interested  in  a 
General  Manager/Publisher  position. 

If  interested,  please  contact; 

GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  lA  52722 

Phone  (319)  359-4877 
Fax  (319)  359-8539 


PRESSROOM 


SUPERVISOR,  foreman,  pressman. 
Goss  Urbanite/Harris/Goss  Com¬ 
munity.  Mechanical  and  Supervisory 
experience.  25  years.  Zane  2.  (203) 
283-6265. 


Credit  Card  # . 


No.  of  Insertions: _ Amount  Enclosed:  $  — 

EditorS'Publisher 


1 1  West  19th  Street.  NY.  NY  10011.  (212)  675-4380.  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  incJicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  by  Nicole  Cdsarez 

WILL  LOSS  OF  HOUSTON  POST  MEAN 
LOSS  OF  HOPE  FOR  J-STUDENTS? 


THE  SHOCK  OF  seeing  a  single 
newspaper  on  my  doorstep  this  morn¬ 
ing  brought  back  the  sick  feeling  I’ve 
carried  inside  since  the  Houston  Post 
published  its  final  edition  on  April  18. 

Houston,  the  nation’s  fourth  largest 
city,  has  become  the  latest  American 
metropolis  to  join  a  disturbing  trend  — 
the  one-paper  town.  After  111  years  of 
operation,  the  Post’s  demise  shows  all 
too  clearly  what  can  happen  to  the 
smaller  of  two  daily  newspapers  en¬ 
gaged  in  fierce,  head-to-head  competi¬ 
tion. 

And  now,  as  a  journalism  teacher,  1 
wish  1  could  provide  more  encourage¬ 
ment  to  my  students  about  the  fate  of 
their  chosen  profession.  Frankly,  1  fear 
that  some  of  these  student  journalists 
have  lost  hope.  The  fact  that  so  many 
of  them  called  me  either  at  my  office 
or  at  home  to  talk  about  the  paper’s 
death  tells  me  how  much  the  event  has 
unsettled  them. 

“What  went  wrong  at  the  PostV’ 
they  ask.  1  can  only  repeat  statistics 


Cdsarez  is  a  communications  professor 
at  the  University  of  St.  Thomas  in 
Houston. 


showing  that  the  other  —  now  the 
only  —  paper  in  town,  the  Houston 
Chronicle,  attained  a  small  lead  in  cir¬ 
culation  over  the  Post  back  in  the 
1970s.  During  the  next  .decade,  that 
edge  grew,  while  the  Post  endured  sev¬ 
eral  ownership  changes.  The  last  own¬ 
er,  William  Dean  Singleton’s  Medi- 
aNews  Group,  burdened  the  Post  with 
heavy  debt  from  its  1987  $150-million 
leveraged  buyout  of  the  paper.  Mean¬ 
while,  the  city  of  Houston  experienced 
an  economic  slump. 

According  to  Singleton,  this  year’s 
dramatic  increase  in  the  cost  of 
newsprint  dealt  the  Post  its  fatal  blow. 
Although  the  paper  contacted  at  least 


50  possible  purchasers,  none  was  will¬ 
ing  to  gamble  on  turning  the  paper 
around.  As  a  result,  the  Chronicle’s 
owner,  the  Hearst  Corp.,  purchased 
the  Post’s  building,  presses  and  certain 
other  assets  after  the  Post’s  owners  de¬ 
cided  to  throw  in  the  towel. 

Despite  the  incessant  rumors  that 
floated  around  for  years  about  the 
Post’s  collapse,  my  students  and  almost 
everyone  1  know  seemed  stunned  by 
the  paper’s  closing.  1,  too,  was  startled, 
although  1  had  seen  plenty  of  warning 
signs. 

My  suspicions  about  the  Post’s  finan¬ 
cial  footing  were  confirmed  several 
years  ago  when  the  paper  took  an  un¬ 
expected,  but  welcome,  interest  in  hir¬ 
ing  my  journalism  students  as  unpaid 
interns.  Previously,  neither  the  Post 
nor  the  Chronicle  had  evidenced  the 


slightest  desire  to  employ  students  from 
a  small,  hometown,  liberal  arts  college. 

And  1  noticed  other  things  as  well. 
Post  editions  started  looking  thinner, 
thanks  to  fewer  ads  but  also  fewer  sto¬ 
ries.  1  spotted  more  and  more  wire 
copy  in  the  Post’s  front  section.  And 
friends  told  me  1  was  foolish  to  pay  full 
price  for  my  Post  subscription  when 
they  had  easily  negotiated  reduced 
rates  with  Post  salespeople  over  the 
phone. 

Still,  amid  all  the  signals  that  the 
Post’s  days  were  numbered,  1  hoped 
that  some  knight  in  shining  armor 
would  appear  and  save  the  paper  as  if  it 
were  a  damsel  in  distress.  After  all. 


couldn’t  everyone  see  the  enormous 
benefits  of  having  two  competing 
dailies? 

First,  even  during  the  Post’s  decline, 
it  consistently  covered  newsworthy  sto¬ 
ries  that,  for  whatever  the  reason,  did 
not  make  the  pages  of  the  Chronicle. 

For  years,  1  have  subjected  my  begin¬ 
ning  news-writing  students  to  weekly 
current  events  quizzes  taken  directly 
from  the  pages  of  the  Houston  papers. 
These  tests  serve  several  purposes,  the 
most  important  being  that  they  force 
my  students  to  actually  read  the  news¬ 
paper.  It’s  no  secret  that  journalism 
students  learn  news-writing  skills 
quickly  and  more  easily  when  they 
study  the  best  textbook  around. 

Because  1  had  no  way  of  knowing 

(See  Shop  Talk  on  page  55) 
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For  my  students,  of  course,  this  means  that  there 
are  100  to  150  fewer  reporting  jobs  in  Houston. 
Furthermore,  those  who  are  graduating  this  spring 
will  be  competing  with  the  Post^s  experienced 
reporters  for  positions  all  across  the  country. 
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How  Do  You 
Recognize  Great 
Journalism? 

At  Hearst,  we  recognize  that  great  journalism  takes 
great  effort.  That  is  why  we  sponsor  an  annual 
contest  honoring  the  best  news  writing  and  photog¬ 
raphy  produced  for  Hearst  Newspapers.  We  are 
pleased  to  present  our  1994  winners  and  to  give  these 
dedicated  journalists  the  recognition  they  deserve 


Hearst  Newspapers  Z 


SPOT  NEWS 

Staff  -  Houston  Chronicle 

“Flood  1994  &  Pipeline 

Explosion” 

FEATURES 
Claudia  Feldman  - 
Houston  Chronicle 
“Young  GrieP 

HEADS/CAPTIONS 
Phil  Brown  - 
Albany  Times  Union 
“Galway  politics  is 
democracy  inaction” 

ENTERPRISE 
Bill  Hendricks  - 
San  Antonio  Express-News 
“Power  By  Appointment” 

SPORTS 

Danny  Robbins  - 
Houston  Chronicle 
“Baylor  Scandal” 

BUSINESS/FINANCE 
Staff  -  Albany  Times  Union 
“America’s  Debt  Drain” 

ART/GRAPHICS 
Mark  Harlien  - 
San  Antonio  Express-News 
“The  Water  Crisis” 

NEWS  PHOTO 
Carlos  Antonio  Rios  - 
Houston  Chronicle 
“Charred  ruins  of 
Reverend  Jones’  church” 

FEATURE  PHOTO 
David  Einsel  - 
Houston  Chronicle 
“Rural  Mexican  child” 

SPORTS  PHOTO 
Kurt  Smith  - 
Seattle  Post  -  Intelligencer 
“Catcher  restraint” 
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SPOT  NEWS 

Staff  -  Beaumont  Enterprise 

“Floods  in  Southeast  Texas” 

FEATURES 
Jimmy  Patterson  - 
Midland  Reporter-Telegram 
“The  Happiest  Elf  in  Texas” 

HEADS/CAPTIONS 
Philip  L.  Hamilton  - 
Plainview  Daily  Herald 
“Bush  whacks  Richards” 

ENTERPRISE 
Kathleen  Bark  - 
Beaumont  Enterprise 
“Managed  Health  Care” 

SPORTS 
Mike  Bogan  - 
Huron  Daily  Tribune 
“Free  throw" 

PHOTOGRAPHY 
Gordon  Zeigler  - 
Plainview  Daily  Herald 
“Dog  tags  and  flags” 


METRO  JUDGES 

Joel  Havemann  -  Washington 

Bureau,  The  Los  Angeles  Times 

Julie  Malone  -  Washington 
Bureau,  The  Cox  Newspapers 

Wesley  G.  Pipjjert  -  Director 
of  the  Washington  Reporting 
Program  and  Associate 
Professor  of  Journalism, 
University  of  Missouri 

COMMUNITY  JUDGES 
Former  Hearst  associates: 
Nathan  Glasser 
Valerie  Greco 
Ralph  Mahoney 
Franklin  Morse 


The  Top  10 
Reasons  Why 

Media  General’s  Three  Daily 
Newspapers 
Were  Among  The  Top 
10  Winners  in  The 
SNPA 

Print  Quality  Contest 


Mei)l\Gener\l  NeW'SP.EPERS 


10.  We  went  through  the  hassle  of  collecting  and  submitting  entries, 
9.  We  remembered  to  mail-in  our  entries  before  the  deadline. 

8.  We  have  superior  black  ink  density  settings. 

7.  We  have  outstanding  spot  color  laydown. 

6.  We  have  brilliant  process  color  printing. 

5.  We  have  spectacular  color  registration. 

4.  We  have  superb  black-and-white  halftone  quality. 

3.  We  have  precise  page  alignment. 

2.  We  have  minimal  ofifeet  defects. 

1.  We  have  excellent  overall  print  appearance. 


Our  Story  is 
Total  Commitment 
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